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The  Orange  County  Register's 
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has  reached  an  all-time  high  - 

-  again. 
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Register  t(XJ  only) 
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Times  ((XT  only) 

169,451 

3,715 

Register  Lead 

134,280 

5,454 

Sunday 

Register  (OC  only) 

)45,257 

8,676 

Times  ((XI  only) 

212,805 

2,365 

kS 

Register  Lead 

132,452 

6,311 

The  numbers  are  based  on  average 
circulations  tor  the  six  months  ending 
March  Tl,  as  submitted  to  the  Audit 
Bureau  ot  Circulation  by  each  newspaper. 

The  bottom  lines  you  see  to  the  left 
represent  the  powertui  advantage  now 
gained  by  Register  advertisers. 

Get  the  feeling  somebody  is  doing 
something  right  in  Orange  County? 


THE 


ORANGE  ^COUNTY 

Heater 


Total  Register  circulation  now  .325,1)9  daily:  369,86*1  Sunday. 
Represented  nationally  by  CWO&C) 


These  are  undocumented  aliens.  Millions 
of  them  have  walked  trails  like  this  from 
Mexico  into  California.  The  scrub  hills  over 
which  they  walk  northward  is  a  no-man’s  land 
between  San  Diego  and  Tijuana. 

Some  call  it  the  Canyon  of  the  Dead. 
Robbery  and  rape,  even  murder,  are  common 
here  as  illegals,  trying  to  avoid  Border 
Patrolmen,  are  waylaid  by  Mexican  criminals. 

Long  before  Jonathan  Freedman  won  the 
Pulitzer  last  year  for  editorials  about  the  plight 
of  these  aliens.  The  Tribune  has  considered 
their  tragedy  our  own.  We  covered  the  year  of 
alien  amnesty  as  a  major  chapter  of  America’s 
social  history. 


Reporters  Chet  Barfield,  Fernando 
Romero,  Ann  Levin,  Jane  Clifford,  John 
McLaren  and  Michael  Kinsman  worked  with 
Freedman  and  Tribune  editors  and  photogra¬ 
phers  on  a  yearlong  series  on  the  year  of  amnesty. 

The  news  was  not  all  good.  But  more  than 
a  million  new  Americans  found  it  hopeful. 

We  told  the  story  through  men  like  Victor 
Gamez  and  women  like  Guadalupe  Barraca- 
finally  free  to  live  in  the  open  in  “El  Norte.” 

Theirs  is  a  stoiy  often  ignored  by 
comfortable  Americans.  But  in  the  Canyon  of 
the  Dead  and  in  the  new  home  communities  of 
these  new  Americans,  the  story  does  not  end. 
Neither  does  our  coverage. 
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THE TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  newspaper. 
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E^Pwill 


have  a  special  feature  on 
“Photography  in  the  News¬ 
paper  Industry”  with  the 
November  5th  issue!  This 
feature  will  focus  on  all 
aspects  of  newspaper  photo¬ 
graphy  from  the  camera 
operator  to  the  printed  page. 
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MAY 


22-25— International  Newspaper  Marketing  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

22-25 — International  Newspaper  Financial  Executives.  Marriott  Hotel.  Palm 
Desert,  Calif. 

24- 28— Association  of  Free  Community  Papers,  Hotel  Meridien,  San  Fran¬ 

cisco. 

25- 27 — Catholic  Press  Association,  Annual  Convention,  Marriott  Copley 

Place  Hotel,  Boston. 

25-28— Association  of  Alternative  Newsweeklies,  Toronto. 

27-30— National  Cartoonists  Society,  Reuben  Awards  Weekend,  Westin  St. 
Francis  Hotel,  San  Francisco. 

31-6.'3 — Canadian  Managing  Editors  Conference,  Niagara  on  the  Lake. 


JUNE 


1- 4 — Association  of  American  Editorial  Cartoonists,  Annual  Convention, 

Marc  Plaza.  Milwaukee. 

2- 5 — Investigative  Reporters  and  Editors,  Annual  Conference,  Hyatt 

Regency,  downtown  Minneapolis. 

3- 4 — Pennsylvania  Newspapers  Publishers  Association/Pennsylvania 

Society  of  Newspaper  Editors,  Press  Conference,  Hershey  Lodge, 
Hershey. 

6 — ANPA/American  Bar  Association.  Task  Force  Committee  Meeting, 
Four  Seasons  Hotel,  Washington,  D  C. 

9-12 — Oklahoma  Press  Association,  Summer  Conference,  Western  Hills 
Lodge,  Wagonor. 

11-15 — ANPA/TEC  Conference,  Gerogia  World  Congress  Center,  Atlanta 

15- 18 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island. 

16- 17— New  York  Newspapers  Advertising  and  Marketing  Executives,  Thou¬ 

sand  Islands  Club.  Thousand  Islands. 

16-18 — Kentucky  Press  Association,  Summer  Convention,  Paintsville. 
16-18 — Wisconsin  Newspaper  Association,  134th  Annual  Meeting,  Paper 
Valley  Hotel,  Appleton. 

22- 24 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Le  Chateau  Frontenac,  Quebec.  Canada. 

23- 25 — Florida  Press  Association,  Annual  Convention,  Jacksonville. 

23-25 — Mississippi  Press  Association,  Summer  Convention,  Biloxi. 
23-25— Pennsylvania  Associated  Press  Managing  Editors,  Gettysburg  Sher¬ 
aton,  Gettysburg. 

23-25 — Tennessee  Press  Association,  Annual  Convention,  Gatlinburg. 

23- 25 — Texas  Press  Association,  Annual  Summer  Convention,  Austin. 

24- 26— National  Society  of  Newspaper  Columnists,  Annual  Conference, 

Outrigger  Prince  Kuhio,  Honolulu. 

Seminars!  Workshops!  Clinks 

MAY 


Closings: 

Space:  October  26th 
Ad  Material:  October  28th 

Plan  now  on  being  in  the 
November  5th  issue! 

EdHor  &  Publisher 

1 1  West  19th  Street  •  New  York.  N  Y  10011  -212  675  4380 
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22-25— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  (over 
30,000  circulation),  Austin,  Texas. 

22-27— American  Press  Institute,  Executive  Development  Program  (under 
75,000  circulation),  Reston,  Va. 

22-27 — The  Poynter  Institute  for  Media  Studies,  Ethics:  Poynter  Teaching 
Fellowship,  St.  Petersburg. 

26-27 — NENA  Circulation  District  Manager  Workshop,  Sheraton  Milford 
Hotel.  Milford,  Mass. 

JUNE 

1-3 — ICMA,  Circulation  Management  Seminar,  Omaha. 

5-10 — American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

5-10 — The  Poynter  Institute  for  Media  Studies  —  Writing  Center:  Poynter 
Teaching  Fellowship;  and  Graphics  Center:  Poynter  Teaching  Fel¬ 
lowship,  St.  Petersburg. 

6-7— Newspaper  In-House  Counsel  Workshop,  Sponsored  by  ANPA 
Legal  Affairs  Committee,  Gannett  Co.,  Arlington,  Va. 

6-9— ANPA/ ASNE/APME,  Leadership  in  the  Newsroom  Workshop,  Omni 
Georgetown,  Washington,  D.C. 
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KODAK  EKTACHROME  100 


pilgb-- 

FILM 


.  ■  x> 

'  '>• 

A**’  >  '  #'•  t 


t.V 


.  •T"1’. 


MAXIMUM 
STRENGTH 
COLOR 

New  Ekfochrome  100  Plus  profes¬ 
sional  film  (EPP)  will  dazzle  you  with 
its  color  saturation .  Especially  reds, 
greens,  and  oranges  that  practically 
leap  off  the  printed  poge.  Yet  EPP 
accurotely  reproduces  flesh  tones  and 
neutrals.  See  how  this  winning  com¬ 
bination  of  saturation  and  accuracy 
can  improve yaurperfarmance.  Avail-  ^ 

able  now  in  135-36  rolls  and  50 -roll 
Press-Pocs.  ^ 

V  ?.r, 

■;  ^  t, 

Kodak  professional  film. 
y  '  “  Choice  of  the  world's  top 

photographers.  ' 


.  ..  - 


Photograph  Steve  Wilkings,  1988 


Eastman  Kodak  Company,  1988 
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The  4th  Estate 


PCs  m  E&P 

E&P  will  have  a  special  feature 
on  “Personal  Computers  in  the 
Newspaper  Industry”  with  the 
September  3rd  issue! 


This  feature  will  focus 
on  the  latest  applications 
of  PC’s  in  newspapers  for: 
editorial 
advertising 
production 
general  business 
and  much  more! 

Plan  now  on  being  in 
the  September  3rd  issue! 


3  Editor  &  Publisher 

1 1  West  19th  Street  •  New  York,  N  Y  1001 1  ■  212  675  4380 
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OPC  awards.  The  Overseas  Press  Club  announced  the 
winners  of  its  awards  for  best  reporting  and  photography 
from  abroad  in  1987. 

The  winners  from  newspapers  were: 

Best  daily  newspaper  or  wire  service  report:  Margaret 
Ellen  Hale,  Gannett  News  Service,  for  “AIDS:  a  Killer 
Stalks  the  Globe.” 

Best  daily  newspaper  or  wire  service  interpretative 
story:  the  Wall  Street  Journal  for  “Islam  on  the  Move”  by 
Karen  Elliott  House,  Youssef  Ibrahim,  Philip  Rezvin, 
Barbara  Rosewicz,  James  Paul  Sterba  and  Lee  Lescaze. 

Best  photographic  reporting  from  abroad  requiring 
“exceptional  courage  or  enterprise”:  Jane  Knott,  Boston 
Globe  for  “Democracy:  What  Price?” 

Best  photography,  magazine:  Sebastiao  Salgado,  New 
York  Times  Magazine,  for  “An  Epic  Struggle  for  Gold.” 

Best  newspaper  or  wire  service  photography:  Gary 
Porter,  Milwaukee  Journal,  for  “Empty  Cradles:  the 
Global  Tragedy  of  Child  Mortality.” 

Best  magazine  reporting:  David  Zucchino,  Philadelphia 
Inquirer  Magazine,  for  “Smothering  the  Flames  of  Black 
Revolution.” 

Best  business  or  economic  reporting:  James  Allen  Flan- 
ery,  Omaha  World-Herald,  for  “World  Agriculture 
Growing  Pains.” 

Best  foreign  correspondence  “showing  a  concern  for 
the  human  condition”:  Joseph  Allbright,  Marcia  Kunstel 
and  Rick  McKay,  Cox  Newspapers,  for  “Stolen  Child¬ 
hood.” 

Mike  Berger  Awards.  Jim  Dwyer,  who  writes  the  “In 
the  Subways”  column  for  New  York  Newsday,  and  Sara 
Rimer,  of  the  New  York  Times  metropolitan  staff,  have 
won  Columbia  University’s  1988  Mike  Berger  Awards  for 
their  writing  about  New  York  City.  They  share  the  $2,000 
prize  named  for  Meyer  “Mike”  Berger,  a  Pulitzer  Prize¬ 
winning  reporter  for  the  New  York  Times,  whose  love  for 
the  city  was  reflected  in  his  writing. 
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STILL  ANOTHER  INNOVATION  FROM  KMAj® 

ON-LINE  INSERTING-FROM  PRESS  TO  POCKET- 
UP  TO  160  PAGES  AT  PRESS  SPEEDS! 


THE  MOST  EFFICIENT 
ON-LINE  INSERTING  SYSTEM 
AVAILABLE  TODAY! 

GMA— once  again  responding  to  the 
growing  needs  of  the  newspaper 
industry— has  developed  a  revolution¬ 
ary  new  system  for  on-line  inserting  of 
your  daily  or  Sunday  newspaper— at 
press  speeds! 

This  high  performance  Inserting  System 
integrates  several  GMA  designed  pro¬ 
ducts  to  provide  a  highly  flexible  and 
cost  effective  system  for  your  total 
inserting  requirements. 

Individual  papers  up  to  160  pages 
broadsheet  are  transported  from  the 
press  directly  to  the  pocket  of  the  high 
speed  SLS-1000®,  utilizing  GMA’s  - 
PRECISION  LAPMAKER^",  NEWS- 
GRIP""  Single  Gripper  Conveyor,  and 
the  new  PRESS-TO-POCKEP"  (PTP) 
inserting  system. 

This  new  method  of  feeding  newspaper 
jackets  into  the  inserter  pocket  results 
in  additional  advertising  potential  for 
your  daily  or  Sunday  product.  The  PTP 
system  also  increases  net  throughput 
and  efficiency  by  eliminating  initial 
hopper  set-up  time  and  normal  jacket 
feeder  problems  associated  with  large 
products. 

The  PTP  system’s  versatility  also  allows 
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Dow  Jones  study  on  wages  and  lobs 

The  latest  study  of  journalism  and  mass  communications  graduates 
made  by  the  Dow  Jones  Newspaper  Fund  found  that  fewer  students 
are  specializing  in  news/editorial  programs,  fewer  are  looking  for 
jobs  at  daily  or  weekly  newspapers  or  wire  services  and  a  lesser 
percentage  are  actually  taking  such  work.  The  percentage  of  stu¬ 
dents  specializing  in  advertising  or  public  relations  also  declined  but 
the  percentage  in  broadcasting  and  “other”  areas  showed  increases. 
Why  is  this  happening? 

It  used  to  be  the  quick  and  easy  solution  to  say  that  low  pay  scales 
on  newspapers  are  responsible.  But  the  study  shows  that  starting 
wages  on  newspapers,  although  not  up  to  p.r.  and  advertising,  were 
higher  than  broadcasting  for  the  second  year  in  a  row. 

The  solution  might  be  found  in  the  percentage  of  students  majoring 
in  that  “other”  category  which  the  study  noted  increased  from  19.3% 
to  23.4%  in  one  year.  The  percentage  of  students  in  the  “other” 
classification  was  higher  than  the  percentage  studying  advertising, 
news/editorial,  p.r.  or  broadcasting.  Some  40%  of  the  news/editorial 
graduates  found  jobs  with  newspapers  or  wire  services,  and  unem¬ 
ployment  was  lower  among  those  students  than  in  other  specialties, 
but  obviously  a  great  number  of  students  are  studying  other  areas  of 
mass  communications  which  are  not  usually  called  journalism. 

Not  all  pre-med  students  become  doctors,  nor  do  all  law  students 
become  attorneys,  and  journalism  schools  don’t  turn  out  only  news¬ 
paper  reporters.  The  wide  diversity  of  interests  among  students  at 
schools  of  mass  communications  has  increased  the  media  competition 
for  bright  young  minds. 

E&P-INMA  awards 

We  draw  a  great  deal  of  satisfaction  from  recording  in  this  issue  the 
winners  of  E&P’s  53rd  annual  promotion  competition  which  will  be 
presented  next  week  at  the  meeting  of  the  International  Nev/spaper 
Marketing  Association,  formerly  the  International  Newspaper 
Promotion  Association. 

E&P  launched  these  awards  with  INPA  early  in  the  ’30s.  (It  was  a 
“National”  association  then,  not  “International.”)  There  was  a  hiatus 
during  World  War  II. 

This  year  211  newspapers  from  12  countries  entered  1,878  pieces  of 
promotion  material  in  the  18  categories.  There  are  171  awards  going  to 
95  newspapers.  All  of  them  are  richly  deserved. 

Advertising  in  the  year  2000 

Recommended  reading  for  all  newspaper  people  is  the  Shop  Talk 
column  in  this  issue  reproducing  most  of  a  talk  by  Roger  H.  Clapp, 
advertising  director  for  Richmond  Newspapers  Inc.,  and  president 
of  the  International  Newspaper  Advertising  and  Marketing  Associa¬ 
tion.  He  surveyed  his  peers  on  their  views  as  to  the  state  of  newspa¬ 
per  advertising  in  the  year  2000.  Their  conclusions  are  interesting, 
but  their  most  important  prophecy  is  that  newspapers  are  going  to  be 
very  much  alive  and  healthy  12  years  from  now  in  spite  of  changing 
competition. 
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Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30.  1980—27,978 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22. 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher.  June 
29  1901;  Advertising.  January  22.  1925. 
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Letters  to  the  Editor 

Says  Conrad  Black  is  living  in  a  ‘dream  world’ 


Conrad  Black  is  dead  right  (E&P, 
April  30,  “Black  blasts  working 
press”)  when  hj  says  our  greatest 
problem  these  days  in  newspaper 
journalism  is  our  lack  of  “accounta¬ 
bility.” 

But  he  is  living  in  a  dream  world  if 
he  thinks  we  will  achieve  an  objec¬ 
tive,  honest  press  by  having 
publishers  in  general  exert  their 
authority  more  to  see  to  it  reporters 
and  editors  hue  to  some  kind  of  line  of 
“truth”  as  the  publisher  sees  it. 

Publishers  are  no  more  apt  to  see 
the  real  “truth”  than  newsmen,  per¬ 
haps  even  less.  Wasn’t  it  A.J.  Lieb- 
ling  who,  when  asked  what  he 

Says  his  paper 
did  it  first 

1  read  with  interest  the  E&P  piece 
on  National  Car  Rental’s  use  of  island 
ad  positions  on  stock  table  pages  in 
your  March  12  issue. 

The  Toronto  Globe  and  Mail  intro¬ 
duced  this  concept  in  September  1986 
for  CNCP,  a  national  telecommunica¬ 
tions  company  in  Canada. 

This  innovative  concept  was  used 
effectively  by  the  client  to  introduce 
and  promote  new  products  and  ser¬ 
vices  which  had  been  developed  as  a 
result  of  the  telecommunications 
industry  deregulation  in  Canada. 

I’m  glad  to  see  this  purely  Canadian 
innovation  catching  on  in  the  United 
States. 

Peter  J.  Crosbie 

(Crosbie  is  national  sales  manager, 
Toronto  Globe  and  Mail.) 

Addendum 

The  list  of  newspapers  owned  by 
Ingersoll  Newspapers  Inc.  which  was 
published  in  the  April  23  E&P  {Page 
152)  inadvertently  omitted  the  Tren- 
tonian  of  Trenton,  N.J. 

INI  owns  a  56%  interest  in  the 
Trentonian,  and  Goodson  Newspaper 
Group  owns  a  minority  interest. 

Correction 

In  the  April  16  issue  of  E&P,  an  “In 
Brief’  item  on  page  22  incorrectly 
noted  that  Gerald  S.  Stone  will  join 
the  faculty  of  Ohio  State  University. 
Stone,  in  fact,  will  spend  the  year  at 
Ohio  University. 


thought  of  the  early  school  of  journal¬ 
ism  at  Columbia,  said  “We  don’t  need 
a  school  for  reporters,  we  need  one 
for  publishers.” 

An  independent  appraiser  and  eval¬ 
uator  of  the  press  is  what  is  needed, 
not  one  from  inside.  Using  the 
publisher  to  appraise  and  keep  his 
own  moneymaking  venture  on  the 
right  track  is  really  like  having  the  fox 
guard  the  chicken  yard. 

I  am  sorry  he  trashed  the  News 
Council;  here  was  a  chance  for  such 
an  independent  appraisal  of  com¬ 
plaints,  and  the  nation’s  supposedly 
“greatest”  newspapers  like  the  New 
York  Times,  the  Washington  Post  and 
others  killed  it  with  non-support.  It 
was  obvious  they  wanted  no  indepen¬ 
dent  judgment  of  them,  like  theirs  of 
others. 

The  press,  including  publishers  like 
Black,  do  not  really  want  to  be  as 
accountable  as  they  want  to  make 


As  the  editor-in-chief  of  a  business 
magazine  and  a  teacher  of  journalism, 
I  feel  compelled  to  comment  on  the 
“High  School  of  Communication 
Arts  proposed”article(£cS:/’,Feb.6) 
and  the  letter  from  Vic  Kolenc  (E&P, 
April  16)  that  followed. 

Mr.  Kolenc  makes  a  good  point  in 
favor  of  on-the-job  training  for  jour- 


politicians.  They  really  do  act  like 
they  would  be  above  the  law. 

When  will  some  critic  like  Black 
call  for  some  method  of  really  inde¬ 
pendently  appraising  the  press  and  its 
actions,  which  is  the  only  possible 
way?  Does  any  other  institution  in  our 
society  —  medicine,  law,  to  name 
two  —  police  itself  adequately?  Why 
should  we  think  the  press  will  do  so? 

One  other  quick  comment:  Black 
says  the  multinewspaper  owners  have 
not  “ever  in  my  memory  attempted  to 
impose  any  editorial  conformity  on 
their  newspapers.”  His  memory  is 
woefully  short  or  missing,  or  else  he 
hasn’t  recently  studied  some  other 
chain  papers. 

Brooks  W.  Hamii.ton 

(Hamilton  is  emeritus  professor  of 
Journalism,  University  of  Maine.) 


nalists  whose  academic  backgrounds 
should  be  aimed  toward  the  subjects 
they  cover,  but  one  needn’t  be  given 
to  the  exclusion  of  the  other. 

I  have  on  my  staff  an  excellent  edi¬ 
tor  who  graduated  from  Edward  R. 
Murrow  High  School  in  New  York 
City  before  going  on  to  college.  Mur- 
(Continaed  on  page  42) 


FROM  SYDNEY. . . 

“At  the  height  of  Australia's. .  .bicentennial 
party,  a  confused  American  dining  with  Australian 
friends  appealed  for  a  crash  course  in  the  strange 
tongue  the  Australians  call  English. 

“  ‘No  worries,  mate, '  one  of  the  Australians 
said.  ‘Just  toss  the  rule  hook  on  the  rubbish  heap. 

Y a  gotta  learn  it  word  by  word.  For  example,  we 
call  the  postman  a  ‘postie,  ’  the  milkman  a  ‘mtlkie' 
and  the  truck  driver  a  ‘truckie. '  But  the  garbage 
man,  mind  you,  is  a  'garho.' 

“The  next  day,  the  American  asked  a  government 
official  if  there  indeed  were  no  rules. 

“  ‘Of  course  not, '  he  snickered.  ‘There  are  rules. 

A  garbage  man  is  a  garho  because,  after  all.  he  is 
actually  a  garbologist. 

“The  joke  was  on  the  American,  who  learned 
only  days  later  that  refugees  are  called  ‘  ref f os'  for 
no  known  reason  at  all.  ” 

— Mark  Fineman 
of  the  Los  Angeles  Times 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 


A  higher  school  for  journalists 


EDITOR  &  PUBLISHER  for  May  21,  1988 


7 


The  Northeastern  United  States  is  undergoing  a  already  here.  In  fact,  nearly  two-thirds  of  its  hun- 
business  renaissance  and  New  Jersey,  with  its  dred  largest  employers  are  members  of  the  For- 
unique  techno-corporate  economy,  is  leading  the  tune  1000. 

way  And  the  newspaper  for  New  Jersey  is  The  Star- 

New  Jerseys  growing  reputation  as  a  major  tech-  Ledger-New  Jersey's  largest  daily  and  Sunday 
nological  center  is  based  on  some  impressive  newspaper, 
numbers.  The  state  ranks  first  in  private  research 

and  development  spending.  First  in  per  capita  sci-  DAILY  SUNDAY 

entists.  Third  in  per  capita  patents  issued.  Fourth  in  THE  STAR-LEDGER  467,549  673,799 

high-tech  companies.  And  out  of  Americas  10  More  daily  and  Sunday  circulation  than  the  next 
largest  states.  New  Jersey  has  the  highest  average  three  newspapers  combined! 
net  household  income.  Bergen  Record:  157,731  228,068 

Corporate  America  has  taken  notice.  Not  long  Asbury  Park  Press:  149,637  215,440 

ago.  a  thousand  top  companies  named  New  Jersey  Camden  Courier  Post:  97,571  96,028 

"most  likely  place”  for  new  headquarters.  Many  are  Total:  404  939  539,536 

For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 

Che  ^tar-Xebger 

The  Newspaper  for  New  Jersey 

Star-Ledger  Plaza,  Newark,  N.J.  07101  •  Represented  Nationally  by  Newhouse  Newspapers 

Source:  Sales  &  Marketing  Management's  Survey  of  Buying  Power.  1987,  Fortune  magazine.  1986;  New  Jersey  Business  magazine,  May  1986:  ABC  FasFax.  9  SOB?. 


May  21,  1988 


E&P 

Every  Saturday  since  1884 


Wire  Service  Guiid  rift 

Union’s  UPl  negotiating  team  quits;  accuses  Guiid  ieaders  of  ‘seiiing  out’ 
to  UPi  management;  raps  Associated  Press  members  who  controi  Guiid 


By  George  Garneau 

Solidarity  at  the  Wire  Service  Guild 
suffered  a  blow  when  its  United  Press 
International  negotiating  team  quit, 
accusing  union  leaders  of  telling 
them,  in  effect,  to  “take  a  dive.” 

A  bitter  disagreement  over  how  to 
cope  with  UPI  management  erupted 
into  a  public  feud  May  9  when  six 
leaders  of  the  Guild’s  UPI  unit 
resigned  to  protest  the  union  “selling 
out”  their  aggressive  efforts  to  win  a 
contract. 

Four  resigned  UPI  Guild  represen¬ 
tatives  accused  the  executive  com¬ 
mittee,  controlled  by  Associated 
Press  employees,  of  bowing  to  AP 
members’  interests  in  saving  scarce 
funds  for  upcoming  negotiations  with 
AP  at  the  expense  of  tough  strategies 
aimed  at  pressuring  UPI  into  a  con¬ 
tract. 

Guild  leaders  “basically  told  us  we 
had  to  accept  whatever  the  company 
offered,”  said  Sean  McCormally, 
who  resigned.  “We  thought  we’d 
been  betrayed,  sold  out.” 

Guild  president  Kevin  Keane  and 
AP  representatives  categorically 
denied  the  accusations. 

Walking  out  after  an  acrimonious 
five-hour  meeting  with  the  Wire  Ser¬ 
vice  Guild  and  its  parent,  the  News¬ 
paper  Guild,  those  who  resigned  from 
leadership  roles  —  but  not  from  the 
union  —  were  Jon  Frandsen,  nego¬ 
tiator  and  half  of  UPI’s  presence  on 
the  WSG  executive  committee; 
McCormally,  negotiating  committee 
chairman;  Dan  Carmichael,  negotia¬ 
tor  and  spokesman,  and  Jim  Pecora  of 
Chicago. 

Resigning  in  support  were  Marci 
Persky-Hooper,  number  two  on  the 
UPI  national  committee,  and  David 
Anderson,  another  rank-and-file 
leader. 

McCormally,  Carmichael,  Pecora 
and  Frandsen  said  accepting  UPI’s 


offer  would  be  “suicidal.” 

In  a  statement  to  UPI  employees, 
the  four  said  Guild  president  Keane 
and  the  AP-controlled  executive  com¬ 
mittee  “refused  to  pursue  an  aggres¬ 
sive  strategy”  against  UPI  manage¬ 
ment. 

“They  were  pressuring  us  to 
endorse  a  suicidal  deal  that  would 
result  in  the  union’s  destruction  in 
a  matter  of  months,”  Carmichael 
declared 

The  four  accused  Keane  of  “decep¬ 
tion  and  misrepresentation”  involv¬ 
ing  negotiations  and  Guild  AP  rep¬ 
resentatives  of  “self-protective  con¬ 
servatism  and  a  belief  that  the  fate  of 
UPI  members  is  of  no  consequence  to 
our  more  comfortable  colleagues  at 
the  AP.” 


“Bottom  line,  we  just  would  not 
accept  the  course  they  wanted  us  to 
follow,”  stated  Keane.  “It  doesn’t 
mean  the  union  rolled  over  and  played 
dead.  It  simply  means  there  is  dis¬ 
agreement.” 

He  said  a  new  negotiating  team 
would  be  appointed  to  continue 
talks  —  with  no  change  in  negotiating 
position  on  UPI. 

He  called  other  accusations  “bla¬ 
tantly  untrue”  and  “rhetorical.” 

The  Guild  has  been  unsuccessful  in 
15  months  of  talks  with  two  sets  of 
managers  of  the  money-losing  news 
agency.  The  first,  former  UPI  chair¬ 
man  and  president  Mario  Vazquez 
Rana,  last  November  declared  talks 
deadlocked  and  imposed  terms  cur¬ 
tailing  union  authority  before  he 
turned  over  management  to  WNW 


Group  Inc. 

Keane,  a  former  UPI  employee, 
said  the  disagreement  was  over  who 
was  in  charge  of  negotiations. 

“The  final  flareup  was  over  two 
actions  they  wanted  us  to  pursue  and 
we  told  them  were  ill-advised,”  Keane 
said. 

One  was  a  fraudulent-conveyance 
lawsuit  —  opposed  by  Guild  attorney 
Sidney  Reitman  —  to  contest  the 
switch  from  Vazquez  to  WNW.  The 
other  would  use  attorney  Brian  Free¬ 
man  to  tie  up  UPI  efforts  to  attract 
new  investors. 

Keane  said  the  executive  commit¬ 
tee  majority  “felt  strongly”  that  it 
would  be  “crazy”  to  start  an  action 
that  could  jeopardize  the  paychecks 
of  members. 


McCormally  dismissed  Keane’s 
assessment  as  “simplistic  and 
naive,”  indicating  the  rift  involved 
not  just  legal  actions  but  sacrificing 
concessions  Vazquez  made  in  a 
definitive  agreement  with  the  union, 
one  of  its  last  weapons  against  current 
managers. 

The  former  negotiators  said  the  rift 
was  deep,  had  been  brewing  for 
months,  and  was  exacerbated  when 
UPI  management:  (1)  nipped  the 
union’s  cash  flow  by  refusing  to  col¬ 
lect  dues  from  payroll,  and  (2)  made 
several  rounds  of  layoffs  that  reduced 
union  membership,  further  slowing 
Guild  cash  flow  and  leaving  AP  mem¬ 
bers  in  the  majority  and  providing 
most  union  cash. 

“We  have  limited  resources;  an 
(Continued  on  page  36) 


“They  were  pressuring  us  to  endorse  a  suicidal  deal 
that  would  result  in  the  union’s  destruction  in  a 
matter  of  months,”  Carmichael  declared. 


The  battle  for  Gwinnett 

Gwinnett  Daily  News  redesigns,  converts  to  morning;  Atlanta  dailies 
attempt  to  steal  the  thunder  by  distributing  free  papers  in  that  market 


By  Andrew  Radolf 

The  Atlanta  Constitution  and  Jour¬ 
nal  attempted  to  steal  the  thunder  of 
the  Gwinnett  Daily  News'  redesign 
and  conversion  to  morning  publica¬ 
tion  by  dispatching  a  small  army  of 
employees  into  the  Georgia  dawn  to 
hand  out  25,000  free  newspapers  to 
residents,  passersby  and  commuters. 

The  redesigned  and  newly  morning 
Daily  News,  based  in  Lawrenceville, 
bowed  on  May  2  with  a  30-day  intro¬ 
ductory  single  copy  price  of  100.  The 
Atlanta  Newspapers  chose  the  same 
day  to  introduce  their  revamped 
Gwinnett  Extra  section,  expanded 
from  Thursday-only  publication  to  six 
days  a  week. 

Atlanta’s  sampling  program,  which 
did  not  include  the  Sunday  Constitu¬ 
tion  and  Journal  that  remained  $1.25, 
ran  all  week.  The  Gwinnett  Sunday 
edition  remained  750. 

The  regular  newsstand  price  for  the 
Atlanta  and  Gwinnett  dailies  is  250. 

To  lead  “the  battle  for  Gwinnett,” 
as  one  executive  described  the  com¬ 
petition,  the  Atlanta  newspapers 
hired  Elliott  Brack  in  April  to  be  asso¬ 
ciate  publisher  for  Gwinnett  Extra. 
Brack  had  spent  the  previous  nine 
months  as  executive  vice  president 
and  general  manager  of  the  Marietta 
Daily  Journal.  Before  that  he  had 
been  general  manager  of  the  Gwinnett 
Daily  News  for  13  years,  leaving  for 
Marietta  right  around  the  time  of  the 
June  1987  sale  of  the  Daily  News  to 
the  New  York  Times  Co. 

Atlanta  Constitution  and  Journal 
publisher  Jay  Smith  said  300  employ¬ 
ees,  including  officers,  “volun¬ 
teered”  to  troop  to  Gwinnett  in  the 
wee  hours  to  begin  handing  out  free 
copies  of  the  morning  Constitution  at 
5:30  a.m.  through  the  end  of  rush 
hour. 

In  the  afternoons,  the  Journal  was 


A  detailed  account  of  the  move  by 
the  Atlanta  Constitution  and  Journal 
to  beef  up  its  suburban  sections  was 
originally  reported  in  E&P’s  Sept.  19, 
1987  issue.  This  article  details  the  latest 
events  in  the  battle  for  circulation  in 
the  Atlanta  suburbs. 
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Employees  of  the  Atlanta  Journal 
and  Constitution  distribute  free  copies 
of  Gwinnett  Extra  to  motorists  in  Gwin¬ 
nett  County. 

available  for  free  at  single  copy 
outlets. 

The  Atlanta  newspapers  have 
32,000  paid-in-advance  subscribers  in 
Gwinnett  County  and  sell  another 
7,000  daily  in  single  copy  sales.  Smith 


said. 

Total  circulation  comes  to  272,499 
for  the  morning  Constitution  and 
185,206  daily  for  the  Journal,  accord¬ 
ing  to  the  March  31,  1988,  FAS-FAX 
report  from  the  Audit  Bureau  of  Cir¬ 
culations.  Sunday  circulation  for  the 
combined  Constitution  and  Journal  is 
659,757. 

“They  didn’t  sell  many  newspapers 
when  we  were  standing  there  with  our 
papers,”  remarked  Smith. 

Added  Brack,  “We  hit  ’em  in  the 
head  pretty  strongly  with  this.” 

The  Atlanta  newspapers  were  also 
available  for  free  on  Monday,  May  9, 
but  the  volunteers  stopped  going  out 
onto  the  streets  after  May  7. 

The  next  phase  of  the  program. 
Brack  said,  is  “to  consolidate  and 
figure  out  what  we’ve  done.  We  think 
we’ll  get  a  few  more  customers  out  of 
it.” 

Eventually,  Brack  continued,  the 
sales  emphasis  will  shift  to  editorial 
quality. 

“We  want  to  say  it’s  editorial  qual¬ 
ity  that’s  keeping  it  in  the  home  and 
not  just  hype,”  he  explained. 

To  beef  up  local  news  coverage,  the 
news  staff  of  Gwinnett  Extra  was 
increased  from  nine  to  21  people. 
Smith  said. 

Gwinnett  Daily  News  publisher 
Tom  Jones  conceded  that  the  .Atlanta 
newspapers  may  have  put  a  dent  in 
daily  sales,  but  he  said  preliminary 
circulation  figures,  both  in  home 
delivery  and  single  copy,  show  his 
newspaper  has  hit  an  all-time  high  in 
circulation. 

“And  it  is  paid  [circulation,]”  he 
stated. 

The  Daily  News’  circulation, 
according  to  the  FAS-FAX  report 
(compiled  when  it  was  still  an  evening 
newspaper),  is  29,692  daily  and 
34,356  on  Sunday. 

The  Daily  News  is  being  sold  at 
more  single  copy  outlets  and  news- 
racks  than  in  the  past,  Jones  said. 

“Many  stores  that  would  not 
accept  our  newspaper  [as  an  evening 
publication]  are  ready  to  accept  it  as 
an  a.m.,”  he  commented. 

To  go  with  the  new  look  and  cycle, 
the  Daily  News  increased  its  news- 
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The  newly  redesigned  Gwinnett 
Daily  News 

hole  by  35%,  Jones  noted.  Besides 
more  general  news,  the  style,  sports 
and  business  sections  all  were 
increased,  he  said.  Jones  pointed  out 
that  in  two  years  of  head-to-head 
competition,  the  Daily  News  has 
beaten  out  its  Atlanta  rivals  in  win¬ 
ning  the  Georgia  Press  Association’s 
award  for  general  editorial  excellence 
in  its  circulation  category. 

Both  newspapers  are  also  ottering 
subscription  incentives  to  build  home 
delivery  in  the  county. 

Smith  said  new  subscribers  to  the 
Atlanta  newspapers  pay  half-price,  or 
$15,  for  13  weeks  and  are  then 
brought  up  to  full  price  in  13-week 
increments  over  the  course  of  a  year. 

The  Gwinnett  Daily  News  is  offer¬ 
ing  13  weeks  for  half-price,  or  $10.50. 

Advertisers  are  responding  to  the 
new  Daily  News  with  increased 
schedules,  Jones  said.  Besides  the 
lure  of  increased  circulation,  the 
Daily  News  is  offering  them  “repeat 
rate”  discounts  for  ads. 

Gwinnett  Extra  is  also  offering 
incentives  to  advertisers  with  rates 
“that  of  course  are  profitable,  but  at 
or  below  other  rates  in  the  area,” 
Smith  said. 

“We’re  not  cutting  the 
[advertising]  price  too  much,” 
remarked  Brack.  “We’re  selling  the 
product.”  Gwinnett  Extra  has  been 
running  between  50%  and  60%  adver¬ 
tising,  Brack  said,  calling  that  amount 
profitable. 

To  give  Gwinnett  Extra  more  of  a 
home-time  feel.  Smith  said,  the  sec¬ 
tion’s  classifieds  are  run  with  larger 
type  in  a  six-column  format  compared 


with  the  10-column  format  used  in  the 
main  sections. 

The  Atlanta  newspapers  claim  the 
Gwinnett  Extra’s  classified  section 
has  run  in  a  day  as  much  as  1,000 
“liner”  ads  from  individuals. 

The  Marietta  Daily  Journal  in  Cobb 
County  is  much  closer  to  Atlanta  city 
limits  than  the  Gwinnett  Daily  News, 
and  the  Journal  also  publishes  a  group 
of  total-market-coverage  free  week¬ 
lies  that  ring  Atlanta  with  over 
400,000  circulation,  but  the  Atlanta 
newspapers  are  focusing  their  com¬ 
petitive  energies  on  Gwinnett  County 
for  several  reasons,  according  to  both 
Smith  and  Brack. 

For  one  thing,  “the  circulation  race 
is  closer”  in  Gwinnett  County  than  it 
is  Cobb  County,  explained  Smith. 
The  Atlanta  newspapers’  circulation 
in  Cobb  County  comes  to  about 
90,000  daily  compared  with  the  Mar¬ 
ietta  Daily  Journal’s  24,000  daily,  he 
said.  “We  have  a  very  significant  cir¬ 
culation  lead  in  Cobb.” 

“Most  Marietta  Neighbors  people 
probably  take  the  Atlanta  papers  any¬ 
way,”  said  Brack.  “We’re  coexist¬ 
ing.” 

The  fact  that  the  Gwinnett  Daily 
News  is  now  backed  by  the  resources 
of  the  New  York  Times  Co.  is  another 
reason  for  heightened  competition. 
Brack  continued.  “The  New  York 
Times  is  more  of  a  threat.  They’re 
liable  to  buy  Marietta;  they  could  go 
in  [to  Atlanta]  by  themselves.  They¬ 
’ve  got  the  resources  to  do  it.” 

Brack  also  pointed  out  that  Gwin¬ 
nett  is  an  extremely  attractive  mar¬ 
ket.  It  is  rated  the  fastest-growing 
large  county  in  the  U.S.,  having  more 
than  doubled  in  size  in  the  last 
decade,  and  the  populace  is  “recep¬ 
tive  to  change,”  Brack  said. 

To  underscore  Gwinnett’s  impor¬ 
tance,  the  Atlanta  dailies  have  a 
satellite  printing  plant  in  the  county 
which  handles  about  60%  of  the  entire 
press  run.  Brack  said. 

If  the  expanded  Gwinnett  Extra 
continues  its  success,  parent  com¬ 
pany  Cox  Enterprises  may  introduce 
similar  sections  in  its  other  dailies. 
Brack  said. 

Publisher  Smith  said  there  are  no 
plans  to  expand  the  current  weekly 
Cobb  Extra  into  a  daily  section. 

An  irony  to  the  intense  competition 
in  Gwinnett  is  that  Cox  Enterprises 
and  the  New  York  Times  Co.  other¬ 
wise  enjoy  a  close  business  relation¬ 
ship. 

The  New  York  Times  News  Ser¬ 
vice  distributes  the  Cox  News  Ser¬ 
vice  over  its  wire  and  the  Times  Co.’s 
syndication  sales  unit  does  the  mar¬ 
keting  for  Cox. 

Smith  noted  as  well  that  the  Atlanta 
newspapers  have  just  signed  a  new 


Gwinnett^^te___ 

■uidf  btw— w  eofchUrtain  and  a  hard  ptoo 

pf y 

■'School  board 
backs  budget 
with  tax  hike 


Atlanta  newspapers'  Gwinnett  Extra 
which  they  distributed  free  in  the 
Gwinnett  market. 

five-year  contract  with  the  New  York 
Times  News  Service  itself  which  sup¬ 
plies  stories  from  the  New  York  Times 
newspaper.  The  news  service  is  also 
provided  to  Gwinnett  and  other  news¬ 
papers  forming  the  New  York  Times 
Regional  Newspaper  Group. 

Gwinnett  publisher  Jones  was 
unperturbed  by  the  Times’  making  its 
news  available  to  his  competitors 
from  Atlanta. 

“They  also  have  the  Associated 
Press  and  we  have  the  Associated 
Press,”  he  said.  “People  are  still 
interested  enough  to  try  our  newspa¬ 
per.” 

The  Atlanta  newspapers  also  print 
the  national  edition  of  the  New  York 
Times  for  distribution  in  that  part  of 
the  Southeast. 

Brack  believes  that  when  the  print¬ 
ing  contract  expires  in  two  years,  the 
Times  will  switch  production  of  its 
national  edition  to  Gwinnett.  The  $40- 
million,  130,000-square-foot  plant 
that  the  Times  Co.  is  building  for  the 
Daily  News  will  be  “large  enough  to 
print  the  New  York  Times,”  he  said, 
adding  that  the  Atlanta  newspapers 
could  probably  use  the  freed-up 
capacity  anyway. 

Smith  said  the  Times  Co.  has  not 
indicated  that  it  intends  to  move  the 
national  edition’s  printing  to  Gwin¬ 
nett. 

“We  have  done  a  good  job  printing 
their  newspaper,”  he  said. 

A  spokesman  for  the  New  York 
Times  said,  “There  are  no  plans  at 
this  point  to  print  anything  other  than 
the  Gwinnett  Daily  News  at  the  new 
plant.” 
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A  less-than-rosy  picture 

Annual  Dow  Jones  Newspaper  Fund  study  of  j-school  grads  shows  a  drop 
In  news! editorial  majors  and  less  young  people  looking  for  jobs  in  that  area 


By  Debra  Gersh 

The  1987  study  of  journalism  and  mass  communications 
graduates  does  not  paint  a  positive  picture  for  the  newspa¬ 
per  industry,  as  less  students  are  specializing  in  news/edi¬ 
torial  programs,  fewer  are  looking  for  jobs  at  daily  or 
weekly  newspapers  or  wire  services  and  a  lesser  per¬ 
centage  are  actually  taking  such  work. 

The  annual  study,  sponsored  by  the  Dow  Jones  News¬ 
paper  Fund  and  conducted  for  the  first  time  by  the  School 
of  Journalism  at  Ohio  State  University,  found  that  while 
“in  actual  terms,  the  numbers  of  news/editorial  students 
and  public  relations  students  increased  from  1986  to 
1987  .  .  .  the  rate  of  growth  in  these  two  programs  has  not 
been  equal  to  the  rate  of  growth  in  broadcasting  or  adver¬ 
tising.” 

For  example,  in  1986,  21.8%  of  the  journalism/mass 
communications  students  specialized  in  news/editorial, 
while  that  figure  fell  to  18.3%  in  1987.  Students  specializ¬ 
ing  in  advertising  decreased  from  20.8%  in  1986  to  19.6% 
in  1987,  while  in  that  same  period  the  percentage  of  stu¬ 
dents  in  a  public  relations  program  fell  from  20.5%  to 
16.0%.  Broadcasting  and  “other,”  however,  both  showed 
gains,  increasing  from  17.6%  to  22.7%  and  19.3%  to 
23.4%,  respectively. 

The  study  further  found  that  female  journalism/mass 
communications  students  were  more  likely  to  complete 
their  studies  in  advertising  or  public  relations,  while 
minority  students  tended  to  opt  for  broadcasting  studies. 
The  Figures  are  similar  to  those  for  1986. 

The  number  of  journalism/mass  communications  stu¬ 
dents  who  worked  for  the  college  newspaper  fell  nearly 
12%,  from  58.4%  in  1986  to  46.2%  in  1987,  as  did  the 
number  of  students  who  worked  for  the  college  yearbook, 
down  from  18.7%  to  12.6%,  and  campus  broadcast  station, 
falling  from  38.8%  to  30.8%.  The  number  of  students  who 
participated  in  media-related  internships,  however, 
increased  from  67.9%  in  1986  to  78.5%  in  1987. 


For  example,  in  1986,  21.8%  of  the 
journalism/mass  communications 
students  specialized  in  news/editorial, 
while  that  figure  fell  to  18.3%  in  1987. 


“Not  surprisingly,”  the  study  reported,  “news/edito¬ 
rial  students  are  more  likely  to  have  worked  for  the  college 
newspaper  than  other  students,  with  84.3%  of  the  news/ 
editorial  students  reporting  this  activity.  News/editorial 
students  also  are  more  likely  than  other  students  to  have 
worked  for  the  college  yearbook,  with  20.5%  reporting 
this  activity.” 

Media  internships  were  common  to  all  journalism/mass 
communications  students,  although  those  in  advertising 


sequences  tended  to  be  slightly  less  likely  to  have  partici¬ 
pated  in  an  internship. 

Some  40%  of  the  news/editorial  graduates  had  jobs  with 
newspapers  or  wire  services,  and  unemployment  was 
lower  among  those  students  than  in  other  specialties. 

Unemployment  was  highest  among  advertising  stu¬ 
dents,  and  advertising  and  public  relations  students  were 
more  likely  to  have  taken  non-media  jobs. 

However,  “among  those  indicating  they  were  doing 
non-media  work  on  a  full-time  basis,  fully  a  quarter, 
25.1%,  described  their  jobs  as  involving  writing,  editing, 
production  or  promotion  —  all  linked  to  communication 
training,”  the  report  noted. 


The  number  of  journalism/mass 
communications  graduates  looking  for 
a  full-time  job  with  a  daily  or  weekly 
newspaper  or  a  wire  service  fell  from 
35.6%  in  1986  to  31.2%  in  1987 . . . 


Nearly  three-quarters,  73.2%,  of  the  students  who 
found  work  at  newspapers  or  wire  services  described  their 
jobs  as  writing,  reporting  and/or  editing,  while  1 1 .4%  hired 
in  those  fields  said  they  designed  and  sold  advertisements. 

Of  the  news/editorial  graduates  who  found  work  with 
newspapers  or  wire  services,  65.4%  said  their  jobs 
involved  writing,  reporting  and/or  editing,  with  only  1 .3% 
designing/selling  ads,  4.4%  in  promotion,  2.5%  in  produc¬ 
tion  and  26.4%  listing  “other.” 

The  number  of  journalism/mass  communications  gradu¬ 
ates  looking  for  a  full-time  job  with  a  daily  or  weekly 
newspaper  or  a  wire  service  fell  from  35.6%  in  1986  to 
31.2%  in  1987,  although  60.5%  of  the  news/editorial 
majors  sought  employment  there,  and  at  least  some  stu¬ 
dents  from  all  categories  also  tried  for  work  at  newspapers 
or  wire  services. 

The  study  reported  that  30.5%  of  students,  regardless  of 
area  of  study,  looking  for  work  at  a  newspaper  or  wire 
service  actually  found  employment  there,  while  another 
4.7%  were  given  part-time  jobs.  For  non-white  students, 
that  figure  was  reported  as  24.4%  full-time  and  6.7%  part- 
time. 

Median  salaries  received  by  the  graduates  remained 
relatively  stable  between  1986  and  1987,  and,  in  fact,  did 
not  change  at  all  for  those  working  at  daily  newspapers. 

Students  finding  work  in  public  relations  were  the  best- 
paid,  with  projected  annual  salaries  (based  on  median 
weekly  income)  increasing  from  $15,300  in  1986  to  $16,744 
in  1987.  The  projected  annual  salary  for  those  employed 
by  advertising  companies  also  increased,  from  $14,700  in 
1 986  to  $  1 5 ,028  in  1 987 ;  as  did  the  projected  annual  salaries 
in  radio/tv,  which  increased  slightly  from  $12,600  in  1986 
to  $12,792  in  1987. 
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Although  the  projected  annual  salaries  at  daily  newspa¬ 
pers  were  still  higher  than  their  broadcast  counterparts, 
the  figures  remained  the  same  from  1986  to  1987  at 
$13,900,  with  a  median  weekly  salary  of  $268. 

The  DJNF/OSU  study  reported  that  the  median  weekly 
salary  for  1987  graduates  at  a  weekly  newspaper  was  $249, 
for  a  yearly  figure  of  $12,948,  the  same  as  for  television, 
but  more  than  radio,  which  paid  an  average  yearly  salary 
of  $12,792. 

“At  least  some  1987  graduates  had  taken  full-time  jobs 
in  newspapering,  with  broadcast  stations,  in  public  rela¬ 
tions  and  advertising  with  salaries  of  $  1 50  a  week  or  lower, 
or  just  above  the  minimum  wage,”  which  at  the  time  of  the 
study  was  $134,  the  report  noted. 

Of  the  graduates  in  journalism/mass  communications 
programs,  11.5%  were  employed  by  daily  and  weekly 
newspapers,  against  15.5%  in  1986,  with  the  majority 
working  for  dailies. 

Just  over  64%  of  those  graduates  hired  by  newspapers 
and  wire  services  had  specialized  in  news/editorial  pro¬ 
grams,  8.4%  had  specialized  in  advertising,  7.7%  were 
photojournalism  majors  and  2.1%  were  public  relations 
students. 

Further,  the  study  reported,  “only  about  two  out  of  five 
of  the  news/editorial  students  actually  took  work  in  news¬ 
papers  or  with  the  wire  services  .  .  .  [and]  40%  of  all 
news/editorial  students  did  not  apply  to  a  single  newspa¬ 
per  or  news  service  for  a  job.” 

Although  newspapers  and  wire  services  again  hired 
more  females  than  males,  the  graduate  pool  was  dispro¬ 
portionately  female  —  66.0%  of  the  pool  was  female  and 
58.9%  of  the  hires  in  this  field  were  female,  figures  similar 
to  1986. 

However,  only  7.8%  of  the  newspaper  and  wire  service 
hires  were  minorities,  a  sharp  decline  from  14.0%  a  year 
earlier,  although  the  minority  graduate  pool  remained 
stable  at  about  10%. 

One-fourth,  25.8%,  of  the  journalism/mass  communica¬ 
tions  graduates  with  full-time  work  at  newspapers  or  wire 
services  were  working  in  communities  with  populations  of 
20,000  or  less. 


“The  1987  graduates  . . .  would 
increase  the  amount  of  journalism 
instruction  and  decrease  the  amount  of 
liberal  arts  training.” 


Prior  experience  certainly  seems  to  have  paid  off  for 
those  graduates  hired  by  newspapers  or  wire  services,  as 
81.7%  had  interned  with  a  media  organization  while  in 
college  and  73.9%  had  worked  for  the  campus  newspaper. 

In  addition,  the  study  reported  that  “Just  over  70%  of 
the  graduates  who  took  newspaper  jobs  started  looking  for 
work  before  graduation.  Of  those  graduates  who  found 
full-time  newspaper  work  within  six  months  of  leaving 
school,  52.4%  had  more  than  one  job  offer  to  choose 
from.” 

“One  of  the  most  controversial  issues  in  journalism 
education  has  been  the  one  of  balance  between  instruction 
in  the  specifics  of  journalism  and  instruction  in  liberal 
arts,”  according  to  the  report. 

The  goal  articulated  by  many  in  journalism  education  is 
something  approximating  a  balance  of  25%  journalism  and 
75%  liberal  arts  instruction. 

“The  1987  g  aduates,  like  their  counterparts  in  1986,  did 
not  share  that  goal.  The  graduates  would  increase  the 
amount  of  journalism  instruction  and  decrease  the  amount 
of  liberal  arts  training.” 


When  asked  if  they  would  choose  journalism/mass  com¬ 
munications  as  a  major  field  of  study  again,  just  under  80% 
of  those  students  who  had  found  work  both  in  and  outside 
the  media  said  they  would.  If  such  programs  were  not 
available,  28.4%  of  the  graduates  chose  English  as  a 
major,  21.1%  said  political  science  and  16.5%  chose  busi¬ 
ness,  figures  similar  to  1986. 

The  survey  also  gave  students  a  chance  to  write  a  few 
sentences  giving  advice  to  journalism/mass  communica¬ 
tions  graduates  seeking  media  employment. 

“While  there  was  much  diversity  in  the  responses,  some 
common  themes  emerged,”  according  to  the  report.  “Stu¬ 
dents  were  urged  to  take  internships  (29.1%),  find  other 
opportunities  to  get  actual  experience  in  the  field  (17.3%), 
get  and  use  media  contacts  (11. 1%),  be  persistent  (8. 1%) 
and  start  job-hunting  early  (7.3%).” 

“The  1987  survey  of  graduates  of  journalism  and  mass 
communications  programs  presents  a  complex  picture  of 
journalism  and  mass  communications  education  itself.  It  is 
a  picture  that  is  changing  over  time,”  the  report  con¬ 
cluded. 


The  goal  articulated  by  many  in 
journalism  education  is  something 
approximating  a  balance  of  25% 
journalism  and  75%  liberal  arts 
instruction. 


“Students  continue  to  move  away  from  traditional 
news/editorial  instruction  aimed  primarily  at  work  in  the 
newspaper  industry.  They  are  less  likely  to  work  for  their 
campus  newspapers  than  in  the  past.  Fewer  students  are 
seeking  jobs  with  daily  or  weekly  newspapers  or  with  wire 
or  news  services  than  in  the  past.  And  a  smaller  per¬ 
centage  is  actually  taking  such  work. 

“A  single  statistic  summarizes  the  changing  nature  of 
journalism  and  mass  communications  education  in  a  dra¬ 
matic  way,”  according  to  the  survey.  “In  1987,  only  6.9% 
of  the  graduates  of  journalism  and  mass  communications 
programs  specialized  in  news/editorial  instruction  at  the 
university,  took  a  job  with  a  newspaper  or  a  wire  service, 
and  were  actually  doing  editing,  writing  or  reporting  when 
surveyed  within  six  months  of  graduation. 

“Journalism  and  mass  communications  education 
clearly  has  changed  as  the  very  nature  of  journalism  and 
mass  communications  has  changed.  Such  change  prob¬ 
ably  will  continue.” 

The  findings  in  the  1987  Journalism  and  Mass  Communi¬ 
cations  Graduate  Study  are  based  on  a  survey  of  1,252 
bachelor’s  degree  recipients  who  completed  their  studies 
in  May  or  June  of  1987.  Results  are  projectable  to  an 
estimated  26,350  students  who  completed  such  course- 
work  at  the  311  colleges  and  universities  in  the  United 
States  offering  journalism  and  mass  communications  pro¬ 
grams. 

In  1987,  53  of  the  55  schools  asked  participated  in  the 
survey  by  providing  names  and  addresses  of  journalism/ 
mass  communications  graduates.  With  few  exceptions, 
the  same  schools  have  been  surveyed  since  1983. 

In  mid-August  1987,  2,182  questionnares  were  mailed, 
with  a  second  mailing  of  1 ,377  sent  to  non-respondents  at 
the  end  of  October.  By  the  end  of  January,  1 ,252  surveys 
had  been  returned.  Return  rate  was  calculated  as  57.4% 
for  questionnaires  returned  and  used  for  analysis.  Sample 
error  for  the  1987  data  was  2.8%  where  data  from  the  full 
1,252  respondents  were  presented. 

Field  work  and  data  analysis  were  performed  for  the 
(Continued  on  page  42) 
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The  Future  of  Journalism 

Columbia  j-school  graduates  make  their  predictions 


By  Debra  Gersh  •  “One  reason  for  the  decline  in  plesetby  1/5A  ToJay.butwillalsobe 

.  ,  ..  ...  news  quality  in  both  print  and  elec-  stimulated  by  the  necessity  of  captur- 

In  the  tutu^re,  the  media  will  tronic  media  is  the  increasing  influ-  ing  audience  attention.  Graphics, 

increasingly  be  divided  into  two  ence  of  the ‘bottom  line’ in  news  orga-  unfortunately,  cut  into  the  space 

groups  —  a  minority  which  demands  nizations.  Corporate  executives  who  available  for  reporting  and  analysis, 

high-quality  writing,  reporting  and  many  of  the  media  conglomerates  •  “As  far  as  news  content  is  con- 

analysis,  and  a  majority  seeking  triv-  know  little  about  journalism  but  a  lot  cerned,  great  improvements  in  cov- 

lalized,  superticial  ilun,  ^cording  about  profit  making.  Journalists  are  ering  business  and  economics  have 

iPif  of  Columbia  Graduate  often  not  given  the  time  and  been  registered  in  recent  years, 

school  ot  Journalism  graduates.  resources  they  need  to  do  a  good  job.  Emphasis  on  this  area  will  continue 

The  survey  of  graduates,  con-  •  “A  second  threat  to  news  quality  into  the  future.  Science  and  medicine 

ducted  m  conjunction  with  the  jour-  comes  from  change  in  the  public:  peo-  is  also  a  growing  specialty.  In  foreign 

nalism  school  s  75th  anniversary,  was  pie  are  becoming  lazy  and  read  less.  correspondence,  growth  will  be  in 

not  a  systematic  or  scientific  survey,  {be  same  time,  they  are  losing  con-  Asia,  Latin  America  and  Africa, 
but  rather  an  attempt  to  gather  the  fidence  and  interest  in  the  media.  •  ‘Threats  to  press  freedom  from 

opinions  of  alumni.  •  third  negative  influence  is  the  government  will  always  be  with  us. 

“We  asked  respondents  to  share  generally  low  pay  scale  in  journalism.  The  chilling  effect  of  libel  and  other 

with  us  some  of  these  thoughts  and  There  are  some  positions  where  pay  is  lawsuits  is  increasing, 

observations  in  hopes  of  piecing  improving  and  a  few  where  pay  is  •  “The  journalist  of  the  future  will 
together  a  picture  of  the  probable  excellent,  but  entry-level  jobs  that  be  more  specialized  than  the  journal- 

future  of  journalism,”  the  survey  pay  a  living  wage  are  increasingly  rare  ist  of  today.  This  will  be  due  partly  to 

report  stated.  “We  learned  something  and  salaries  in  the  middle  ranges  tend  the  growing  specialization  of  the 

about  the  probable  future,  but  we  to  be  flat.  Several  respondents  report  media  themselves,  and  partly  to  the 

learned  even  more  about  problems  of  that  financial  pressures  will  soon  increasing  complexity  of  the  subject 

contemporary  journalism.  force  them  into  another  line  of  work,  matter  to  be  dealt  with.  .  .  . 

“The  reason  for  this  appeared  to  be  or  that  this  has  already  occurred.  Numerous  respondents  mention  that 

that  respondents  were  most  con-  Journalists  more  and  more  appear  to  they  are  enrolled  or  about  to  enroll  in 

cerned  about  the  future  quality  of  the  be  divided  between  the  rich  and  the  educational  programs  or  are  studying 

media  and  the  skill  of  reporters,  writ-  poor.  economics,  languages  or  some  other 

ers  and  editors  who  would  create 
future  media  content.  The 

“Most  television  news,  especially  local  news,  is  of 
if  journalism  is  to  flourish  .  ”  distressingly  low  quality.  And  by  broadening  the 

Among  the  ideas  expressed  in  the  market  for  news  that  emphasizes  personalities, 
survey  were: .  brevity,  frlvollty . . .  tv  has  had  the  effect  of  lowering 

•  ‘Media  will  increasingly  divide  « 

into  a  minority,  which  will  demand  Standards  in  print  alSO. 
thorough  reporting,  high-quality 

writing  and  dispassionate  analysis; 

and  a  much  larger  majority  in  which  •  “Consolidation  and  disappear-  specialty  in  their  spare  time.  Midca- 

news  will  be  a  trivialized  adjunct  to  ance  of  newspapers  will  continue,  reer  refresher  courses  appear  to  be 

‘show  biz,’  marred  by  superficiality,  thus  offering  fewer  points  of  view  to  increasingly  desirable.” 

bias,  homogenity  and  fluff.  .  .  .Older  the  public,  and  fewer  outlets  for  seri-  Survey  respondents  were  also 

respondents,  in  particular,  object  that  ous  journalism.  At  the  same  time,  asked  who  their  role  models  are,  who 

reporters  more  and  more  tend  to  growth  in  the  capabilities  of  local  tv  their  favorite  journalists  today  are, 

inject  their  own  preferences  into  news  and  cable  stations  to  provide  news  and  if  any  stories  or  commentaries 

stories.  will  weaken  network  news  opera-  made  a  particularly  favorable  impres- 

•  “Most  television  news,  espe-  tions.  sion. 

cially  local  news,  is  of  distressingly  •  “New  technologies,  depending  When  asked  which  journalists  they 
low  quality.  And  by  broadening  the  on  how  they  are  used,  can  improve  or  particularly  admired  at  the  time  they 

market  for  news  that  emphasizes  per-  degrade  news  media.  entered  journalism  school,  more  than 

sonalities,  brevity,  frivolity  and  •  “There  will  be  greater  emphasis  10%  ofthe  respondents  listed  Edward 
‘show  biz’  in  general,  tv  has  had  the  on  graphics  and  other  presentational  R.  Murrow  and  James  Reston;  5%- 

effect  of  lowering  standards  in  print  devices.  This  will  be  due  in  part  to  the  10%  mentioned  Walter  Lippmann, 

also.  influence  of  television  and  the  exam-  Walter  Cronkite  and  Meyer  Berger; 


14 


EDITOR  &  PUBLISHER  for  May  21,  1988 


and  between  2%  and  4%  listed  I.F. 
Stone,  Marguerite  Higgins,  Eric 
Severeid,  Fred  Friendly,  Tom  Wolfe, 
Dan  Rather,  Seymour  Hersh, 
Anthony  Lewis,  Homar  Bigart,  Hey- 
wood  Broun,  Bob  Woodward,  Jimmy 
Breslin  and  “Red”  Smith. 

When  asked  who  their  favorite 
print  journalists  were,  respondents’ 
answers  included  reporters,  editors, 
columnists,  publishers,  magazine 
essayists  and  book  authors. 

Two  names,  however,  appeared  in 
about  5%  of  the  replies;  David  Broder 
and  William  Safire.  About  3%  of  the 
respondents  mentioned  Russell 
Baker,  Ellen  Goodman,  Anthony 
Lewis,  Bob  Woodward  and  John 
McPhee;  while  1%  to  2%  chose  Cal¬ 
vin  Trillin,  R. W.  Apple,  Tom  Wicker, 
Jimmy  Breslin,  Mike  Royko,  George 
Will,  William  Geist,  Flora  Lewis, 
James  Reston,  Tom  Wolfe,  Murray 
Kempton,  Anna  Quindlen,  Seymour 
Hersh,  Elizabeth  Drew  and  Alexan¬ 
der  Cockburn. 

Respondents  to  the  survey  had 
some  difficulty  recalling  specific 


dates  and  titles  of  individual  reporting 
they  found  admirable,  so  most  men¬ 
tioned  broadcast  program  series  and 
continuing  print  stories,  and  “few 
individual  published  stories  were 
identified  by  more  than  a  single 
respondent.” 

Among  the  print  reports  singled 
out,  the  New  York  Times  coverage 
and  analysis  of  the  stock  market  crash 
in  October  “was  by  far  the  most  fre¬ 
quently  cited  example  of  outstanding 
journalism  in  the  print  media,  being 
noted  by  nearly  one  out  of  every  ten 
respondents,”  according  to  the 
survey.  “Coverage  and  analysis  of 
the  same  event  in  the  Wall  Street 
Journal  or  the  Washington  Post  was 
mentioned  by  approximately  one  in 
twenty.” 

Further,  the  survey  found  that 
“Two  dominant  themes  run  through 
all  sections  of  the  questionnaire 
returns:  a  love  for  language  and  a  love 
for  good  writing. 

“This  love  of  language  may  also 
help  explain  the  infatuation  with 


newspapers,  which,  incidentally,  was 
shared  by  those  who  worked  in  televi¬ 
sion,  radio,  magazines  and  other 
areas,”  according  to  the  report. 

“For  newspapers,  when  properly 
edited  —  using  ‘properly’  in  the 
sense  obviously  intended  by  most  of 
our  respondents  —  offer  unrivaled 
opportunities  for  expression  at  length 
and  on  a  variety  of  subjects. 

“  ‘In  addition  to  radio  and  televi¬ 
sion,  we  need  our  newspapers.  They 
must  not  die,’  wrote  a  member  of  the 
class  of  1936  (now  retired).  These  sen¬ 
timents  were  echoed  again  and 
again.” 

The  Graduate  School  of  Journalism 
sent  out  a  total  of  4,669  question¬ 
naires,  of  which  344  were  sent  to 
overseas  addresses.  As  of  April  25, 
806  completed  questionnaires  had 
been  received  by  the  dean’s  office, 
with  168  returned  by  the  post  office. 
The  report  is  based  on  the  first  799 
completed  questionnaires,  and  thus  is 
not  a  scientific  study,  but  rather  a 
compilation  of  alumni  opinions. 


Advice  to  newspapers:  service  readers  but  don’t  pander 


By  Bill  Kirtz 

Top  newspaper  executives  freely 
used  the  “m”  word  —  marketing  — 
during  a  visit  to  their  alma  mater. 

“We’re  here  for  our  customers, 
and  not  vice  versa,”  Philadelphia 
Newspapers’  publisher  and  chairman 
Sam  S.  McKeel  told  a  conference 
marking  the  75th  anniversary  of 
Columbia  University’s  Graduate 
School  of  Journalism.  Nineteen 
alumni  spoke  during  the  May  6-7 
panel  discussions. 

McKeel  and  others  stressed  that 
studying  readers  doesn’t  mean  pan¬ 
dering  to  them. 

“We  can  respond  to  their  needs 
without  compromising  editorial  stan¬ 
dards,”  said  Newsday  editor  and 
senior  vice  president  Anthony  J. 
Marro. 

McKeel  condemned  most  newspa¬ 
per  research  as  “reactive”  because  it 
surveys  readers  instead  of  non-read¬ 
ers.  “We  turn  off  readers  at  our  peril. 
They  have  many  more  options  than 
before.” 

“We  must  change  with  our  mar¬ 
kets,  and  we’re  not,”he  said,  urging 
colleagues  to  pay  attention  to  the 
need  to  penetrate  new  circulation 


(Kirtz  teaches  Journalism  at  North¬ 
eastern  University  School  of  Journal¬ 
ism  in  Boston.) 


areas  where  stores  are  opening. 

To  turn  problems  into  opportuni¬ 
ties,  he  said,  the  industry  should  work 
on  developing  common  standards  for 
advertisers.  Now,  he  said,  “we’re  a 
difficult  medium  to  buy.  Advertisers 
are  turning  elsewhere  to  reach  their 
customers.” 


McKeel  said,  “Our  future  lies  in 
adding  value  for  our  advertisers,” 
and,  “We  must  dedicate  ourselves  to 
the  true  meaning  of  the  First  Amend- 
ment:  staying  alive  and  staying 
healthy.” 

Marro  also  warned  against  taking 
readers  for  granted,  noting  that  only 
54%  of  adult  Americans  read  a  paper 
daily  in  1984,  compared  with  73%  in 
1967.  Using  what  he  called  the  “m” 
word,  he  said  that  “as  papers  get 
more  segmented,  it’s  vital  to  know 
your  audience.” 

Larry  Jinks,  Knight-Ridder’s 
senior  vice  president  for  news  and 
operations,  said  “we  should  be  more 
customer-conscious.  Commitment  to 


readers  and  public  service  must  go 
hand-in-hand.” 

New  communications  technology 
is  wonderful,  two  executives  agreed, 
but  Associated  Press  president  and 
general  manager  Louis  D.  Boccardi 
said,  “It’s  still  the  information  busi¬ 
ness,  whatever  the  technology.” 


Warning  that  U.S.  papers’  circulation 
growth  isn’t  keeping  pace  with  the 
country’s  population  growth,  he  said 
they  “must  become  more  useful,  vital 
and  informative.” 

Dow  Jones  vice  president  for  infor¬ 
mation  services,  Richard  J.  Levine, 
said  papers  can  neither  ignore  nor 
become  slaves  to  their  readers. 
Greater  transmission  speed  brings  a 
greater  need  for  accuracy,  and  jour¬ 
nalism  fundamentals  will  endure 
regardless  of  the  delivery  system,  he 
added.  “The  message,  not  the 
medium,  is  important  —  what  we  put 
into  people’s  heads,  not  in  their 
hands.” 

(Continued  on  page  36) 


“We  can  respond  to  their  needs  without 
compromising  editor iai  standards,”  said  Newsday 
editor  and  senior  vice  president  Anthony  J.  Marro. 
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The  Leader-Post 
First  Place 
In-Paper  Promo/PR 


Marin  Independent  Journal 
First  Place 

Printed  Materials/ Adv. 


53rd  annual  promotion  competition  draws  entries  from  12  countries 

California,  Florida  dailies  win  four  top  awards  each 


countries  entered  1,878  pieces  in  this 
53rd  annual  competition,  with  95 
newspapers  taking  home  171  awards 
in  the  main  competition. 

In  most  of  the  categories,  newspa¬ 
pers  are  grouped  into  four  circulation 
classifications  —  under  50,000; 
50,000-100,000;  100,000-200,000;  and 
over  200,000  —  although  in  some 
cases  the  lower  two  circulation 
groups  were  combined. 

For  a  complete  list  of  First  Place 
and  Certificate  of  Merit  winners  see 
the  charts  accompanying  this  article. 

Judges  for  the  In-Paper  Promo¬ 
tion/Circulation,  Printed  Materials/ 
Public  Relations,  Newspaper 
Research  and  Newspaper  in  Educa¬ 
tion  categories  were:  Caroll  Jordan 
Hatcher,  Chester  Springs,  Pa.;  Tim 
Kenney,  Tim  Kenney  Design  Inc., 
Washington,  D.C. ;  and  Jessie  Knight, 
vice  president  of  marketing,  the  San 
Francisco  (Calif.)  Newspaper 
Agency. 

The  In-Paper  Promotion/Public 
Relations  and  Printed  Materials/ 
Advertising  categories  were  judged 
(Continued  on  page  42) 


The  Marin  Independent  Journal  of 
San  Rafael,  Calif.,  and  the  Pain 
Beach  (Fla.)  Post  were  the  big  win 
ners  this  year,  each  receiving  four 
first-place  awards  in  the  1988  Editor 
&  Publisher/International  Newspaper 
Marketing  Association  Awards  Com¬ 
petition  recognizing  outstanding 
newspaper  promotional  efforts. 

In  the  under-50,000  circulation 
classification,  the  Marin  Independent 
Journal  garnered  first-place  honors  in 
the  Printed  Materials/Advertising, 
Radio  Promotion,  Newspaper 
Research  and  Public  Relations  Pro¬ 
grams  and  Events  categories. 

The  Palm  Beach  Post,  competing  in 
the  l()0,()()0-2()0,()()0  circulation  cate¬ 
gory,  received  first-place  awards  for 
Printed  Materials/Advertising, 
Printed  Materials/Public  Relations, 
Radio  Promotion  and  Television  Pro¬ 
motion. 

In  addition,  four  newspapers 
received  three  first-place  awards 
each,  and  seven  newspapers  garnered 
two  first-place  awards. 

The  awards  are  presented  in  18 


The  Star  Tribune 
Cert,  af  Merit 
In-Paper  Promo/PR 

categories,  up  from  last  year’s  13 
categories.  They  include:  In-Paper 
Promotion/Circulation;  In-Paper  Pro¬ 
motion/Advertising;  In-Paper  Promo¬ 
tion/Public  Relations;  In-Paper  Pro¬ 
motion/Editorial;  Printed  Materials/ 
Circulation;  Printed  Materials/Adver¬ 
tising;  Printed  Materials/Public  Rela¬ 
tions;  Outside  Publications;  Radio 
Promotion;  Television  Promotion; 
Outdoor/Point-of-Purchase/Displays; 
Multi-Media  Promotion;  Newspaper 
Research;  Advertising  Sales  Presen¬ 
tations;  Public  Relations  Programs 
and  Events;  Newspaper  in  Educa¬ 
tion;  Internal  Communications;  and 
Potpourri. 

For  the  first  time  this  year,  awards 
for  Excellence  in  Copy  and  Excel¬ 
lence  in  Design  will  be  presented 
along  with  the  Best  of  Show  award 
during  the  INMA’s  annual  confer¬ 
ence  in  Colorado  Springs.  Those 
three  winners  are  not  announced  until 
the  day  of  the  awards  presentations. 
(See  next  week’s  E&P  for  the  win¬ 
ners.) 

Some  211  newspapers  from  12 
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E&P  INMA  PROMOTION  CONTEST  WINNERS 


Category  1:  IN-PAPER  PROMOTION/CIRCULATION 


Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

combined  with  next  category 

Above  200.000 

First  Place 

Olando  (Fla.) 

50,000-100.000 

Sentinel 

First  Place 

Star-Phoenix 

Saskatoon.  Sask. 

Certificate 

The  Ledger- Star. 

of  Merit 

Norfolk,  Va. 

100.000-200,000 

First  Mace 

The  Morning  News 

Certificate 

Providence 

Tribune.  Tacoma.  Wash. 

of  Merit 

Journal-Bulletin 

Certificate 

Lexington  (Kent.) 

Certificate 

Philadelphia 

of  Merit 

Herald-Leader 

of  Merit 

Inquirer 

Category  2:  IN-PAPER  PROMOTION/ADVERTISING 


Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

combined  with  next  category 

Certificate 

Greenville  (S.C.) 

50,000-100.000 

of  Merit 

News-Piedmont 

First  Place 

Florida  Today 

Melbourne,  Ma. 

Above  200.0(X) 

First  Place 

Philadelphia 

100.000-200,000 

Daily  News 

First  Place 

Lexington  (Kent.) 

Herald-Leader 

Certificate 

Providence 

of  Merit 

Journal-Bulletin 

Category  3:  IN-PAPER  PROMOTION/PUBLIC  RELATIONS 


Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

The  State.The 

First  Place 

Journal  American 

of  Merit 

Columbia  (S.C.)  Rect>rd 

Bellevue.  Wash. 

Above  200.000 

Certificate 

The  Herald 

First  Place 

Birmingham 

of  Merit 

Monterey.  Calif. 

NewvPost-Herald 

Certificate 

Daily  American 

Certificate 

Baltimore 

of  Merit 

Somerset.  Pa. 

of  Merit 

Sun 

50.000-100.000 

Certificate 

Boston 

First  Place 

The  Leader-Post 

of  Merit 

GU>be 

Regina.  Sask. 

Certificate 

Newsdav 

Certificate 

Billings  (Mont.) 

of  Merit 

Long  Island.  N.Y. 

of  Merit 

Gazette 

Certificate 

Star  Tribune 

100.000-200.000 

of  Merit 

Minneapolis  St.  Paul 

First  Place 

Austin  (Tex.) 

American-Statesman 

Category  4:  IN-PAPER  PROMOTION/EDITORI 4L 


Under  50,000 
First  Place 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Newspaper 


The  Advocate 
Stamford.  Conn. 


Pacific  Stars 
&  Stripes.  Tokyo 


Pacific  Stars 
&  Stripes.  Tokyo 


The  Herald 
Rock  Hill.  S.C. 


Knoxville 
(Tenn.)  Journal 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Certificate 
of  Merit 


Alxive  200.000 
First  Place 


Newspaper 


Ottawa  (Ont.) 
Citizen 


Austin  (Tex.) 
American-Stalesman 


Greenville  (S.C.) 
News-Piedmont 


Worcester  ( Mass. ) 
Telegram  &  Gazette 


Boston 

Globe 


50.000-100.000 
First  Place 


Certificate 
of  Merit 

Certificate 
of  Merit 


100.000-200,000 

First  Place 


Certificate 

The  Bakersfield  of  Merit 

(Calif.)  Californian 

Certificate 

The  Leader-Post  of  Merit 

Regina.  Sask. 

Certificate 

The  Cedar  Rapids  of  Merit 

(Iowa)  Gazette 

Certificate 
of  Merit 

St.  Paul 

Pioneer  Press  Dispatch  Certificate 

of  Merit 


Baltimore 

Sun 

Star-Tribune 
Minneapolis  St.  Paul 

NewvSun-Sentinel 
Ft.  Lauderdale.  Fla. 

.Atlanta 

Journal  &  Constitution 

The  Virginian- 
PiU>t.  Norfolk.  Va. 


(Continued  on  page  43) 
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Controversial  cartoon 

Baltimore  Sun  shreds  480,000  copies  of  special  Preakness  section 
after  publisher  deems  the  full-page  cover  cartoon  to  be  in  bad  taste 


By  George  Garneau 

The  Baltimore  Sun  printed  480,000 
copies  of  a  special  Preakness  section 
before  the  publisher  deemed  the 
cover  cartoon  to  be  in  bad  taste  and 
sentenced  them  all  to  the  shredder. 

Publisher  Reg  Murphy  —  overrul¬ 
ing  the  section  editor  and  Evening 
Sun  managing  editor  —  spiked  the 
16-page  broadsheet  section  because 
of  alleged  “bad  taste"  of  its  partial¬ 
ly  satirical  full-page  cartoon  cover  by 
local  cartoonist  and  Sun  free-lancer 
Mike  Ricigliano. 

“1  didn't  like  it,”  Murphy  said  of 
the  cartoon.  “It  just  wasn’t  up  to  our 
standards.” 

He  declined  to  specify  his  objec¬ 
tions,  saying  only,  “1  didn't  think  it 
was  well-executed  or  well- 
done  ...  It  was  just  not  an  attractive 
piece  of  work.” 

“It  has  to  do  with  taste,”  he  statea, 
denying  any  connection  between  the 
shredding  and  his  position  as  presi¬ 
dent  of  a  group  promoting  the  Preak¬ 
ness  race  week  festivities. 

The  controversial  cover  that  was 
eventually  scrapped  was  a  busy,  full- 
page  cartoon  that  depicted  scores  of 
figures,  including  prostrate  drunks, 
Jimmy  the  Greek's  horse-breeding 
booth,  a  race  to  a  portable  bathroom, 
a  look-alike  contest  lampooning  Pim¬ 
lico  racetrack  owner  Frank  DeFran- 
cis,  as  well  as  government  officials 
who  funded  the  celebration. 

Sparking  issues  of  censorship  were 
ties  between  the  newspaper  and 
Preakness  Celebration  Inc.,  the  non¬ 
profit  corporation  set  up  to  organize 
and  promote  the  festivities.  Its  presi¬ 
dent  is  Murphy.  It  is  funded  by  the 
state  of  Maryland,  city  of  Baltimore, 
Pimlico  and  businesses  as  a  means  of 
building  the  the  festival’s  90  events 
over  10  days  into  a  statewide  eco¬ 
nomic  force. 

Murphy,  who  said  he  doesn't  nor¬ 
mally  see  material  ahead  of  time,  indi¬ 
cated  that  he  decides  such  issues 
often. 

He  noted  that  Preakness  Celebra¬ 
tion  Inc.  is  run  by  a  professional  staff 
and  called  his  presidency  a  figurehead 
role. 

He  strongly  denied  any  connection 
betw'een  his  job  as  publisher  and 


i  'lit 


This  first  cover  of  the  Baltimore  Sun's 
special  Preakness  section  with  a  full- 
page  satirical  cartoon  was  deemed  by 
the  newspaper's  publisher  to  be  in  bad 
taste  and  was  scrapped. 


IVciikncss  (  X^lclTTiitioii 


The  cover  that  was  eventually  used 
for  the  special  section. 


president  of  the  Preakness  promo¬ 
tional  group. 

If  he  weren’t  president  of  Preak¬ 
ness  Celebration  Inc.?  “I  would  have 
done  exactly  the  same  thing,”  Mur¬ 
phy  declared. 

On  May  4,  the  day  after  the  section 
was  printed,  its  editor,  Michael 
Davis,  Evening  Sun  assistant  manag¬ 
ing  editor  for  features  and  sports,  met 
with  managing  editor  Jack  Lemmon, 
managing  editor  for  news  Ken  Paik 
and  the  general  manager  of  Times 
Mirror  Co.’s  Sun  newspapers, 
Richard  Basoco,  to  discuss  replacing 
the  section,  which  had  been  OK’d  by 
Davis  and  Lemmon  during  a  normal 
approval  process. 

In  what  Davis  said  were  calm  and 
rational  terms,  “It  was  made  clear  to 
us  that  Murphy  and  others  responded 
to  the  cover  differently  than  others  in 
the  newsroom  have.  They  felt  it  was 
in  bad  taste  and  potentially  offensive, 
neither  of  which  1  agree  with.  I 
respect  the  right  of  my  superiors  to 
disagree,  and  I  respect  their  judg¬ 
ment.” 

A  new  cover  without  a  satirical  bite 
was  drawn  by  staff  artist  Jonathan 
Massie.  The  section  came  out  in 
morning  and  evening  editions  May  12, 
a  day  later  than  planned  but  two  pages 
fatter  with  late  ads.  The  section  was 
devoted  to  the  weeklong  celebration 
leading  up  to  Baltimore’s  Preakness 
horse  race  May  2 1 . 

Though  Murphy  said  it  “probably 
started  with  me,”  the  section  was 
proposed  and  outlined  March  28  in  a 
memo  to  editorial  and  ad  executives 
from  Ann  Gallant,  director  of  the 
Sun’s  marketing  and  communications 
department. 

In  the  memo  she  said  the  festival 
corporation  “is  willing  to  endorse  and 
help  sell  the  section.” 

Gallant  cited  a  similar  section  that 
the  Louisville  Courier-Journal  pub¬ 
lished  for  the  Kentucky  Derby  that 
contained  80%  advertising  and  20% 
advertorial. 

She  also  said  she  would  represent 
Murphy  at  a  meeting  at  the  mansion  of 
Maryland  Gov.  William  Donald 
Schaefer,  whom  the  controversial 
cartoon  later  pictured  in  a  balloon 
with  his  political  enemy,  Baltimore 
(Continued  on  page  37) 
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For  years  weVe  filled  teaching  potsitions  at  bargain  prices. 

The  sale  is  over. 

f 


We  have  shortchanged  Americas  teachers  The  result  is  an  expanding  teacher  shortage, 

throughout  our  history.  Conditions  allowed  us  to.  This  shortage  means  fewer  courses  and  overcrowded 

Until  the  second  half  of  this  century  teaching  classes.  It  will  lead  to  a  less  qualified  workforce,  to 

was  one  of  the  few  professions  open  to  women  and  growing  numbers  of  young  people  who  lack  the  skills 

minorities.  Thankfully,  in  the  last  three  decades,  that  they’ll  need  to  compete  in  the  complex  world 
has  changed.  marketplace. 

But  now  the  profession  of  education  must  com-  We  can’t  expect  to  fill  teacher 

pete  with  other  professions  on  an  even  field.  ranks  without  paying  teachers  the 

As  things  stand  right  now,  it  can’t.  A  teacher  with  professional  wage  they  deserve, 

a  masters  degree  and  15  years’  experience  can  expect  Because  the 

to  earn  only  $26,000  a  year,  on  a  national  average.  sale  is  over.  National  Education  Association 


Weekly  publisher  indicted 

Charged  with  falsely  inflating  circulation  figures  to  win  legal  ads 
from  local  governments;  competitors’  complaints  initiated  investigation 


By  Andrew  Radolf 

Paul  Hensley,  publisher  of  the 
weekly  Hazard  Times  in  Perry 
County,  Ky.,  was  indicted  May  4  by  a 
federal  grand  jury  on  charges  that  he 
falsely  inflated  circulation  figures  for 
the  Times  and  the  Thousandsticks 
News,  a  Leslie  County  weekly  he 
owned  until  last  February. 

Hensley  was  indicted  on  one  count 
of  mail  fraud  and  five  counts  of  mak¬ 
ing  a  false  statement  to  the  U.S. 
Postal  Service  on  his  annual  state¬ 
ments  of  ownership  and  circulation. 

Hensley  allegedly  made  the  false 
circulation  statements,  which  had  his 
weeklies  surpassing  their  competi¬ 
tors,  in  an  effort  to  win  legal  advertis¬ 
ing  from  local  governments.  Ken¬ 
tucky  law  requires  governments  to 
publish  their  legal  notices  in  the  area 
newspaper  with  the  largest  paid  cir¬ 
culation. 

The  indictment  also  charges  that 
Hensley  mailed  copies  of  the  falsified 
postal  statements  to  subscribers  and 
to  the  Kentucky  Press  Association  for 
inclusion  in  its  annual  directory  of  the 
state’s  newspapers. 

A  trial  date  has  been  set  for  July  19 
in  London,  Ky.,  according  to  the 
U.S.  Attorney's  office  in  Lexington. 
If  convicted,  Hensley  faces  up  to  30 
years  in  prison  and  a  $51,000  fine. 

Hensley  did  not  return  E&P's 
phone  calls.  A  story  by  the  Asso¬ 
ciated  Press  quoted  a  spokesman  for 


the  Hazard  Times  as  saying  that 
Hensley’s  attorney  had  advised  him 
not  to  comment  on  the  indictment. 

Both  of  Hensley’s  competitors  in 
Hazard  and  Leslie  County  had  com¬ 
plained  about  his  circulation  claims  to 
the  Kentucky  Press  Association. 
KPA,  in  turn,  asked  the  U.S.  Postal 
Service  to  investigate  the  situation. 

Vernon  Baker,  publisher  of  the 
weekly  Leslie  County  News  in  Hyden 
with  16,200  weekly  circulation,  was 
concerned  about  Hensley’s  1985 
claim  that  the  Thousandsticks  News 
in  just  a  few  years  had  more  than 
tripled  its  circulation  to  about  20,000 
weekly,  KPA  executive  director 
David  Thompson  told  E&P. 

A  country  weekly  normally  has 
about  75%  penetration,  Thompson 
said,  but  Hensley  was  “claiming 
125%  penetration’’  for  the  Thou¬ 
sandsticks  News. 

“We  knew  that  not  to  be  a  fact,’’  he 
said. 

Baker  acquired  the  Thousandsticks 
News  from  Hensley  this  past  Febru¬ 
ary.  Baker  declined  to  provide  E&P 
with  current  circulation  figures  for  the 
News,  saying  he  did  not  want  to  com¬ 
ment  in  any  manner  on  the  Hensley 
indictment. 

Hensley  claimed  the  Hazard  Times 
in  1985  had  about  10,000  circulation 
before  it  even  started  publishing, 
Thompson  related. 

Jack  Thomas,  publisher  of  the  com¬ 
peting  Hazard  Herald-Voice  with 


5,600  paid  weekly  circulation,  said  he 
alerted  postal  officials  as  well  as  the 
KPA  about  his  concerns  over  the 
Times’  circulation  claims. 

“He  told  the  sheriff  s  office  he  had 
10,000  circulation  and  we  just  had 
6,000,  and  the  sheriff  believed  him,” 
said  Thomas.  “He  just  ran  the  legals 
one  time,  but  that  was  one  time  too 
many.  We  got  the  law  out.” 

The  Times’  publishing  the  legal 
notices  that  one  time  cost  the  Herald- 
Voice  about  $10,000  worth  of  busi¬ 
ness,  Thomas  said. 

Thomas  also  credited  the  Kentucky 
Press  Association  with  taking  the  lead 
in  pressing  the  matter  with  the  post 
office. 

“We  did  not  do  any  investigation,” 
KPA’s  Thompson  said.  “All  we  did 
was  notify  the  post  office  that  we  felt 
the  circulation  figures  were  not  accu¬ 
rate.  We  felt  it  was  the  responsibility 
of  the  post  office  to  do  the  audit.” 


Media  urged  to 
cover  Jackson 
with  more  scrutiny 

Syndicated  columnist  Jack  Ger- 
mond  proclaimed  the  unmentionable 
about  press  coverage  of  presidential 
hopeful  Jesse  Jackson. 

“We  are  all  afraid  of  being  accused 
of  being  racist  if  we  write  tough  sto¬ 
ries  about  Jesse  Jackson,”  panelist 
Germond  told  a  session  at  the  recent 
American  Society  of  Newspaper  Edi¬ 
tors  convention  in  Washington. 

“Most  people  think  Jackson  can’t 
be  pressed,”  Germond  said,  adding 
that  the  press  has  realized  its  “defi¬ 
ciency”  and  begun  to  “treat  him  like  a 
candidate”  by  examining  his  policies 
and  record  more  closely. 

“Its  about  time,”  he  said. 

The  press  has  been  roundly  criti¬ 
cized  by  liberals  for  ignoring  Jack¬ 
son’s  voter  popularity  and  by  conser¬ 
vatives  for  treating  Jackson  with  kid 
gloves  because  he  mirrors  “the 
media’s”  liberal  views. 
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Whoever  emerges  victorious  in  this  year 
electoral  process,  you  have  the  edge  with 
The  New  York  Times  Information  Bank  in 
your  newsroom  or  library.  For  good  reason: 
Through  Nexis®  online  to  your  own  terminal, 
you  have  access  to  every  word  published  in 
The  New  York  Times  from  June  1980  to 
yesterday’s  edition.  Plus  the  advantage  of 


these^pecial  Information  Bank  files. 


NYTBIO  and  GOVBIO:  Biographical 
!  articles,  including  exclusive  interviews, 
quotes,  anecdotes  (Covers  all  the  candi¬ 
dates.  their  positions  on  issues  and  their 
campaign  styles.  Your  complete  fijil-text 
source  tor  backgrounders  and  sidebars. 


ABS:  Fditorial  opinion  oti  candidates 
and  campaigns  in  short  takes?  abstracted 
from  The  New  York  Times,  The  VC'ash- 
ington  Post,  The  Wall  Street  Journal.  Los 
Angeles  Times,  Miami  Herald  and  other 
top  I  '.S.  newspapers. 


YITN.  Vi  ith  The  New  York  Times 
Information  Hank  via  Nexis*  ('-all  for 
details.  1-800-541-6886.  Or  write  .Mead 
Data  Central,  Triangle  Inquiry  (Center, 
8401  C.laude  Thomas  Road.  Dept.  N4T, 
Franklin,  OH  45005, 


AMI:  More  sht)rt  takes.  With  focus 
on  the  media,  advertising  and  marketing 
—  and  how  they  are  helping  shape  the 
Presidential  campaign.  Abstracted  from 
The  New  York  Times  and  56  specialized 
periodicals. 


Computer  ‘virus’  hits  first  U.S.  newspaper 


By  Mark  Fitzgerald 

A  computer  “virus”  has  finally 
infected  a  newspaper  computer  sys¬ 
tem. 

The  Providence  Journal-Bulletin 
discovered  the  virus  late  on  Friday 
May  13  when  reporter  Froma  Jose- 
low’s  personal  computer  disc  was 
destroyed,  the  newspaper’s  systems 
engineer,  Peter  Scheidler,  stated. 

“Her  file  allocation  table  was  over¬ 
written  in  a  rather  unusual  way  —  it 
was  all  zeros,”  Scheidler  said  in  a 
telephone  interview.  “Then  this  mes¬ 
sage  appeared.” 


terns  and  which  can  wreak  terrible 
havoc,  including  the  destruction  of 
files  or  memory. 

Viruses  have  recently  been  discov¬ 
ered  in  NATO’s  military  computer 
network  and  in  Apple  computers. 
Until  now,  however,  none  had 
appeared  in  newspapers. 

The  potential  for  destruction  has 
become  particularly  acute  as  more 
newspapers  turn  to  personal  comput¬ 
ers  for  their  editorial  computer  sys¬ 
tems. 

At  the  Journal-Bulletin,  for  exam¬ 
ple,  about  half  of  the  terminals  in  the 


Computer  viruses  are  unauthorized  codes  which 
secretiy  penetrate  systems  and  which  can  wreak 
terribie  havoc,  including  the  destruction  of  files  or 
memory. 


The  message  included  the  name  of  a 
Lahore,  Pakistan,  company,  “Brain 
Computer  Services,”  a  1986  copy¬ 
right,  the  names  of  the  two  brothers 
who  own  the  store  —  Basit  and 
Amjad  —  plus  the  address  of  the 
store  and  its  telephone. 

In  the  middle  was  this  chilling  mes- 
sage:  “Welcome  to  the 
Dungeon  .  .  .  Beware  of  this  VIRUS. 
Contact  us  for  vaccination.” 

Systems  engineer  Scheidler  said 
about  100  personal  computer  discs 
were  discovered  to  be  “infected”  by 
the  virus. 

“It  wasn’t  confined  to  just  the 
newsroom,”  Scheidler  said.  “We 
found  it  in  people’s  homes  and  in 
[three]  news  bureaus.” 

Computer  viruses  are  unauthorized 
codes  which  secretly  penetrate  sys- 


computer  system  are  IBM-PCs  and 
IBM-style  clones.  The  rest  are  Atex 
terminals. 

Scheidler  said  the  virus  had  never 
infected  the  Atex  system. 

“It  could  never  get  into  the  Atex 
system  and,  if  somehow  it  did,  it 
wouldn’t  work,”  Scheidler  declared. 

The  reason  is  that  the  virus  moved 
from  the  start-up,  or  “boot,”  section 
of  discs. 

That  would  make  “disinfecting” 
the  virus  somewhat  easy,  if  tedious, 
Scheidler  is  convinced. 

“We  overwrote  the  boot 
[instructions],”  he  asserted.  No  discs 
needed  to  be  discarded. 

Still,  the  cleanup  operation 
involved  “looking  at  hundreds  and 
hundreds  of  discs,”  Scheidler  noted. 

The  paper  has  “absolutely  no  idea” 
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how  it  became  infected,  Scheidler 
pointed  out. 

“It  could  have  been  accidental,  it 
could  have  been  intentional,”  he 
observed. 

Employees  don’t  generally  bring  in 
their  own  discs,  Scheidler  noted, 
“but  it  does  happen.” 

As  another  result  of  the  virus,  Jour¬ 
nal-Bulletin  employees  have  become 
very  aware  of  computer  security. 

“We  have  big  signs  on  the  wall  that 
say,  ‘Practice  safe  computing  with 
Write-Protect  Discs.  Carry  them  in 
your  wallet  and  your  purse,’  ” 
Scheidler  reported. 

Before  the  infection,  the  newspa¬ 
per  took  no  precautions  at  all  against 
viruses,  Scheidler  said. 

The  virus  that  infected  the  Journal- 
Bulletin  is  rather  well-known  in  com¬ 
puter  circles  as  the  “brain  virus.” 

A  computer  specialist.  Interpath 
Corp.  president  John  McAffee,  told 
Associated  Press  that  the  virus  has 
been  discovered  at  several  companies 
and  colleges  throughout  the  country, 
including  Bowie  State  College  in 
Maryland,  where  it  destroyed  five 
student  computer  discs  in  early  May. 

The  “brain  virus”  was  created  by 
the  two  Pakistan  computer  store  own¬ 
ers.  Scheidler  talked  by  phone  to  one 
of  the  owners,  but  said  their  rational¬ 
ization  for  the  virus  seemed  vague. 

“One  of  them  said  they  wrote  the 
virus  because  people  were  stealing  his 
software,  but  how  this  helped.  I’m  not 
sure.  That’s  sort  of  a  non  sequitur 
answer,”  Scheidler  commented. 

Ironically,  Scheidler  had  recently 
read  an  April  8  Science  magazine  arti¬ 
cle  in  which  a  computer  specialist  for 
U.S.  intelligence  had  argued  that 
viruses  should  not  get  the  kind  of 
publicity  they  have  had. 

“They  hit  the  wrong  place,” 
Scheidler  said.  “We  do  a  quarter  of  a 
million  papers  every  day.  They 
couldn’t  have  picked  a  worse  place 
for  publicity.” 


Calif,  daily 

upgrades 

newsracks 

The  Sacramento  (Calif.)  Bee  has 
completed  the  reconditioning  and 
repainting  of  its  newsracks  and 
adding  300  new  ones  throughout 
northern  California. 
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More  FLEXOMAN  presses  will  be  in 
operation  in  1988  than  any  other 
competitive  press.  Come  see  our 
FLEXOMAN  4-color  Unit  on  display 
with  our  Flexo  Ink  Handling  System 
and  our  Flexo  Press  Management 
System,  INFOFLEX,  and  you  will  see 
why  we  are  the  industry’s  leader 
in  Flexo, 


The  world’s  fastest  selling  Double 
Width  Offset  Press  with  over  160 
presses  sold  worldwide.  The  U.S. 
premier  of  the  UNIMAN  4/2  Tower 
(eight  printing  couples)  will  show 
you  why  we  are  the  worldwide 
leader  in  offset  technology. 


The  world’s  largest  graphic  arts 
order  was  placed  this  year  for  39 
COLORMAN  offset  presses  valued  at 
more  than  $600  million.  Come 
see  why  Rupert  Murdoch’s  News 
Corporation,  Ltd.  made  this  historic 
commitment  and  why  they  chose 
COLORMAN  offset  technology. 


ANPA/TEC 

Atlanta,  Borgia,  June  llth-15th,  1988 


- MAN  on  the  move  iroland 

Booth  #3212 


FLEXOMAN  2/2  J 

Single  Width  Flexo 


MAN  Roland  again  leads  the  market 
with  a  preview  of  it’s  FLEXOMAN  2/2 
Single  Width  Flexo  Press  Concept. 
The  patent-pending  concept  is  an 
extension  of  the  highly  successful 
Double  Width  FLEXOMAN  Design. 
This  press  will  be  a  must  see  for 
the  small  newspaper  or  commercial 
printer. 


IN  BRIEF 
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The  New  World  of  Graphics:  Instant  and  accessible. 


A  lot  of  people  tell  us  they  like  our  new  look 
and  our  breadth  in  graphics. 

With  the  introduction  of  AP’s  new  Graphics- 
Net,  graphics  will  be  automatically  delivered  to 
your  Macintosh  almost  before  you  know  it — in 
an  average  of  15  to  30  seconds  by  satellite 
transmission.  Once  the  graphic  is  in  your 
machine,  you  can  add  color,  change  type  and 
switch  the  elements.  A  quick  printout  and 
you’re  on  the  way  to  production. 

Consider  the  stock  market  crash  story  last 
October.  During  that  two-week  roller  coaster 
ride,  AP  created  20  graphics  charting  the 
market’s  swing.  Delivered  as  a  package,  these 


would  have  traveled  from  AP  to  newspapers  in 
less  than  10  minutes. 

GraphicsNet  is  the  only  satellite-delivered 
graphics  network  in  the  business.  It’s  available 
to  any  AP  member  who  has  a  Macintosh  com¬ 
puter  (Mac  Plus,  Mac  SE,  or  Macll),  at  least  a 
20  MB  hard  drive,  and  a  printer.  For  those  who 
have  LaserPhoto,  there’s  no  continuing  charge. 

By  the  end  of  1988,  GraphicsNet  will  link  AP 
and  hundreds  of  member  art  departments  with 
a  fast,  flexible  24-hour-a-day  network  delivering 
original  quality  art  by  satellite. 

The  AP.  A  new  world  of  graphics. 


Associated  Press 

■  The  New  World  of  News. 


Ownership  Changes 


Patuxent  Publishing  Co.,  publish¬ 
ing  12  community  newspapers  in  the 
Baltimore-Washington  area,  has 
agreed  to  buy  nearby  Times  Publish¬ 
ing  Group  Inc.’s  five  weeklies. 

The  price  of  the  acquisition,  effec¬ 
tive  May  6,  was  not  disclosed. 

The  deal,  a  “major  expansion”  for 
Patuxent,  will  boost  its  combined  cir¬ 
culation  to  over  300,000  from  its  cur¬ 
rent  257,000,  according  to  Ken  Mays, 
Patuxent  marketing  director. 

Times  Publishing  publishes  the 
Towson  Times,  Jeffersonian,  Owings 
Mills  Times,  Messenger  and  Northeast 
Today. 

An  undetermined  number  of  layoffs 
will  result  from  the  merger  of  the  com¬ 
panies,  Mays  said.  Patuxent  execu¬ 
tives  were  planning  how  to  integrate 
and  expand  operations,  and  former 
Times  employees  would  be  offered 
new  positions,  he  said. 

With  the  merger,  the  year-old 
Northeast  Today  will  cease  publish¬ 
ing,  leaving  the  area  to  Patuxent’s 
more  established  Booster  Weekly  and 
Reporter  Weekly,  Mays  said.  Also, 
Patuxent  will  merge  its  year-old  Tow- 
son  and  Owings  Mills  papers  into  its 
newly  acquired,  but  more  estab¬ 
lished,  former  rivals. 

Patuxent  publishes  1 1  weeklies  and 
one  monthly,  three  of  them  paid.  With 
headquarters  in  Columbia,  Md.,  its 
flagship  is  the  Columbia  Flyer  and  it  is 
majority  owned  by  New  York-based 
Whitcom  Partners,  part  owners  of  the 
International  Herald  Tribune  and 
owners  of  cable  and  broadcasting 
outlets,  including  WPTC-AM  and  FM 
in  Washington,  and  Chesapeake  Pub¬ 
lishing  Corp.,  a  group  of  Maryland 
community  newspapers.  Minority 
owners  include  S.  Zeke  Orlinsky, 
president  and  publisher,  and  Jean  F. 
Moon,  general  manager. 


Dallas-based  Westward  Communi¬ 
cations  purchased  three  weekly 
newspapers  in  northwest  Arkansas 
from  Worrell  Enterprises.  The  publi¬ 
cations  are  the  Paris  Express-Prog¬ 
ress,  Charleston  Express  and  the 
Greenwood  Democrat. 

Earlier  this  year  Westward 
acquired  the  Van  Buren  Press  Argus- 
Courier  in  the  same  area. 

*  t  * 

Park  Communications  acquired  its 
first  daily  newspaper  in  Kentucky 
with  the  purchase  of  the  Common¬ 
wealth-Journal  in  Somerset  from  the 
Joplin  family.  In  1986  Park  had 


acquired  three  non-dailies  in  Ken¬ 
tucky. 

The  Commonwealth-Journal 
publishes  weekdays  and  Sunday.  The 
acquisition  includes  the  Common¬ 
wealth-Journal’s  companion  paid¬ 
weekly  newspaper,  the  McCreary 
County  Record,  and  two  controlled 
distribution  weeklies,  the  Shopper 
Stopper  and  Lake  Cumberland 
Adviser. 

Park  also  converted  the  Bladen 
Journal,  serving  Bladen  County, 
N.C.,  from  a  thrice-weekly  to  a  daily 
newspaper. 

Park  now  publishes  39  dailies. 


Journalists  receive  Knight  fellowships 


Twelve  American  journalists  and 
seven  from  other  nations  have  been 
awarded  the  John  S.  Knight  Fellow¬ 
ships  at  Stanford  University  for  the 
1988-89  academic  year. 

Financial  support  for  the  U.S..  fel¬ 
lows  comes  primarily  from  a  grant  by 
the  Knight  Foundation.  The  interna¬ 
tional  fellows  are  supported  in  part  by 
the  Reuter  Foundation,  the  Fulbright 
Program,  the  Knight  Foundation  and 
the  German  Marshall  Fund  of  the 
United  States. 

The  1988-89  Knight  fellows  and 
their  fields  of  study  are:  Jeff  Bradley, 
Toronto  bureau  chief,  the  Associated 
Press,  American  cultural  and  political 
history;  Gordon  Earle,  senior  pro¬ 
ducer,  MacNeil/Lehrer  NewsHour, 
New  York  City,  how  and  why  busi¬ 
nesses  operate,  succeed  and  fail; 
Stuart  Cannes,  associate  editor.  For¬ 
tune  magazine.  New  York  City, 
developments  and  public  policy 
issues  in  science,  technology  and 
medical  research;  Thomas  Gibboney, 
editor,  Homer  (Alaska)  News,  poli- 
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tics,  economics  and  culture  of  Japan 
and  the  Pacific  Rim;  and  John  C. 
Henry,  state  capital  bureau  chief, 
AustiniTexas)  American-Statesman . 

Also:  Barbara  Ireland,  editorial 
writer,  Buffalo  (N.Y.)  News,  eco¬ 
nomics,  international  policy,  the 
family;  Michael  Keefe,  editorial  car¬ 
toonist,  Denver  (Colo.)  Post,  federal, 
state  and  local  economic  issues  and 
policies;  Jeff  Leen,  investigative 
reporter,  Miami  (Fla.)  Herald,  politi¬ 
cal  thought  and  theory,  literature  and 
creative  writing;  Nancy  Melich,  thea¬ 
ter  critic.  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah,  the  history  and  cul¬ 
ture  of  society’s  creative  forces, 
music,  art  and  drama;  Brenda  Payton, 
columnist,  the  Tribune,  Oakland, 
Calif.,  the  impact  of  satire  on  reality 
and  ideas  in  writing,  chronic  unem¬ 
ployment;  Ellen  Shuman,  senior 
reporter,  WSMV-TV,  Nashville, 
Tenn.,  American  social  and  cultural 
history,  medical  issues;  and  John 
Woestendiek,  reporter,  the  Philadel¬ 
phia  Inquirer,  the  criminal  justice  sys¬ 
tem,  Hispanic  culture. 

International  fellows  are:  Yuri 
Aono,  science  writer,  Mainichi  Sim- 
bun,  Tokyo,  Japan,  and  Fulbright  fel¬ 
low,  ethics  and  human  values  in  sci¬ 
ence  and  technology;  Ergun  Baba- 
han,  national  desk  editor,  Hurrieyet 
Haber  Ajansi  (Hurrieyet  News 
Agency),  Istanbul,  Turkey,  and  a 
German  Marshall  Fellow,  mass  com¬ 
munication  theory  and  international 
relations;  Steven  Harris,  day  editor, 
the  Age,  Melbourne,  Australia, 
social,  economic  and  political  history 
of  Japan,  business  management  and 
marketing;  Richard  Hirschler,  edi- 
(Continued  on  page  42) 
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UKRAINE 
THE  LARGEST 
NON-RUSSIAN  NATION 
INSIDE  THE  SOVIET  UNION 
CANNOT  CELEBRATE  THE  MILLENNIUM 
OF  ITS  CHRISTIANITY  (988-1988) 

WHY? 


BECAUSE  the  Russian-controlled  Soviet 
government  continues  to  forbid  Ukraine’s  45 
million  Christians  to  worship  God  in  their 
native  churches.  This  is  the  legacy  left  by 
Stalin  who  forcibly  liquidated  the  centuries- 
old  Ukrainian  Orthodox  and  Catholic 
Churches  and  subjected  the  faithful  to  cul¬ 
tural  genocide  by  Russification  under  the 
complete  dominance  of  the  state  controlled 
Russian  Orthodox  Church. 

Despite  General  Secretary  Gorbachev's  re¬ 
cent  relaxation  of  some  controls  on  the  exer¬ 
cise  of  religion,  Ukrainian  Orthodox,  Ukrain¬ 
ian  Catholic  as  well  as  Baptist  and  Pentecos¬ 
tal  clergy  and  faithful  are  still  victimized  by 
job  discrimination,  harassment  and  even 
imprisonment  for  any  attempts  to  practice 
their  religion  in  the  Ukrainian  tradition. 

This  Soviet  Russian  discrimination  towards 
Ukraine  has  been  noticed  by  the  United 
States.  On  May  2,  1988  President  Reagan 
signed  a  Congressional  Resolution  which 
calls  for  the  legalization  of  Ukrainian 
Churches.  The  resolution  also  discourages 
official  U.S.  participation  in  Soviet  Millen¬ 
nium  events  scheduled  to  begin  in  Moscow 
in  early  June,  unless  Ukrainians  are  allowed 
to  worship  God  in  their  own  way. 

This  year  (1988)  marks  the  1,000th  anniver¬ 
sary  of  the  Baptism  of  Kievan-Rus'  by  Prince 
Volodymyr  on  the  banks  of  the  Dnieper  River 
in  Ukraine.  This  year  over  10,000  members 
of  the  clandestine  Ukrainian  Catholic  move¬ 
ment  have  appealed  to  Mr.  Gorbachev  in  the 
spirit  of  Glasnost  to  end  Stalin's  40  year 
prohibition  of  traditional  Ukrainian  churches. 
To  date,  Mr.  Gorbachev  has  rejected  this 
appeal. 

By  denying  recognition  to  the  Ukrainian 
O^odox  and  Ukrainian  Catholic  churches, 
both  of  which  are  direct  descendants  and 
cultural  heirs  of  the  Kievan-Rus'  legacy,  Mr. 
Gorbachev  and  the  Russian  Orthodox 


Church  are  usurping  Ukraine's  right  to  its 
own  Christian  Millennium.  They  are  also 
perpetuating  the  Tsarist  denial  of  a  separate 
existence  for  Ukraine. 

Fear  of  a  separate  identity  for  Ukraine  drove 
the  Tsars  to  issue  edicts  -  the  Valuyev  Qrcu- 
lar  in  1863  and  the  EMS  Ukaze  in  1876  - 
banning  Ukrainian  language  and  manifesta¬ 
tions  of  Ukrainian  culture.  The  EMS  Ukaze 
flatly  declared  that  Ukraine  is  a  threat  to 
Russia’s  interests. 

Fear  of  a  separate  identity  for  Ukraine  drove 
Stalin  to  liquidate  Ukrainian  churches  and  to 
create  the  1932-33  man-made  Famine  in 
which  7  million  Ukrainians  (including  3  mil¬ 
lion  children)  starved  to  death. 

And,  if  it's  not  fear  of  a  separate  identity  for 
Ukraine,  then  what  is  driving  Mr.  Gorbachev 
and  the  Russian  Orthodox  Church  to  com¬ 
memorate  the  Christian  Millennium  of 
Kievan-Rus'  in  Moscow,  more  than  500  miles 
from  the  Kievan  banks  of  the  Dnieper  River. 
If  not  fear  of  a  separate  identity  for  Ukraine, 
what  is  behind  Mr.  Gorbachev’s  refusal  to 
legalize  the  primary  descendants  of  the 
Kievan-Rus'  Christian  legacy,  the  Ukrainian 


Catholic  and  Orthodox  Churches  ? 

AS  THE  DIRECT  ANCESTORS  of  Kievan- 
Rus'  (a  state  which  was  a  major  world  power 
in  the  9th  through  the  12th  centuries  and 
which  developed  separately  from  Russia  for 
centuries)  we  Americans  of  Ukrainian  de¬ 
scent  take  great  exception  to  the  Millennium 
of  KIEV  being  celebrated  by  Soviet  Russians 
in  Moscow  at  the  expense  of  Kiev,  Ukraine, 
and  Ukrainians. 

KIEV'S  great  historic  past,  as  well  as  its  cur¬ 
rent  status,  belongs  to  UKRAINE.  To  bring 
attention  to  this  issue,  Ukrainian-Americans 
have  planned  the  following: 

PRAYER  -  On  Sunday,  May  29th,  1 988,  the 
more  than  one  million  Americans  of  Ukrain¬ 
ian  descent  will  join  with  two  million  Ukraini¬ 
ans  in  the  Free  World  to  ring  churchbells  and 
pray  that  when  the  summit  successes  are 
list^,  on  that  list  will  be  Mr.  Gorbachev's 
agreement  to  legalize  Ukraine’s  churches. 
Beginning  at  noon,  CHIMES  FOR  FREEDOM 
will  ring  1 ,000  seconds  for  1 ,000  years  of 
Ukrainian  Christianity -we  ask  all  of  America 
to  join  us. 

PROTEST  -  June  5  through  June  1 2, 1 988, 
in  various  ways  in  various  cities,  Ukrainian- 
Americans  will  protest  the  fact  that  the  state 
controlled  Russian  Orthodox  Church  is 
usurping  Ukraine's  Millennium  of  Christian¬ 
ity- _ 

This  advertisement  was  paid  for  by 
the  National  Committee  To  Com¬ 
memorate  the  Millennium  of  Christi¬ 
anity  in  Ukraine.  For  more  informa¬ 
tion  (e.g.  to  obtain  a  copy  of  the 
Congressional  resolution)  please 
write  or  call  the  National  Ukrainian 
Millennium  Committee,  810  18th  St., 
N.W.,  Washington,  D.C.  20006. 
Phone:  (202)  783-0988.  Suite  807 
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NEWSPEOPLE  IN  THE  NEWS 


Fred  Zimmerman,  editor  and 
publisher  of  the  Asian  Wall  Street 
Journal,  will  become  editor  of  The 
Chapel  Hill  Newspaper,  Chapel  Hill, 
N.C.,  about  July  1,  after  his  return 
from  Hong  Kong  where  he  has  been 
with  the  Asian  Journal  since  July 
1984. 

The  Newspaper  is  one  of  23  dailies 
owned  by  Ottaway  Newspapers  Inc., 
a  wholly  owned  subsidiary  of  Dow 
Jones. 

Zimmerman  joined  the  Wall  Street 
Journal  as  a  reporter  in  the  Dallas 
bureau  in  1963  after  graduating  from 
the  University  of  Kansas.  He  has 
served  in  the  Washington  bureau  and 
as  Atlanta  bureau  chief  and  in  1980 
was  editor  in  charge  of  planning  and 
launching  the  Journal’s  second  front 
page. 


Deborah  Orin,  national  political 
correspondent  for  the  New  York  Post, 
has  been  named  Washington  bureau 
chief. 

With  the  Post  since  1977,  Orin  pre¬ 
viously  was  with  the  Long  Island 
Press  and  the  Chicago  Daily  News.  A 
native  New  Yorker  and  graduate  of 
Harvard  University,  she  has  studied 
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at  the  Sorbonne  in  Paris  and  holds  a 
master’s  degree  from  Northwestern 
University. 


SAUNDRA  KEYES  is  the  new  manag¬ 
ing  editor  of  the  Philadelphia  Daily 
News,  moving  from  deputy  managing 
editor  of  the  Orlando  Sentinel. 

Keyes  succeeds  Thomas  E.  Living- 
ston,who  was  appointed  to  the  new  post 
of  director  of  business  development. 

Earlier  in  her  career,  Keyes  was  on 
instructor  and  assistant  professor  of 
English  at  Fisk  University  and  then  cov¬ 
ered  education  for  the  Nashville  Ten¬ 
nessean  and  the  Courier-Journal, 
Louisville. 

She  holds  o  bachelor's  degree  in 
English  from  the  University  of  Utah  and 
got  her  M.A.  and  Ph.D.  degrees  from 
Indiana  University. 


Joseph  Tarrer  has  been  named 
vice  president  and  deputy  publisher 
of  the  Santa  Barbara  (Calif.)  News- 
Press  in  an  announcement  by  John  R, 
Harrison,  president  of  The  New 
York  Times  Company  Regional 
Newspaper  Group. 

Tarrer  is  moving  to  the  News-Press 
from  another  Times  paper,  the  Santa 
Rosa  (Calif.)  Press  Democrat,  where 
he  was  general  manager.  He  succeeds 
Charles  J.  Stout,  now  publisher  of 
the  Ocala  (Fla.)  Star-Banner. 


tive  officer  and  director  of  strategic 
planning  and  business  development 
and  as  a  member  of  the  executive 
committee. 

Also,  Neil  Hershberg,  formerly 
editorial  communications  manager  at 
Newsweek,  joined  the  staff  as  man¬ 
ager  of  media  relations  and  will 
handle  special  projects. 

Sandra  Doubleday,  most  recently 
manager  of  the  Denver  bureau,  is 
relocating  to  the  Los  Angeles  bureau 
as  Western  manager  of  the  network 
and  will  supervise  bureaus  in  Denver, 
Seattle,  San  Francisco  and  Los 
Angeles. 


Ian  Capps,  most  recently  senior 
vice  president  of  Business  Interna¬ 
tional  Corp.,  has  joined  PR  News  wire 
in  New  York  City  as  a  senior  vice 
president. 

Capps,  earlier  with  Reuters  in  edi¬ 
torial,  sales  and  management  posi¬ 
tions,  will  serve  as  chief  administra¬ 


Richard  W.  Clasen,  editor  and 
publisher  of  the  Eureka  Herald,  was 
elected  president  of  the  Kansas  Press 
Association  at  the  96th  annual  con¬ 
vention  in  Topeka.  His  father, 
George,  was  president  of  the  associa¬ 
tion  in  1960. 

Clasen  succeeded  Tom  Eblen,  gen¬ 
eral  manager  and  news  adviser  of  the 
University  Daily  Kansan,  Lawrence. 
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NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Philadelphia  Inquirer  as  a  reporter 
and  editor  for  10  years,  will  head 
worldwide  news-gathering  operations 
under  the  direction  of  editor  Stan¬ 
ford  Erickson.  The  Journal  is  part  of 
the  Kright-Ridder  Business  Informa¬ 
tion  Services. 


Tom  Marschel,  formerly  with  the 
Suburban  Newspapers  of  Greater  St. 
Louis,  has  moved  to  vice  president/ 
sales  and  marketing  for  Dallas-Fort 
Worth  Suburban  Newspapers  Inc. 


Barbara  King  K.E 

Barbara  King,  writing  coach  for 
Ottaway  newspapers  in  Massa¬ 
chusetts  since  1983,  will  become 
associate  director  of  training  in  the 
newsroom  service  department  of 
Ottaway  Newspapers  Inc.  effective 
on  Oct.  1. 

An  educator  for  25  years  and  a 
member  of  the  Sisters  of  the  Holy 
Names,  an  order  whose  primary  work 
is  education.  King  holds  a  bachelor’s 
degree  from  Medaille  College,  Buf¬ 
falo;  a  master’s  degree  in  English 
from  Villanova  University;  and  a 
master’s  degree  in  mass  communica¬ 
tions  from  Boston  University. 


Kirby  James  Schembari 

James  Schembari,  acting  business 
editor  of  the  Chicuf^o  Sun-Times 
since  January,  has  been  named  busi¬ 
ness  editor. 

He  joined  the  newspaper  in 
October  1984  as  Sunday  business  edi¬ 
tor.  He  previously  was  a  reporter  and 
editor  at  the  Hartford  Courant. 

Schembari,  a  native  of  Milford, 
Conn.,  served  in  the  Navy  in  Vietnam 
and  then  earned  an  undergraduate 
degree  from  the  University  of  Con¬ 
necticut  and  a  master’s  degree  in  jour¬ 
nalism  from  Northwestern  Univer¬ 
sity. 


Claude  Masson  has  been 
appointed  assistant  publisher  and 
managing  editor  of  La  Presse,  Mon¬ 
treal.  He  previously  was  publisher  of 
Le  Nouvelliste,  Trois-Rivieres. 

Masson  replaced  Michel  Roy, 
who  resigned  in  April. 

Also,  Marcel  Desjardins  was 
appointed  news  director.  He  was  edi¬ 
tor  of  Le  Point,  a  current  affairs  maga¬ 
zine,  and  held  the  same  title  with 
“Impact,”  a  current  affairs  program 
on  Radio-Canada,  the  CBC’s  French- 
language  service. 

Both  Desjardins  and  Masson  previ¬ 
ously  worked  at  La  Presse. 


Gary  R.  Gagne  has  been  promoted 
to  assistant  advertising  director  at  the 
Portland  Press  Herald  Express  and 
the  Maine  Sunday  Telegram.  He 
joined  the  newspapers  in  1983  as  sales 
development  manager  after  working 
as  a  field  representative  out  of  Boston 
for  Landon  Associates. 


K.E.S.  Kirby,  assignment  editor  in 
the  Washington,  D.C.,  bureau  of  the 
Los  Angeles  Times  since  1986,  has 
moved  back  to  the  Los  Angeles  office 
as  an  assistant  foreign  editor. 

She  started  with  the  Times  in  1981 
as  national  desk  news  editor  and  relo¬ 
cated  to  the  Washington  bureau  as 
night  news  editor  in  1983. 

Kirby  had  worked  on  the  news 
staffs  of  the  San  Diego  Tribune,  the 
Hayward  (Calif.)  Daily  Review  and 
the  Lincoln  (Neb.)  Journal  where  she 
began  her  career  after  graduation 
from  the  University  of  Nebraska  with 
a  bachelor  of  arts  degree  in  journalism 
and  political  science. 


Ann  Burckhardt  on 


Robert  R.  Frump,  most  recently 
executive  vice  president  of  Video 
Broadcasting  Corp.,  a  television 
news  distribution  service  he  co¬ 
founded  in  1986,  is  the  new  managing 
editor  of  The  Journal  of  Commerce, 
New  York. 

Frump,  who  had  worked  for  the 


TRIBUNE 

to  your 
newspaper 


LEE  DIRKS  &  ASSOCIATES 


IVe  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Contact: 

Irwin  Breslauer 

212-580-8559 


SCRIPPS  HOWARD 
NEWS  SERVICE 

200  PARK  AVENUE 
NEW  YORK.  NY  10166 


Owen  Van  Essen 


Lee  E.  Dirks 

Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 

313-646-4230 


EDITOR  &  PUBLISHER  for  May  21,  1988 


29 


NEWSPEOPLE  IN  THE  NEWS 


Howard  Saltz,  editor  of  the  North 
Jersey  Advance,  Flanders,  has  been 
promoted  to  editor  of  the  Hamilton 
(Ohio)  Journal-News.  Both  papers 
are  in  the  Media  News  Group. 

Saltz,  a  former  municipal  and 
Statehouse  reporter  for  the  Green¬ 
wich  (Conn.)  Time  and  Stamford 
(Conn.)  Advocate,  joined  Media 
News  in  1985  as  news  editor  of  the 
Advance  and  became  editor  in  1987. 

Also  at  the  Journal-News,  Rick 
Ryan  was  promoted  to  advertising 
director.  He  has  held  ad  management 
posts  since  1984  and  formerly  was 
with  Ohio  Newspaper  Services  Inc., 
Columbus. 

William  Kennedy,  sports  editor  of 
another  Media  News  property,  the 
Elizabeth  (N.J.)  Daily  Journal,  has 
succeeded  Saltz  as  editor  of  the 
Advance. 


Observer  in  the  past  1 1  years,  was 
named  marketing  service  manager  of 
Sun  Publishing.  She  is  married  to  Gil 
Thelen,  editor  of  the  Myrtle  Beach 
Sun  News. 

The  Sun  Publishing  Co.,  Tallahas¬ 
see  Democrat  and  Charlotte  Observer 
are  all  Knight-Ridder  properties. 

*  *  ♦ 

Linda  J.  Dacey,  most  recently 
classified  sales  development  manager 
of  the  Quincy  (Mass.)  Patriot  Ledger, 
has  been  promoted  to  classified  man- 


Dan  Berger,  formerly  business 
editor  and  wine  columnist  for  the 
Santa  Rosa  (Calif.)  Press  Democrat, 
joined  the  Los  Angeles  Times  as  wine 


writer.  His  syndicated  wine  column 
will  now  be  represented  by  the  Los 
Angeles  Times  Syndicate. 

Berger  is  a  former  business  writer 
and  columnist  for  the  San  Diego 
Union  and  a  reporter  and  editor  for 
the  Associated  Press. 

Robert  Balzer,  longtime  wine 
columnist  for  the  newspaper,  con¬ 
tinues  his  column  which  is  published 
in  the  Los  Angeles  Times  Magazine. 
*  *  * 

Ralph  Hall,  formerly  assistant 
editor  of  the  York  County  Coast  Star, 
Kennebunk,  Maine,  has  been  named 
editor.  Earlier,  he  was  Sunday  editor 
of  the  Portsmouth  (N.H.)  Herald  and 
regional  editor  of  the  Hudson  (N.H.) 
Telegraph. 


OBITUARIES 


*  *  ♦ 

James  R.  McMillan  retired  on 
May  1  after  46  years  with  Lindsay- 
Schaub  Newspapers  and  Lee  Enter¬ 
prises. 

For  the  past  23  years  he  has  been 
circulation  director  at  the  Decatur 
(Ill.)  Herald  &  Review.  He  will  be 
succeeded  by  Stephen  M.  Miller, 
who  has  been  director  of  circulation 
marketing  and  services  for  Lee  since 
1982. 

:ic  %  :|i 

Maggie  Ryan,  with  the  Harrisburg 
(Pa.)  Patriot-News  three  years,  is 
now  Sunday  supplements  editor.  She 
is  responsible  for  the  Weekend  sec¬ 
tion  as  well  as  the  Sunday  Travel  and 
Arts  and  Leisure  sections  and  writes  a 
weekly  book  column. 

♦  ♦  ♦ 

Laura  F.  Hensley,  assistant  con¬ 
troller  of  the  Tallahassee  Democrat, 
moved  recently  to  finance  director  of 
the  Sun  Publishing  Co.,  Myrtle 
Beach,  S.C. 

Cynthia  Struby,  who  held  various 
editing  positions  at  the  Charlotte 


Chester  A.  Beatty,  74,  a  member 
of  the  board  of  directors  and  treasurer 
of  The  Tablet,  weekly  newspaper  of 
the  Catholic  diocese  of  Brooklyn  and 
Queens,  New  York  City,  died  May  5 
of  a  heart  ailment  at  a  Mineola,  L.I., 
hospital. 

♦  *  ♦ 

George  F.  Burns,  7 1 ,  who  covered 
the  Pacific  invasion  operations  during 
World  War  II  for  the  Army’s  Yank 
magazine,  including  the  first  and  sec¬ 
ond  historic  flag  raisings  on  Iwo  Jima, 
died  of  a  heart  attack  May  7  at  his 
Schenectady,  N.Y.  home. 

Burns  began  his  career  as  a  photog¬ 
rapher  with  the  Albany  (N.Y.)  Times 
Union  in  1938  after  working  as  a  copy- 
boy  in  the  Albany  bureau  of  the  Asso¬ 
ciated  Press.  In  1939  he  joined  Gen¬ 
eral  Electric  Corp.’s  industrial  news 
bureau,  and  gained  national  recogni¬ 
tion  for  his  pioneering  work  in  indus¬ 
try  photograhy  prior  to  World  War  II. 

After  serving  as  a  combat  photog¬ 
rapher  for  Yank,  he  rejoined  General 
Electric  in  1945  and  the  next  year 
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opened  his  own  photo  business  in 
Schenectady,  N.Y.  His  work  ap¬ 
peared  in  major  newspapers  and  maga¬ 
zines. 

* 

John  Foley,  71,  a  Boston  Globe 
printer  for  44  years,  and  a  member  of 
the  executive  committee  of  the  Bos¬ 
ton  Typographical  Union,  Local  13, 
died  April  28. 


*  *  * 

James  R.  Patterson,  69,  a  gradu¬ 
ate  of  the  University  of  Chicago  Law 
School  who  practiced  briefly  and  then 
worked  as  a  copy  editor  at  the  Chi¬ 
cago  Tribune  for  26  years,  died  May  1 
after  a  long  illness.  He  retired  in  1979. 

Patterson  joined  the  Tribune  in 
1953  as  a  copyreader  in  the  Neighbor¬ 
hood  News  section.  He  moved  to  the 
news  desk  and  was  an  assistant  to  the 
national  and  foreign  editors,  review¬ 
ing  wire  copy. 

He  had  worked  for  Commerce 
Clearing  House  as  an  assistant  editor 
in  charge  of  reporting  and  interpreting 
antitrust  legislation  and  decisions.  In 
the  Army  as  an  enlisted  man  in 
1941 ,  he  received  a  commission  as  an 
officer  in  1943  and  later  served  as 
executive  officer  of  a  prisoner-of-war 
administration  unit. 

♦  *  ♦ 

John  H.  Thompson,  78,  retired 
copy  editor  of  the  now  defunct  Boston 
Traveler,  died  April  1 1  in  Concord, 
N.H. 

He  was  an  1 1-year  president  of  The 
Newspaper  Guild  of  Boston  and  also 
was  international  vice  president  of  the 
America  Newspaper  Guild  (now 
known  as  The  Newspaper  Guild)  for 
eight  years. 
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Phoenix  papers  up 
home  delivery  cost 

Phoenix  Newspapers  Inc.  has 
announced  home  delivery  price 
increases  for  the  Arizona  Republic 
and  the  Phoenix  Gazette. 

Rates  increased  for  daily-only 
home  delivery  from  $1  a  week  to  $1.25 
a  week,  with  daily-and-Sunday  home 
delivery  rising  to  $2  a  week  from  $  1 .75 
to  $1.90  per  week,  depending  on 
whether  subscribers  lived  in  the 
Phoenix  metropolitan  area  or  else¬ 
where  in  the  state  and  whether  they 
were  adult  or  youth  routes. 

Circulation  director  Bob  Hallay 
said  it  will  be  the  first  home  delivery 
rate  change  since  April  1985. 

Mich,  fellowships 
awarded  to  14 

Eleven  American  journalists  and 
three  from  abroad  have  been  named 
Michigan  Journalism  Fellows  for  the 
1988-89  academic  year.  Each  will 
pursue  individually  designed  studies 
and  join  special  seminar  discussions 
concerning  professional  issues  and  a 
variety  of  disciplines  at  the  Univer¬ 
sity  of  Michigan  in  Ann  Arbor. 

The  fellows,  their  affiliations  and 
fields  of  study  are:  Fred  de  Sam  La- 
zaro,  producer,  KTCA-TV  in  St.  Paul 
and  field  producer,  the  MacNeil/Leh- 
rer  NewsHour,  Knight  Fellowship  in 
Medicinal/Health  Sciences  Journal¬ 
ism,  the  economics  of  medicine; 
Robin  Fogel,  deputy  design  director, 
the  Philadelphia  Inquirer,  history, 
technology  ultilization;  Judith  Foy, 
producer,  WCVB-TV  in  Boston, 
early  childhood  education;  James 
Galloway,  reporter,  Atlanta  Journal 
and  Constitution,  Chinese  language 
and  culture;  Jon  Hall,  investigative 
editor/reporter.  New  Haven  Register, 
Mike  Wallace  Fellowship  in  Investi¬ 
gative  Journalism,  the  American 
novelist  as  journalist. 

Also:  Scott  Heller,  senior  writer, 
the  Chronicle  of  Higher  Education, 
the  intellectual  underpinnings  of  the 
“revolution”  in  higher  education; 
Steven  Litt,  art  and  architecture 
critic,  Raleigh  News  &  Observer,  the 
urban  aesthetic  of  the  Reagan  era; 
Christopher  Meehan,  religion  editor. 
Grand  Rapids  Press,  the  moral  impli¬ 
cations  of  medical  technology;  Joan 
Richardson,  deputy  business  editor, 
the  Detroit  News,  the  effects  of  pov¬ 
erty  on  criminal  justice;  and  Gregg  P. 


Zachary,  technology  reporter,  San 
Jose  Mercury  News,  Michigan  Fel¬ 
lowship  in  Technology  Journalism, 
computer  science  and  public  policy. 

Fellows  from  abroad  are;  Mary 
Carolyn  Arguillas,  Mindanao  corre¬ 
spondent,  the  Manila  Chronicle, 
Philippine  history;  Hyun-Chai  Park, 
foreign  news  reporter,  Yonhap  News 
Agency,  Seoul,  history  and  proposed 
resolution  of  U.S.- Asian  trade  con¬ 
flicts;  and  Sussie  Sheikh,  parlimen- 
tary  correspondent,  Det  Fri  Aktuelt, 
Copenhagen,  the  role  of  the  television 
journalist. 

Ad  series  features 
disabled  achievers 

The  National  Multiple  Sclerosis 
Society  has  launched  a  public  service 
campaign  focusing  on  personal 
achievements  of  disabled  persons  in 
an  effort  to  enlighten  attitudes  about 
disabled  persons  in  general  and  peo¬ 
ple  with  MS  in  particular. 

The  seven-part  “Profiles  in  Cour¬ 
age”  series  of  ads  was  created  on  a 
pro  bono  basis  by  Wells,  Rich  & 
Greene  Inc. 

The  ads  feature  a  parapalegic 
model  and  single  mother;  a  school 
nurse  and  volunteer  firefighter  who 
maintains  her  lifestyle  through  the  use 
of  leg  and/or  back  braces;  a  former 
Olympic  ski  champion  and  operator 
of  a  rehabilitation  center  for  the  dis¬ 
abled;  a  scheduling  engineer  and  sky¬ 
diving  instructor  who  has  developed 
her  own  strategies  to  overcome 
balance  and  visual-distortion  prob¬ 
lems;  a  writer  and  medal-winning 
blind  equestrian  who  rides  and  jumps 
by  using  an  electronic  guidance  sys¬ 
tem;  a  wheelchair-mobile  marine 
biologist  who  has  developed  special 
equipment  to  permit  handicapped 


One  of  the  "Profiles  in  Courage"  ads 

travel  over  rough  land  or  sea  terrain; 
and  a  wheelchair-mobile  veteran 
actress. 

The  print  public  service  ads  will  go 
to  some  500  magazines,  and  editorial 
profiles  on  the  ad  subjects  will  be 
distributed  to  an  additional  lOO  news¬ 
papers  and  several  dozen  television 
stations.  The  print  ads  will  be 
supported  by  radio  and  tv  PSAs 
released  later  this  year  reinforcing  the 
same  theme. 

Philly  photo 
editor  acquitted 

A  former  photo  editor  for  the  Phil¬ 
adelphia  Inquirer  has  been  acquitted 
of  charges  he  beat  and  raped  a  part- 
time  photographer  last  summer. 

Daniel  S.  Miller,  who  was  acquitted 
in  March  of  charges  brought  by  the 
same  woman  alleging  four  separate 
incidents  of  sexual  harassment,  re¬ 
signed  from  the  paper  Aug.  4. 


John  A.  Park,  Jr.  &  Son 
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HAVEALMYS 
DEMANDED 
THE  HAED  PACTS. 


Writing  for  a  newspaper  is 
tough  and  demanding  work. 

So  is  writing  software  for 
newspapers.  You  have  to  dig,  research, 
dig  and  dig  again  to  really  write  effective 
newspaper  software. 

To  get  the  facts  and  get  them  right, 
you  need  a  real  pro.  And  we’ re  the  pro 
you’re  looking  for. 

We’re  INS.  The  veteran  newspaper 
software  people.  We  know  the  work  of  a 
paper.  And  how  a  paper  works.  We  re  so 
good  at  it,  in  fact,  we’ re  now  working  for 
over  600  publications  in  the  U.S.  and 
Europe. 

You  see.  all  we  do  is 
create  software  solutions  for 
newspapers.  Nothing  else. 


INS 


Integrated  Newspaper  Systems 
Real  Solutions  for  Revenue 
Development  and  Management. 


Solutions  for  circulation. 
Solutions  for  advertising. 
Solutions  for  financial  manage¬ 
ment.  And  we  do  them  exceedingly  well. 

It’s  obvious.  You  can  buy  software 
from  just  about  anybody.  But  making  the 
right  software  choices  and  living  with 
them  day-in,  day-out  is  another  matter 
altogether.  In  the  final  analysis,  there’s  a 
real  place  for  tradition  in  your  decision. 
Look  into  INS  and  you’ll  find  the  best  in 
software  and  IBM  technology.  But  you’ll 
also  find  something  else. 

The  ink  that  runs  in  our  veins. 

Call  913-451-4618  or  write 
for  our  free  brochure. 

Real  Solutions  hr  Revenue 
Development  and  Management. 


THAT’S  OUR  BUSINESS. 

12  Corporate  VStoods.  •  10975  Benson  Drive  •  Overland  Park  KS  66210  •  913/451-4618 


VISIT  US  AT  ANPA  BOOTH  3912 


LEGAL 


Judge  criticizes  San  Diego  paper  for  disciosures 


A  San  Diego  judge  blasted  the  press 
as  he  dismissed  potential  jurors,  who 
indicated  they  had  read  or  heard 
about  a  lie-detector  test  given  a  mur¬ 
der  suspect. 

Judge  Richard  Huffman’s  outburst 
occurred  during  the  jury  screening 
process  in  the  second  trial  of  Craig 
Peyer,  a  former  California  highway 
patrolman  accused  of  strangling  Cara 
Knott,  a  20-year-old  student,in  1986, 
after  pulling  her  car  over  with  his 
patrol  car. 

Peyer's  first  trial,  which  attracted 
wide  media  attention,  ended  Feb.  25 
with  a  jury  deadlocked  7-5  for  convic¬ 
tion. 

On  April  27,  during  the  jury  selec¬ 
tion  process  for  the  second  trial,  the 
San  Die^o  Union  published  a  front 
page  article  saying  that  six  days 
before  he  was  arrested  for  the  slaying, 
Peyer  voluntarily  took  a  polygaph  test 
which  showed,  according  to  four  exa¬ 
miners,  that  he  “was  attempting 
deception”  when  he  denied  knowing 
how  Knott  died.  The  Union  said  the 
information  was  based  on  a  police 
department  report  obtained  by  the 
newspaper. 

The  story  was  picked  up  by  other 
newspapers,  the  wire  services  and 
radio  and  tv  stations. 

After  excusing  prospective  juror 
Carolyn  Lilly,  who  admitted  having 
read  news  reports  about  Peyer,  Judge 
Huffman  spoke  about  “these  unfortu¬ 
nate  situations”  that  produce  a  con¬ 
flict  between  “the  right  of  the  press  to 
publish  anything  it  damn  well  pleases, 
and  the  right  of  the  litigants  to  have  a 
fair  trial.” 

Later,  according  to  a  Union  story, 
he  told  Lilly, “It’s  a  shame  that  we 
lose  your  services  because  of  the  need 

HONG  KONG 
ECONOMIC  AFFAIRS 
AND  TRADE  OFFICE 


FOR  ALL  INFORMATION  ON 

HONG  KONG  CALL 

PETER  RANDALL  OR  IAN  BRETT 

126  EAST  56TH  STREET 

NEW  YORK.  NY  10022 

(212)  355  -  4060 

OR  MELINDA  PARSONS 
180  SUTTER  STREET 
SAN  FRANCISCO,  CA  94104 
(415)  397  -  2215 


to  get  a  few  more  inches  of  ink  and  a 
blast  on  the  radio.” 

Another  jury  panelist,  Evelyn 
Moon,  also  was  dismissed  when  she 
said  she  “heard  something  about  a  lie- 
detector  test”  before  she  could 
switch  off  her  radio. 

Huffman  had  instructed  all  pro¬ 
spective  jurors  not  to  listen  to  or  read 
news  accounts  of  the  case. 

As  Moon  left  the  jury  box,  Huffman 
apologized  to  her,  declaring  that 
reports  of  the  polygraph  exam 
“should  not  have  been  released  and 
probably  responsibly  should  not  have 
been  published.” 

He  also  dismissed  panelist  Donald 
Rowcliffe,  commenting,  “One  more 
good  juror  down  the  drain.” 

Huffman  also  told  Rowcliffe, 
“There  will  be  no  evidence  in  this 
case  or  any  other  case  in 
California  .  .  .  about  a  lie-detection 
test.” 

Although  often  used  in  police 
investigations,  lie-detector  tests  can¬ 
not  be  used  as  evidence  in  California 
courts. 

U nion  editor  Gerald  L.  Warren  told 
E&P  that  he  believed  Judge  Huff¬ 
man’s  comments  about  the  press 
were  “understandable”  but  he  added 
that  the  newspaper  “not  only  had  a 
right,  but  a  duty”  to  run  the  lie-detec¬ 
tor  story. 

“It  was  not  a  split-second  deci¬ 
sion,”  Warren  said.  “We  thought 
about  it  a  lot  and  considered  a  lot  of 
things.  We  determined  that  it  [the 
police  report]  was  an  authentic  copy 

Suit  for  not  printing 
letters  is  dismissed 

A  federal  judge  has  dismissed  a 
lawsuit  filed  by  a  man  who  claimed 
two  daily  newspapers  did  not  print  his 
letters  to  the  editor. 

U.S.  District  Judge  Maurice  B. 
Cohill  Jr.  called  the  suit  by  Ivan  P. 
Leidy  “wholly  insubstantial”  and 
“patently  frivolous.”  Leidy  filed  the 
suit  against  the  Herald  of  Sharon  and 
the  V/>ic//caror  of  Youngstown,  Ohio. 

Leidy’s  lawsuit,  which  sought  $7.3 
million,  said  the  newspapers  “denied 
me  my  constitutional  rights”  and  vio¬ 
lated  his  “right  to  be  heard  and  the 
right  to  know.” 

When  the  suit  was  filed,  Gregory 
H.  Taylor,  publisher  of  the  Herald, 
said  the  paper  was  under  no  obliga¬ 
tion  to  print  any  letter  submitted  for 
publication. 


and  we  discussed  the  effect  on  the 
trial.” 

Warren  said  that  one  consideration 
was  that  “Whoever  provided  us  the 
copy  wanted  it  out  and  if  we  didn’t 
publish  it,  someone  else  would.  We 
decided  it  would  be  less  harmful  to  the 
trial  if  we  did  it  now  rather  than 
waited.” 

—  M.L.  Stein 

Vt.  proposal  would 
put  cameras  in  all 
courts  in  the  state 

Proposed  rules  being  considered  by 
the  Vermont  state  Supreme  Court 
would  require  the  state  to  outfit  each 
of  its  courtrooms  with  cameras  and 
microphones. 

The  Vermont  media  have  protested 
the  proposal,  arguing  that  they  would 
prefer  to  use  their  own  equipment. 
They  also  contend  that  the  rules,  if 
implemented,  might  violate  the  First 
Amendment  if  the  media  are  re¬ 
stricted  in  what  they  can  shoot  and, 
thus,  air  or  publish. 

Another  argument  against  the  pro¬ 
posal  asserted  that  if  the  state  pro¬ 
ceeds  to  outfit  each  of  its  courtrooms 
with  cameras  and  microphones,  state 
money  would  be  wasted. 

Jury  rules  in  favor 
of  Dow  Jones  &  Co. 
in  Ramada  libel  suit 

A  Delaware  state  court  jury  has 
ruled  in  favor  of  Dow  Jones  &  Co. 
Inc.,  publisher  of  the  Wall  Street 
Journal,  in  a  multimillion-dollar  libel 
lawsuit  filed  by  Ramada  Inc.  over  a 
1981  article  in  the  Journal  that  dis¬ 
cussed  the  alleged  cost  and  theft 
problems  related  to  the  hotel  chain’s 
casino  gambling  operations. 

The  jury  unanimously  found  that 
the  challenged  portions  of  the  article 
were  substantially  true,  not  defama¬ 
tory  or  were  not  published  with  any 
degree  of  fault. 

The  1983  suit  sought  general  and 
punitive  damages,  as  well  as  defense 
costs  and  the  cost  of  a  settlement  of  a 
shareholder  lawsuit  that  Ramada 
charged  was  a  result  of  the  article. 

Ramada  management  is  said  to  be 
considering  an  appeal. 
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Last  year  offered  reporters  plenty  of  big 
stories  to  sink  their  journalistic  teeth  into. 
Two  of  the  most  significant  were  the  200th 
anniversary  of  the  Constitution  and  the 
revelation  that  the  Justice  Department"-' 
was  scheming  to  take  over  the  Interna¬ 
tional  Brotherhood  of  Teamsters  and  other 
major  unions. 

While  these  stories  were  reported  sep¬ 
arately,  few  reporters  had  an  opportunity 
to  explore  the  connection  between  them. 
Our  organization— Americans  Against 
Government  Control  of  Unions— thinks  it’s 
time  for  everyone  to  take  a  closer  look. 

The  plan  to  take  over  these  unions  flies 
in  the  face  of  the  Constitution  and  virtually 
every  other  legal  document  that  guides  this 
country.  If  unions  are  taken  over  on  the 
basis  of  unproven  allegations  against  a 
few  leaders,  what  happens  to  due  process? 
If  duly  elected  union  officials  are  removed, 
what  happens  to  freedom  of  associa¬ 
tion?  If  the  Justice  Department  puts 
officials  who  do  not  represent 


union  members  in  charge  of  labor  organ¬ 
izations,  what  happens  to  freedom  of 
expression? 

Think  about  it.  If  the  Justice  Department 
starts  taking  over  independent  organiza¬ 
tions,  such  as  labor  unions,  how  is 
America  different  from  those  countries 
that  have  no  Constitution  to  protect 
people’s  rights? 

This  isn’t  “just”  a  labor  story.  This 
takeover,  if  successful,  will  set  one  of  the 
most  far-reaching  and  dangerous  legal 
precedents  America  has  seen  in  decades. 

If  you  would  like  to  know  more  about 
the  Justice  Department’s  takeover  scheme 
and  Its  ramifications  for  all  Americans, 
please  contact: 


Americans  Against 
Government  Control 
of  Unions, 

P.O.Box  33636, 
Washington,  D.C.  20033. 
(202)785-5106 


GUESS  WHAT  WAS  HAPPENMG 
WHILE  NIOST  REPORTERS 
WERE  WRITING  ABOUT  THE 
CONSTITUTION’S 
200TH  ANMVERSARY? 


Guild  rift 

(Continued  from  page  9) 


executive  committee  determines  how 
to  make  sure  it  is  well-spent,”  Keane 
said,  adding  the  Guild  was  “no  worse 
off  than  we  we  have  been  for  the  last 
10  years.” 

One  source  said  the  Guild  had  over 
700  AP  dues-payers  but,  because  of 
UPI,  canceled  the  dues  “checkoff.” 
Just  over  half  of  the  Guild’s  400  UPI 
members  were  current. 


asserted,  resources  are  “much  more 
limited.”  He  noted  Guild  legal  advice 
ran  against  the  negotiators  and  said 
there  was  concern  their  strategy 
might  “bring  down  the  union.” 

Downplaying  an  AP-UPI  split, 
Keane  said,  “I  believe  a  few  individu¬ 
als  are  voicing  some  concerns  but  1  do 
not  think  the  units  split.” 

He  doubted  the  negotiators  had 
unanimous  nationwide  support  and 
noted  that  he  has  never  seen  one  unit 
attempt  to  hurt  the  other. 

Carmichael  said  the  negotiators 


‘‘The  final  flareup  was  over  two  actions  they  wanted 
us  to  pursue  and  we  told  them  were  ill  advised/’ 
Keane  said. 


AP  Guild  members  issued  a  state¬ 
ment  affirming  their  “firm  support  of 
a  fair  contract  for  UPI  employees.” 

Tim  Klass,  Guild  vice  president 
representing  AP,  said  the  union’s 
income  losses  affected  its  ability  to 
sustain  the  former  negotiators’  plans 
but  said,  “1  don’t  believe  as  many 
UPI  members  share  their  bargaining 
approach  as  they  might  wish.” 

While  there  was  “no  less  support 
for  UPI  from  the  AP  side,”  he 


advocated  a  series  of  aggressive  legal 
actions  designed  to  freeze  UPI’s  abil¬ 
ity  to  sell  stock  or  dilute  assets  until 
questions  were  resolved  about  UPI 
management  authority  and  the  status 
of  agreements  between  Vazquez  and 
the  union. 

Keane  declined  to  comment  on 
Freeman,  the  special  attorney  the 
Guild  retained  to  deal  with  financial 
and  legal  matters  regarding  UPI  own¬ 
ership  and  management. 


SSB  Manufacturers 

HANOVER 


Excellence 


Manufacturers  Hanover 
.  Art/World  d 
Daily  Newspaper 
Art  Critics 
^  Awards  M 


Deadline:  June  1, 1988 

Three  Categories;  1 .  Contemporary  Art,  2.  Fine  Art,  3.  Architecture. 
First  Prize  —  $1000,  Critics  Award  —  $500  (For  Each  Category) 

Mail  to:  Art/World,  1295  Madison  Ave.,  N.Y.,  N.Y.  10128,  Tel.  (212)  427-2897 


Post  shareholders 
approve  change 
in  charter 

Shareholders  of  the  Wasington 
Post  Co.  at  the  May  12  annual  meeting 
approved  a  change  in  the  company’s 
charter  to  give  the  Graham  family  the 
right  to  approve  or  veto  any  takeover 
proposal  through  its  100%  ownership 
of  the  non-publicy  traded  Class  A 
shares. 

The  company  was  prompted  to  pro¬ 
pose  the  charter  change  in  response  to 
Hollywood  producer  Burt  Sugar- 
man's  hostile  takeover  bid  challeng¬ 
ing  the  Bryan  family’s  control  of 
Media  General  through  a  two-tiered 
stock  structure. 


Advice 

(Continued  from  page  15) 


He  foresees  newspapers  needing  to 
offer  both  “conciseness”  and  “com¬ 
prehensiveness”  because  readers 
may  be  using  their  screens  to  call  up 
complete  data  from  archives  as  well 
as  to  get  a  200-word  wrap-up  of  a 
breaking  event. 

But  “journalism  fundamentals  will 
endure  regardless  of  the  delivery  sys¬ 
tems,”  he  said.  “You’ll  never  replace 
news  judgment  .  .  .You  can  always 
learn  new  technology.” 

While  Jinks  cited  the  need  for  more 
diversity  in  newsrooms,  Scripps 
Howard’s  director  of  editorial  devel¬ 
opment,  Susan  Miller,  claimed  print 
journalism  lags  behind  other  profes¬ 
sions  in  attracting  women  to  manage¬ 
ment  careers. 

Two-thirds  of  today’s  journalism 
students  are  female.  Miller  said,  and 
newspapers  should  offer  more 
options  to  this  talent  pool.  She  sug¬ 
gested  that  day  care  be  viewed  as  a 
fringe  benefit,  and  that  papers  offer 
flexible  working  hours  and  the  chance 
to  work  at  home. 

Noting  that  he’s  one  of  only  a  hand¬ 
ful  of  black  reporters  covering  the 
presidential  nomination  campaigns, 
Philadelphia  Daily  News  national 
affairs  correspondent  Reginald  Stuart 
said  attempts  to  attract  and  hire 
minority  staffers  have  produced 
“relatively  dismal”  results. 

Despite  “lots  of  gibberish,”  Stuart 
said,  there  has  been  no  real  progress 
in  this  area.  He  charged  that  there’s 
an  “artificial  ceiling”  on  minority 
executives,  and  said  managers  who 
really  want  results  should  impose  the 
same  standards  on  personnel  direc¬ 
tors  that  they  do  on  other  executives: 
“produce  or  get  fired.” 
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Cartoon 

(Continued  from  page  18) 


Mayor  Kurt  Schmoke. 

“This  is  a  perfect  example  of  what 
happens  when  the  business  side  and 
the  editorial  side  of  a  newspaper  col¬ 
lide,”  observed  one  news  staffer, 
who  remarked  that  the  shredding 
made  some  reporters  and  editors  ner- 
vous  because  the  project  was 
assigned  to  the  editorial  side,  but  was 
previewed  by  the  business  side. 

Davis,  who  felt  the  cartoon’s 
irreverance  was  in  keeping  with  the 
Evening  Sun’s  spirit,  said  he  never 
heard  from  anybody  what  exactly  was 
wrong  with  the  cartoon  but  the 
“unusual”  episode  of  480,000  shred¬ 
ded  sections  left  him  unafraid. 

“The  Sun  has  really  not  been 
involved  institutionally  in  any  capac¬ 
ity  other  than  as  a  news  organiza¬ 
tion,”  commented  Sandra  Hillman,  a 
spokesperson  for  the  festival  who 
said  the  Sun  did  rewrite  a  lot  of  its 
press  releases. 

Cartoon  creator  Ricigliano,  who 
does  a  thrice-weekly  sports  cartoon 
for  the  Evening  Sun  and  worked  for 
the  defunct  Baltimore  News  Ameri¬ 
can,  was  philosophical  about  it,  say¬ 
ing  he  had  “no  qualms  at  all”  with  the 
decision  to  kill  it.  “The  publisher 
didn’t  feel  like  it  was  fun,  I  guess,  so 
he  offed  it,”  Ricigliano  said.  “I  felt 
like  it  was  harmless.  1  guess  1  can  see 
where  they  thought  it  was  the  wrong 
type  of  cover  for  that  type  section.  By 
some  of  the  stuff  I  do  for  this  paper,  it 
was  a  mild  cartoon.” 

Ricigliano,  who  had  another  car¬ 
toon  inside  the  section,  said  the  cover 


art  was  consistent  with  his  assign¬ 
ment  and  noted  that  the  Sun  edits 
cartoons  very  carefully. 

“I  created  enough  confetti  for  the 
Preakness  parade,”  he  joked. 

Footnote:  The  shredded  section, 
with  the  cartoon  denied  to  Sun  read¬ 
ers,  became  an  instant  collector’s 
item,  and  the  local  media’s  play  of  the 
shredding  controversy  apparently 
boosted  interest  in  the  second 
attempt. 


INAME  will  hold 
meetings  in  Florida 

The  board  of  directors  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  has  voted  to 
bring  its  meetings  back  to  the  state  of 
Florida. 

The  INAME  board  voted  last  July 
to  cancel  all  future  meetings  in  the 
state  in  the  wake  of  the  tax  levied 
against  advertising.  When  the  legisla¬ 
tion  was  repealed,  INAME  began 
negotiations  to  bring  its  meetings 
back  to  Florida. 

Meetings  slated  for  the  Sunshine 
State  are  this  fall’s  board  of  directors 
meeting  and  the  1993  annual  confer¬ 
ence,  both  to  be  held  in  Orlando. 

Ex  Ad  Bureau  vp 
Is  head  of  ad  agency 

J.  Stacy  Stevens,  most  recently 
vice  president  of  national  sales  for  the 
Newspaper  Advertising  Bureau,  has 
been  named  president  of  The  New 
England  Group,  a  Portland,  Maine, 
advertising  agency. 


Columnist’s  plan 
loses  support 

San  Francisco  Examiner  columnist 
Warren  Hinckle’s  plan  to  convert 
Alcatraz  Island  to  a  gambling  casino 
came  up  snake  eyes  recently  —  at 
least  temporarily. 

A  June  ballot  proposition  engi¬ 
neered  by  Hinckle  was  withdrawn 
when  three  of  six  county  supervisors 
who  originally  backed  it,  withdrew 
their  support. 

Acting  registrar  of  voters  Michelle 
Corwin  deleted  the  proposition  from 
the  ballot,  noting  that  at  least  four 
supervisors  must  endorse  it  for  an 
election  vote. 

Hinckle,  who  had  lobbied  the  six  to 
win  a  ballot  place,  was  disappointed 
but  not  ready  to  give  up. 

In  a  recent  column,  he  disclosed 
that  casino  proponents  are  gathering 
signatures  to  put  the  measure  on  the 
November  ballot  through  the  initia¬ 
tive  process. 

At  the  same  time,  he  inveighed 
against  “moralists  preaching  about 
the  evil  of  a  casino  on  Alcatraz”  and 
quoted  “sophisticated  observers  in 
Sacramento”  as  saying  “the  whip 
hand  of  the  state  horse-racing  lobby 
was  evident  in  deep-sixing  the  Alca¬ 
traz  vote”  among  supervisors. 

Environmentalists  and  others  have 
scorned  Hinckle’s  campaign  for  gam¬ 
bling  on  the  former  prison  site  as  an 
idea  whose  time  has  not  come.  Super¬ 
visors  Carol  Ruth  Silver  and  Doris 
Ward,  who  changed  their  minds  about 
the  casino,  said  they  were  swayed  by 
arguments  from  environmentalists, 
who  want  to  preserve  the  island  as 
part  of  the  Golden  Gate  National 
Recreation  Area. 


FBANCIE  by  Sherrie  Shepherd 

A  contemporary  woman.  Created  by  a  contemporary  woman. 


MV  CA06C  ?  tAose  I’M  a  SiNGce 
Mother  with  tvuo  chicdrqo. 


UNITED  FEATURE 
SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 


Francie  has  it  all— 
divorce,  a  low-paying 
job,  two  kids  and  a 
dreary  social  life. 

Women  and  men 
everywhere  relate  to 
Francie’s  daily  dilemmas. 
Read  FRANCIE  and 
you’ll  laugh,  too. 


For  more  information  call  Brad  Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 

United  Media  Canada,  1-800-668-4649. 
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Graph  Expo  East 


There  was  lots  happening  at  the  recent  graphic  trade  show  in  New  York; 
Chemco,  Hell  announced  scanner  pack;  Varityper  launches  new  products 


By  Jim  Rosenberg 

Graph  Expo  88  moved  into  New 
York  City’s  Javits  Convention  Center 
for  a  few  days  last  month  for  what  was 
called  the  East  Coast’s  largest  graphic 
communications  trade  show. 

Visitors,  press,  460  exhibitors  and  a 
thousand  students  and  instructors  put 
the  four-day  attendance  figure  over 
48,000  —  double  the  number  for  New 
York’s  last  Graph  Expo  in  1986. 

One  exhibitor  pointed  out  that 
while  there  were  logistical  and  electri¬ 
cal  problems,  the  show  carried  four 
times  more  equipment  tonnage  than 
the  last  New  York  show,  and  that  it 
was  the  first  such  show  at  the  center. 

Chemco  Technologies  Inc.’s  new 
high-contrast  pagination  film  for 
monochromatic  imagesetters  using 
helium-neon  output  devices  was 
demonstrated  on  an  ECRM  Autokon 
1000  scanner/recorder  with  online 
densitometer.  The  PPF-4  film  com¬ 
pletes  Chemco’s  line  of  graphic  arts 
reproduction  film,  chemicals  and 
other  consumables  for  newspaper  and 
commercial  printing. 

Chemco,  v/hich  is  sole  distributor 
to  newspapers  for  stand-alone  Auto¬ 
kon  systems,  will  become  exclusive 
distributor  of  Hell  Graphic  Systems’ 
DC-380  and  345  scanners  to  U.S. 
newspapers,  according  to  an 
announcement  by  George  Rust  and 
Frederick  Barnes,  recently  appointed 
marketing  vice  presidents  at  Hell  and 
Chemco,  respectively.  Barnes  noted 
that  75  papers  are  committed  to  scan¬ 
ner  purchases  in  the  next  12  months. 

Rust  also  announced  that  Hell  is 
committed  to  migration  to  industry- 
standard  hardware  and  the  Digital 
Data  Exchange  Standards.  Hell 
showed  its  modular  Chromagraph 
3000  and  Chromacom  1000  systems, 
introduced  a  few  weeks  earlier  at  the 
Imprinta  show  in  Dusseldorf,  West 
Germany. 

The  Chromagraph  3000  permits 
individually  suited  configurations  of 
color  scanning  and  recording  equip¬ 
ment  and  three  color  workstations.  It 
consists  of  the  S  3010  scanner,  either 
the  R  3020  or  larger-format  R  3030 
recorder  (both  with  automatic  roll- 


film  loading  cassettes),  and  three 
workstations. 

The  ChromaPlan,  for  job  planning, 
includes  original  image  geometry, 
layout  data  and  optimized  film  use; 
the  ChromaMount  is  configured  for 
true-to-angle  mounting  of  originals  on 
the  scanning  drum;  the  ChromaSet 
allows  interactive  color  and  tonal 
value  corrections.  Scanner  instruc¬ 
tions  are  taken  at  the  scanner  or  from 
a  diskette  after  input  at  the  worksta¬ 
tions.  Multiscan  function  allows 
batch  processing. 

The  Chromacom  1000  is  microcom¬ 
puter-based  ( AT-compatible  with 
Intel  80386  32-bit  processing)  and 
employs  a  Microsoft  Windows  user 
interface  and  high-resolution  moni¬ 
tor.  The  entry-level  color  electronic 
prepress  system  is  designed  for  use 
with  stand-alone  scanners  or  large- 
volume  environments.  The  system’s 
CombiSkop  1000  workstation  can 
function  alone  or  as  a  full  Chromacom 
1000  in  combination  with  the  Siemens 
M26  or  M70  computers.  It  will  inter¬ 
face  with  all  Hell  scanners  and  with 
other  peripheral  devices  using  Chro- 
maNet  networking. 


ing.  Already  North  American  distrib¬ 
utor  for  3M’s  Color  Workstation,  Hell 
will  combine  its  laser  and  image  pro¬ 
cessing  expertise  with  3M’s  imaging 
and  processing  capabilities. 

The  aim  of  such  hybrid  technology 
is  to  offer  a  more  productive  direct 
digital  output  of  proofs,  films  and 
plates.  At  a  Graph  Expo  press  confer¬ 
ence,  Hell  executives  disclosed  no 
details  concerning  price  range  or 
progress  to  date. 

Kodak  used  the  occasion  to 
announce  its  intent  to  offer  greater 
integration  between  digital  systems 
and  consumables  through  creation  of 
a  new  Electronic  Printing  Systems 
group,  which  Joins  the  capabilities  of 
its  Eikonix  Co.  and  Graphics  Imaging 
Systems  Div. 

The  company  debuted  a  drum  scan¬ 
ner  interface  for  data  exchange  with 
its  Designmaster  8000,  allowing  soft 
proofing,  editing  and  retouching 
before  return  to  the  scanner  for  out¬ 
put.  Also  for  the  Designmaster,  a  12" 
optical  disk  holding  2.3GB  offers  an 
alternative  to  magnetic  tape  archiving 
and  can  be  interfaced,  according  to 
Kodak,  with  other  manufacturers’ 


Kodak  used  the  occasion  to  announce  its  intent  to 
offer  greater  integration  between  digitai  systems  and 
consumables  through  creation  of  a  new  Electronic 
Printing  Systems  group,  which  joins  the  capabilities 
of  its  Eikonix  Co.  and  Graphics  Imaging  Systems  Div. 


Hell  also  announced  that  because  it 
chose  to  move  its  3000  Series  drum 
scanner  into  the  market  first,  it  is  still 
working  on  its  CCD  flatbed  scanner. 
Although  Hell  is  “moving  ...  to  a 
friendly  and  open  environment,’’ 
according  to  Chromacom  product 
manager  Ed  Chrusciel,  those  unable 
to  wait  for  DDES  implementation  can 
utilize  Chromalink  to  open  up  Hell 
equipment  for  interfacing  through 
magnetic  tape  or  hardwiring. 

Hell  will  cooperate  with  the  3M 
Corp.  in  the  field  of  direct  digital 
recording,  with  an  initial  objective  of 
developing  direct  digital  color  proof¬ 


electronic  color  systems. 

Among  other  new  or  recent  Kodak 
products  shown  were  a  manual  sizing 
vertical  reproduction  camera,  con¬ 
sumables  and  a  microprocessor-con- 
trolled  contact  printer. 

AM  International  took  the  oppor¬ 
tunity  to  provide  a  corporate  over¬ 
view  and  status  report,  noting  that 
40%  of  its  business  is  overseas,  espe¬ 
cially  in  Eastern  Bloc  and  developing 
countries,  and  that  foreign  sales  were 
up  20%  by  last  reports. 

Chairman  Merle  Banta  said  AMI 
accounted  for  20%  of  all  U.S.  graphic 
(Continued  on  pa  fie  40) 
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For  100  years,  we  have  been  designing  web 
presses  to  improve  print  productivity  and 
quality. 

The  Goss  Community®  family-With 
over  15,000  units  installed,  it  is  the  most  pop' 
ular  web  offset  press  in  the  world.  Depending 
on  your  choice  of  folder,  the  Community  press 
prints  at  speeds  up  to  18,500  or  25,000  cph. 

Available  in  a  wide  range  of  cutoffs,  Commu' 
nity  units  can  be  floormounted  and  stacked  up 
to  fourhigh.  Web  lead  versatility  and,  with 
auxiliaries,  heatset  capacity. 

The  flexible  Goss  Urbanite®  press- 
Printing  up  to  50,000  cph,  the  Urbanite  press 
has  a  worldwide  reputation  for  delivering 
award-winning  color  and  performance.  Over 
5,000  installed  units  in  floor-mounted  or 
stacked-unit  arrangements  testify  to  its  flexibil¬ 
ity  for  the  black-and-white  or  color  printing 
required  by  newspapers  and  contract  printers. 

Goss  presses  are  backed  by  reliable,  respon¬ 
sive  Goss  service  and  support,  from  installa¬ 
tion  through  the  life  of  the  press.  Contact 
Goss  Single-Width  Products,  Graphic 
Systems  Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Newsprint  overcapacity  returning,  Abitibi-Price  chairman  says 


Overcapacity  is  coming  back  to  the 
newsprint  industry,  the  chairman  of 
Abitibi-Price  predicted  at  its  recent 
annual  meeting. 

Chairman  Bernd  Koken  said  the 
excess  capacity  would  be  triggered  by 
a  substantial  number  of  new  mills 
coming  on  line  in  the  early  1990s. 

However,  in  his  comments  to 
reporters  after  the  meeting,  Koken 
added  he  does  not  believe  this  overca¬ 
pacity  will  be  as  severe  as  the  1982-83 
downturn  —  when  a  great  deal  of 
new  capacity  hit  the  market  at  the 
same  time  as  a  recession.  That  slump 
depressed  prices  until  1986. 


“1  don’t  see  it  as  a  glut,”  Koken 
said.  “1  don't  expect  it  to  take  on  the 
mammoth  proportions  of  1982  or 
’83." 

Koken  said  the  excess  capacity  is 
likely  to  hit  in  1991  and  last  “two  or 
three  years." 

The  Canadian  Pulp  and  Paper 
Association  has  predicted  that  the 
nation's  pulp,  paper  and  boardmaking 
capacity  will  rise  about  6%  in  the 
years  between  1986  and  1989.  Cana¬ 
dian  newsprint  production  capacity  is 
likely  to  rise  2.8%  in  the  same  years, 
the  association  has  estimated. 

Koken  remained  silent  on  short¬ 


term  prospects,  however,  refusing  to 
disclose  when  Abitibi  plans  its  next 
price  increase. 

“We  inform  our  customers  first,” 
he  said. 

Higher  newsprint  prices  were  part 
of  the  reason  that  Abitibi,  which  has 
20%  of  the  Canadian  newsprint  mar¬ 
ket,  was  able  to  report  a  first-quarter 
profit  of  $44.1  million  (Canadian), 
double  that  of  the  same  period  last 
year.  Profits  were  dramatically  higher 
despite  an  average  10  rise  in  the  Cana¬ 
dian  dollar  against  the  greenback. 

Abitibi  sells  about  70%  of  its  news¬ 
print  in  the  United  States. 


Graph  Expo 
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arts  industry  exports.  AMI  acknowl¬ 
edged  that  it  is  not  a  competitor  with 
Goss,  accounting  for  only  about  3%  of 
newspaper  presses  worldwide. 

Anthony  Spier,  president  of  the 
International  Div.,  noted  that 
Poland's  Solidarity  Union  had  been 
one  of  the  company's  largest  custom¬ 
ers,  whose  business  has  since  been 
replaced  by  the  Polish  government. 
(Payments  for  Solidarity's  purchases 
came  from  the  Archdiocese  of  Chi¬ 
cago,  the  Vatican,  the  Catholic  Com¬ 
munity  of  Australia  and  several  other 
Catholic  groups,  according  to  Spier.) 

Furthermore,  although  the  corpo¬ 
ration  has  invested  $50  million  in 
research,  development  and  engineer¬ 
ing,  mostly  in  new  labs  and  engineer¬ 
ing  facilities  in  Texas  for  Harris 
Graphics,  Banta  announced  that 
“we're  not  a  high-tech  company. 
We're  not  interested  in  break¬ 
throughs.”  The  Web  Press  Group  is 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

9270  N.W.  lODth  STREET 
MIAMI,  FLORIDA  33178 

(305)  884-5204 


Harris's  and  AMI's  largest  business 
group.  It  accounted  for  $400  million  in 
business  in  1987. 

The  enormity  of  the  undertaking  at 
the  Fort  Worth,  Texas,  engineering 
site  has  brought  about  difficulties  of  a 
similar  magnitude,  slowing  its  com¬ 
pletion.  AMI  conceded  that  it 
“underestimated  the  degree  of  diffi¬ 
culty.”  A  huge  piece  of  German- 
made  equipment  is  bathing  some¬ 
where  in  the  Bermuda  Triangle; 
another  high-priced  item  fell  off  a 
truck  in  Texas. 

Concerning  the  Komori  Standstill 
Agreement  (E&P,  Dec.  5  and  12, 
1987),  Banta  stated,  “There’s  nothing 
new  to  report  on  that  front.”  Komori 
will  “vote  the  shares  the  way  we  ask 
them  to,”  said  Banta,  who  added  that 
“We  continue  to  negotiate  with 
Komori.”  (Banta  explained  that  a 
provision  for  Komori  to  reduce  its 
AMI  ownership  share  from  8.5%  to 
5%  is  contingent  upon  there  being  no 
loss  involved  in  stock  sales.) 

At  the  show,  AMI’s  Varityper 
offered  a  look  at  two  new  products. 
Its  Microsetter  11  QuickDraw  transla¬ 
tor  software  permits  Macintosh- 
based  publishing  packages  to  output 
via  the  Varityper  4300  laser  imageset¬ 
ter  and  6700  Series  typesetters  using 
an  interface  that  converts  the  Macin¬ 
tosh’s  QuickDraw  display  and  output 
language  into  ACE  for  the  4300  and 
into  Input  Command  Language  for 
the  6700. 

Also  introduced  was  a  graphics 
server  for  Varityper's  EPICS  com¬ 
position  system.  The  subsystem  cap¬ 
tures,  edits  and  stores  bitmapped 
graphics  for  display  on  the  system's 
20/20  terminal  monitor  or  output  to 
the  VT60()  plain  paper  typesetter  or 
4300  imagesetter. 

The  EPICS  Graphics  Server  con¬ 


sists  of  an  IBM  PC/AT  compatible 
workstation  running  on  IBM’s  OS/2, 
300-dpi  Datacopy  scanner,  and  soft¬ 
ware  for  image  capture  and  editing, 
communications  and  file  management 
software.  Input,  display,  pixel  edit¬ 
ing,  rotation  and  cropping  is  per¬ 
formed  at  the  server  workstation, 
then  moved  to  EPICS  for  scaling  and 
merging  with  text. 

AMI  said  that  it  thought  about  sell¬ 
ing  Varityper  only  after  it  saw  $375 
million  paid  for  Linotype,  which  had 
considered  buying  when  it  estimated 
its  worth  at  $180  million. 

Varityper  suffered  its  first  recent 
loss  last  December,  after  an  initial 
purchase  offer  of  $1(K)  million.  AMI 
now  says  Varityper  is  valued  at  about 
half  that  amount. 

Proceeds  from  any  sale  of 
Varityper  will  be  used  to  pay  down 
debt  and  for  capital  investment  else¬ 
where  at  AM  International. 

Aldus  reports 
net  income  hike 

Aldus  Corp.  reported  fourth-quar¬ 
ter  net  income  of  $2.2  million  on 
revenues  of  $12.3  million,  compared 
to  $419,000  in  income  on  $3.6  million 
revenues  for  the  same  quarter  in  the 
previous  year. 

“In  the  fourth  quarter  of  1987, 
international  sales  accounted  for 
approximately  42  percent  of  total 
sales,”  reported  Aldus  vice  president 
James  Thornton. 

The  developer  and  marketer  of 
communications  software  posted 
$39.5  million  in  revenues  for  1987, 
with  net  income  of  $7.8  million  — 
well  over  than  triple  the  1986  figures. 
Per-share  earning  rose  from  2 1 0  to  660 
over  the  year. 
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VDT  regulation  bill  awaits  county  exec’s  signature 

Suffolk  County,  N.Y.,  legislature  approves  first  such  legislation 


The  nation’s  first  legislation  regu¬ 
lating  businesses’  use  of  VDTs  awaits 
signature  by  New  York’s  Suffolk 
County  Executive  Patrick  G.  Halpin. 
While  a  state  assemblyman,  Halpin 
sponsored  a  similar  bill.  The  version 
passed  on  Long  Island,  which  seems 
likely  to  become  law,  would  comple¬ 
ment  similar  regulations  covering  the 
county’s  employees. 

Lisa  Mirabella,  of  the  county 
executive’s  office,  explained  that 
Halpin  “is  obligated  by  local  law  to 
hold  [public]  hearings’’  on  such  mea¬ 
sures,  and  that  Halpin  believes  it 
would  be  unfair  to  comment  or  give 
approval  before  such  a  hearing. 

Last  year’s  VDT  bill  was  vetoed  by 

Abitibi-Price 
reports  higher 
sales,  earnings 

Abitibi-Price  Inc.  reported  almost 
$3  billion  (Canadian)  in  net  sales  for 
1987,  an  increase  of  more  than  $200 
million  over  1986. 

Net  earnings  of  $126  million  com¬ 
pared  with  $107  million  the  year 
before.  Per-share  earnings  of  $1.70 
(Canadian)  posted  a  200  gain  on  1986 
earnings.  Paid  per-share  dividends 
were  unchanged  at  600. 

Abitibi  president  and  new  board 
chairman,  Bernd  K.  Koken,  listed 
strong  performance  in  the  newsprint 
group  as  a  contributor  to  the  14% 
earnings  improvement.  In  an  effort  to 
meet  a  3.6%  increase  in  North  Ameri¬ 
can  demand  for  newsprint,  Abitibi’s 
18  newsprint  machines  produced  1.8 
million  tons,  bringing  in  revenues  of 
$1.2  billion —  up  7%  —  with  a  24% 
jump  in  operating  earnings.  Koken 
cited  a  new  high  in  sales  despite 
changes  in  the  U.S. -Canadian  cur¬ 
rency  exchange  rate,  which  affects 
about  80%  of  the  producer’s  news¬ 
print  sales. 

The  Toronto-based  forest  products 
company  laid  out  more  than  a  billion 
dollars  for  capital  projects  last  year — 
$92  million  of  it  for  modernization 
(1988  will  see  entirely  twin-wire 
newsprint  production)  and  another 
$86  million  went  into  increased 
capacity  for  higher-value  products. 
More  than  half  of  the  company’s 
unionized  work  force  of  16,000  will  be 
covered  by  three-year  renewal  of 
agreements. 


Halpin’s  predecessor  (E&P, 
Aug.  22).  The  current  measure  would 
be  effected  in  two  stages  beginning  six 
months  after  enactment  and  undergo 
review  every  two  years.  Companies 
affected  are  those  with  at  least  20 
VDTs  used  by  employees  who  work 
on  the  terminals  for  more  than  26 
hours  per  week. 

The  bill  provides  for  15-minute 
breaks  from  terminal  work  every 
three  hours  and  employer-payment  of 
80%  of  the  cost  of  annual  eye  exami¬ 
nations  and  any  prescription  eye¬ 
glasses  or  contact  lenses  required  by 
VDT  users.  Equipment  and  asso¬ 
ciated  furniture  purchases  beginning 
in  1990  must  meet  ergonomic  stan¬ 
dards  designed  to  minimize  work- 
related  physical  problems  (E«&P,  June 
6  1987). 

While  unions  and  legislators  sup¬ 
port  the  bill,  county  employers  have 
challenged  evidence  supporting  the 
legislation,  and  have  proposed  a  vol¬ 
untary  plan  for  businesses  to  set  their 
own  safety  policies.  The  New  York 
Times  reported  compliance  cost-esti¬ 
mates  by  the  local  business  commu¬ 
nity  of  “as  much  as  $2,500  per  work¬ 
station.’’ 

Among  the  thousands  of  VDT  users 
covered  by  the  legislation  are  news¬ 
paper  employees,  including  those  at 
Times-Mirror  Co.’s  Newsday,  which 
the  Times  listed  among  those  who 
question  the  medical  evidence.  Times 
Mirror’s  Los  Angeles  Times  has  been 
at  the  forefront  of  newspapers  that 
have  recognized  and  dealt  with  VDT- 
related  complaints  (E&P,  Nov.  28, 
1987). 

Newsday  community  affairs  vice 
president  Sam  Ruinsky  told  E&P, 
“We  know  of  no  medical  evidence 


that  there’s  any  major  problem. 
We’re  sensitive  to  it  —  that’s  not  the 
point  here,”  he  said,  citing  “no  spe¬ 
cific  medical  problems”  stemming 
from  VDT  use  and  “nothing  of  any 
substance”  when  asked  if  there  had 
been  complaints  from  Newsday 
employees. 

Unisys  will 
market  Xyvision 
in  Europe 

Xyvision  Inc.  has  licensed  Unisys 
Corp.  to  market  the  Xyvision  Inte¬ 
grated  Publishing  System  in  Europe 
and  Africa. 

The  five-year,  nonexclusive  OEM 
agreement  permits  resale  of  the  sys¬ 
tem  under  the  Unisys  name,  with  the 
company  responsible  for  installation, 
maintenance  and  support.  Existing 
distributors  and  Xyvision  Ltd.  in  the 
U.K.  will  continue  to  sell  and  support 
Xyvision  products. 

The  company  also  received  an 
order  from  the  Maryland  General 
Assembly  for  a  professional  elec¬ 
tronic  publishing  system  worth 
$600,000.  A  Xyvision  Integrated 
Publishing  System  will  be  used  to 
publish  bills  under  consideration  and 
transcripts  of  legislative  proceedings. 

SAVE  installed 
at  N.J.  daily 

Knight-Ridder's  VU/TEXT  Infor¬ 
mation  Services  Inc.  will  install  its 
SAVE  electronic  library  at  the  Atlan¬ 
tic  City  (N.J.)  Press. 
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Awards 

(Continued  from  page  16) 


by:  Barbara  Michalak,  senior  project 
director/creative  department,  the 
Newspaper  Advertising  Bureau,  New 
York  City;  K.C.  Burton,  community 
services  manager,  the  Baltimore  Sun-, 
Donald  Dean,  design  director. 
Changing  Times,  Washington,  D.C.; 
and  Susan  Zellers,  promotion  man¬ 
ager,  the  Capital,  Annapolis,  Md. 

Judges  for  the  In-Paper  Promo¬ 
tion/Editorial,  Printed  Materials/Cir¬ 
culation  and  Outside  Publications 
categories  were:  David  Hadley,  cre¬ 
ative  director,  KSK  Communications 
Inc.,  MacLean,  Va.;  John  Sherlock, 
graphics  editor,  USA  Today,  and 
Charlie  Pittman,  promotion/classified 
ad  manager.  Times  Publishing  Co., 
Erie,  Pa. 

The  In-Paper  Promotion/Advertis¬ 
ing,  Public  Relations  Programs  and 
Events  and  Potpourri  categories  were 
judged  by:  Lucia  Donahue  of  Bozell, 


Letters 


(Continued  from  page  7) 


row  H.S.  specializes  in  journalism, 
but  offers  some  of  the  best  courses  in 
other  subjects  as  well.  My  staffer 
learned  mathematics,  language, 
humanities  and  science  along  with  his 
basic  journalism  courses.  While  in 


Knight 


(Continued  from  page  26) 


tor/writer,  Heti  Vilaggazdasag 
(World  Economy  Weekly),  Budapest, 
Hungary,  the  international  monetary 
system  and  world  debt  burden;  Tunji 
Lardner,  senior  associate  editor.  This 
Week,  Lagos,  Nigeria,  and  a  Reuter 


The  Orlando  Sentinel 
Cert,  of  Merit 
Outside  Publications 

Jacobs,  Kenyon  &  Eckhardt,  Alexan¬ 
dria,  Va.;  JoEllen  Kitchen,  director 
of  promotion/public  relations,  the  Los 
Angeles  Times;  and  Kemo  Smith, 
creative  director,  Chesapeake  Pub¬ 
lishing  Co.,  Easton,  Md. 


college,  he  did  a  stint  as  an  editorial 
assistant.  Some  of  the  best  students  in 
my  journalism  classes  at  Polytechnic 
University  also  have  come  from  Mur- 
row  H.S. 

It  is  very  useful  to  make  future  jour¬ 
nalists  conscious  of  the  basic  ingre¬ 
dients  of  good  journalism  and,  in  a 
nation  that  enjoys  a  free  and  open 
press,  it  wouldn’t  be  a  bad  idea  to 
expose  future  doctors,  lawyers,  wel¬ 
ders  and  bus  drivers  to  the  basic 


fellow,  philosophy,  business,  mass 
communication,  computer  applica¬ 
tion  and  science;  Anwar  Manju, 
senior  reporter.  Daily  Sang  ram, 
Dhaka,  Bangladesh,  and  a  Reuter  fel¬ 
low,  long-range  economic  develop¬ 
ment  planning;  and  Luciana  Villas- 
Boas,  deputy  foreign  editor,  Jornal 
do  Brasil,  Rio  de  Janeiro,  Brazil,  and 
a  Knight  Foundation  fellow,  East- 
West  relations,  Russian  economics. 


Toronto  Sun  still  seeking  D.C.  plant 


The  Toronto  Sun  is  still  looking  to 
shine  a  newspaper  on  the  Washing¬ 
ton,  D.C.  area  —  despite  its  col¬ 
lapsed  deal  to  buy  a  suburban  printing 
plant. 

Hartley  Steward,  46,  the  Sun  vice 
president  who  turned  Toronto’s 
Financial  Post  from  a  weekly  to  a 
daily,  plans  to  peruse  newspaper 
prospects  from  the  Sun’s  Washington 
bureau,  planned  to  open  in  Septem¬ 
ber. 

The  former  European  bureau  chief 


for  the  Sun  newspapers  will  act  as 
correspondent  and  columnist.  In 
addition,  he  said,  he  will  explore  the 
Sun’s  “long-running  interest”  in 
starting  a  Washington  area  daily 
tabloid. 

The  interest  “hasn’t  died,”  he  said, 
though  a  deal  to  purchase  Comprint 
Inc.,  a  commercial  printer  in  Gaith¬ 
ersburg,  Md.,  recently  fell  through 
because  of  questions  about  the  trans¬ 
ferability  of  contracts. 


Radio  Promotion  and  Outdoor/ 
Point-of-Purchase/Displays  entries 
were  judged  by:  Daniel  Flamberg, 
senior  vice  president/communica¬ 
tions,  the  Radio  Advertising  Bureau, 
New  York  City;  Rikie  McDaniels, 
advertising/promotion  manager,  the 
Baltimore  Sun;  and  Caroline  John, 
vice  president/general  manager,  Cox 
Arizona  Publications  Inc.,  Mesa. 

Judges  in  the  Television  Promotion 
and  Internal  Communications  catego¬ 
ries  were:  Mary  Yerrick,  senior  vice 
president,  Henry  J.  Kaufman  &  Asso¬ 
ciates,  Washington,  D.C.;  Thomas 
Goines,  director  of  marketing,  Afro- 
American  Newspapers,  Baltimore, 
Md.;  and  Jerry  Mayeroff,  associate 
promotion  manager,  the  Chicago  Tri¬ 
bune. 

The  Multi-Media  Promotion  and 
Advertising  Sales  Presentations 
categories  were  judged  by:  Nancy 
Coleman  of  Alexandria,  Va.;  Bob 
Reedy,  art  director,  Hal  Riney  & 
Partners  Inc.,  Chicago;  and  Barbara 
van  Pelt,  marketing  director,  the  Dal¬ 
las  Morning  News. 


ingredients  of  good  journalism. 

Let  every  new  journalist  do  a  good 
stint  on  a  “small-town  newspaper”  as 
a  rite  of  passage,  but  don’t  rob  them  of 
any  opportunity  to  be  thoughtful 
about  their  profession. 


Dennis  Eskow 

Eskow  is  editor-in-chief  of  Informa¬ 
tion  Week  magazine.) 


DJ  survey 

(Continued  from  page  13) 


first  time  by  the  School  of  Journalism 
at  Ohio  State  University.  As  was  the 
case  since  the  survey  of  graduates 
began  in  1964,  the  study  was  sup¬ 
ported  and  sponsored  by  the  Dow 
Jones  Newspaper  Fund. 


California  daily 
carries  earthquake 
preparedness  guide 

The  Los  Angeles  Herald  Examiner 
is  running  a  special  earthquake  pre¬ 
paredness  public  service  project. 

Several  stories  and  an  earthquake 
safety  guide  cover  the  myths  and 
realities  of  California  earthquakes. 

The  safety  guide,  produced  in 
cooperation  with  KRTH  Radio,  is 
receiving  a  full  page  in  each  Sunday 
issue  during  he  month. 
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(Continued  from  page  17} 

E&P  INMA  PROMOTION  CONTEST  WINNERS 

Category  5:  PRINTED  MATERIALS/CIRCULATION 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

Lexington  (Kent.) 

First  Place 

Daily  Commercial 

Leesburg,  Fla. 

of  Merit 

Herald-Leader 

Above  200.000 

Certificate 

The  Capital 

First  Place 

Los  Angeles 

of  Merit 

Annapolis.  Md. 

Times 

50,000-100,000 

Certificate 

San  FraiKisco 

First  Place 

The  Herald 

of  Merit 

Newspaper  Agency 

Everett,  Wash. 

Certificate 

Arizona 

Certificate 

Stai-Phoenix 

of  Merit 

Republic/Phoenix  Gazette 

of  Merit 

Saskatrwn,  Sask. 

Certificate 

St.  Petersburg 

Certificate 

The  Courier-News 

of  Merit 

(Fla.)  Times 

of  Merit 

Bridgewater,  N.J. 

100.000-200.000 

First  Place 

Knoxville 

(Tenn.)  News-Sentinel/Knoxville  Journal 

Category  6:  PRINTED  MATERIALS/ADVERTISING 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

100,000-200.000 

First  Place 

Marin  Independent 

First  Place 

Palm  Beach 

Journal.  San  Rafael,  Calif 

Post.  W.  Palm  Beach.  Fla. 

Certificate 

The  Advocate/ 

Certificate 

The  Record 

of  Merit 

Greenwich  Time, 

of  Merit 

Hackensack.  N.J. 

Stamford.  Conn. 

Above  200,000 

50.000-100.000 

First  Place 

Orlando  (Fla.) 

First  Place 

Lansing  (Mich.) 

Sentinel 

State  Journal 

Certificate 

Milwaukee 

Certificate 

Las  Vegas 

of  Merit 

Sentinel  &  Journal 

of  Merit 

Sun 

Certificate 

Milwaukee 

Certificate 

Daily  Record 

of  Merit 

Sentinel  &  Jourail 

of  Merit 

Parsippany,  N.J. 

Certificate 

(Chicago 

of  Merit 

Sun-Times 

Category  7:  PRINTED  MATERIALS/PUBLIC  RELATIONS 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

Certificate 

Morning  Advocate 

First  Place 

Effingham  (III.) 

of  Merit 

&  State  Times. 

Daily  News 

Baton  Rouge.  La. 

50.0000-100.000 

Above  200,000 

First  Place 

Florida  Today 

First  Place 

Star  Tribune 

Melbourne,  Ra. 

Minneapolis/St.  Paul 

100,000-200,000 

Certificate 

Courier  Journal , 

First  Place 

Palm  Beach 

of  Merit 

Louisville,  Kent. 

Post,  W.  Palm  Beach,  Fla. 

Certificate 

Star  Tribune 

of  Merit 

Minneapolis/St.  Paul 

Category  8:  OUTSIDE  PUBLICATIONS 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

combined  with  the 

Certificate 

Lexington  (Kent.) 

next  category 

of  Merit 

Herald- Leader 

50.000-100.000 

Above  200.000 

First  Place 

The  Herald 

First  Place 

Boston 

Everett,  Wash. 

Globe 

Certificate 

Daily  Herald 

Certificate 

The  Orlando 

of  Merit 

Arlington  Hts..  III. 

of  Merit 

Sentinel 

100,000-200,000 

Certificate 

Los  Angeles 

First  Place 

Washington 
(D.C.)  Times 

of  Merit 

Herald  Examiner 

Certificate 

Chicago 

of  Merit 

Tribune 

(Continued 

on  page  46) 
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E&P  INMA  PROMOTION  CONTEST  WINNERS 


Category  9: 

RADIO  PROMOTION 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

100.0(X)-200.(K)0 

First  Place 

Martin  Independent 

First  Place 

Palm  Beach  Post 

Journal.  San  Rafael.  Calif. 

W.  Palm  Beach,  Fla. 

50,000-100,000 

Certificate 

Nottingham 

First  Place 

Florida  Today 

Melbourne.  Ra. 

of  Merit 

(England)  Evening  Post 

Above  200.0(X) 

Certificate 

Bakersfield  (Calif) 

First  Place 

OetTOil 

of  Ment 

Californian 

Free  Press 

Certificate 

Bridgewater 

Certificate 

Los  Angeles 

of  Merit 

(N.J.)  Courier-News 

of  Merit 

Examiner 

Certificate 

Baltimore 

of  Merit 

Sun 

Certificate 

Atlanta 

of  Merit 

Journal  &  Constitution 

Category  10:  TELEVISION  PROMOTION 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

Daily  l^ss/The 

First  Place 

Middlesex 

of  Merit 

Times  Herald. 

News.  Framingham.  Mass. 

Newport  News.  Va. 

50.000-100.000 

Certificate 

Greenville  (S.C.) 

First  Place 

The  Register- 
Guard.  Eugene.  Ore. 

of  Merit 

News-Piedmont 

Above  200,000 

Certificate 

Hong  Kong 

First  Place 

Manchester 

of  Merit 

Standard 

Evening  News  (England) 

100,0a)-200.000 

Certificate 

Birmingham 

First  Place 

The  Palm  Beach 

of  Merit 

News/Post  Herald 

Post,  W.  Palm  Beach.  Fla. 

Certificate 

Chicago 

of  Merit 

Tribune 

Certificate 

Newsday 

of  Merit 

Long  Island  N  Y 

Category  11:  OUTDOOR/POINT-OF-PURCHASE/DISPLAY 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  .50,0(X) 

Certificate 

Sarasota  (Fla.) 

First  Place 

The  Columbian 

of  Merit 

Herald-Tribune 

Vancouver,  Wash. 

Above  2()0.0(K) 

50.000  lOO.tKK) 

First  Place 

Baltimore 

First  Place 

The  Tribune 

Mesa,  Ariz. 

Sun 

Certificate 

The  Philadelphia 

Certificate 

Courier-News 

of  Merit 

Inquirer 

of  Merit 

Bridgewater.  N.J. 

Certificate 

Star  Tribune 

100.000-200.000 

of  Merit 

Minneapolis/St.  Paul 

First  Place 

No  First  Place 

Certificate 

Washington  (D.C.) 

Certificate 

Colorado  Springs 

of  Merit 

Post 

of  Merit 

Gazette  Telegraph 

Certificate 

Los  Angeles 

of  Merit 

Times 

Category  12:  MULTI-MEDIA  PROMOTION 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

1(K).000-200,0(X) 

First  Place 

State  Gazette 

First  Place 

St.  Paul  (Minn.) 

Dyersburg,  Tcnn. 

Pioneer  Press  Dispatch 

Certificate 

The  Desert  Sun 

Certificate 

Raleigh  (N.C.) 

of  Merit 

Palm  Springs  (Calif. ) 

of  Merit 

Times 

50.000- lOO.OtK) 

Certificate 

Worcester  (Mass.) 

First  Place 

The  Herald 

Everett.  Wash. 

of  Merit 

Telegram  &  Gazette 

(Continued  on  page  52) 
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The  rewards 


SYNDICATES 


An  unfunny  story  about  a  comical  field 

‘Sugar’  creator  Dr.  Robert  L.  Gill  discusses  the  problems  minority 
cartoonists  face  and  ways  the  situation  can  be  improved 


By  David  Astor 

When  Dr.  Robert  L.  Gill  was  a 
teacher  during  the  1960s,  he  success¬ 
fully  used  cartoon  characters  to  moti¬ 
vate  his  students.  But  Dr.  Gill,  whose 
classes  included  numerous  black 
kids,  was  troubled  by  the  almost  total 
absence  of  minority  characters  in 
comics. 

“Kids  identify  very  much  with  car¬ 
toon  characters,”  said  Dr.  Gill. 
“Black  children  need  to  see  them¬ 
selves  when  they  read  the  comics.  If 
they  don’t,  it  says  they  don’t  exist; 
they’re  nothing.” 

So  he  tried  to  do  something  about 
the  situation.  In  1973  —  after  becom¬ 
ing  an  administrator  in  the  Grand 
Rapids,  Mich.,  school  system  —  Dr. 
Gill  created  a  comic  called  “Sugar.” 
Its  title  character  was  a  seven-year- 
old  black  girl  who  interacted  with  sev¬ 
eral  other  minority  and  white  kids. 

The  Grand  Rapids  Press  began  run¬ 
ning  “Sugar,”  and  Dr.  Gill  subse¬ 
quently  sought  a  syndicate  to  nation¬ 
ally  distribute  the  six-times-a-week 
strip.  He  made  a  number  of  these 
attempts  over  the  years,  but  the 
answer  was  always  no.  And  some  of 
the  rejection  letters  were  quite  simi¬ 
lar,  with  syndicate  editors  basically 
saying  “Sugar”  had  “good  potential 
and  we  like  it  but  we  don’t  think  we 
could  market  it  successfully.” 

“That  told  me  they  felt  newspaper 
editors  wouldn’t  buy  black  strips,” 
said  Dr.  Gill. 

The  school  administrator/cartoon¬ 
ist,  of  course,  also  wondered  if 
“Sugar”  was  being  rejected  because 
it  wasn’t  good  enough  for  syndica¬ 
tion.  But  he  noted  that  many  “Sugar” 
readers  over  the  years  had  praised  the 
strip  and  expressed  surprise  that  it 
wasn’t  widely  syndicated.  And  since 


Dr.  Robert  L.  Gill  with  his  'Sugardump- 
lin's'  line  of  dolls. 


virtually  no  other  black-oriented  syn¬ 
dicated  comics  have  emerged  since 
1973,  Dr.  Gill  believed  something  was 
wrong.  He  knew  there  were  talented 
black  cartoonists  and  would-be  car¬ 
toonists  around. 

Dr.  Gill  came  to  a  couple  of  conclu¬ 
sions  about  the  problem.  Firstly,  he 
felt  there  was  an  informal  quota  sys¬ 
tem  in  place.  Some  syndicates,  for 
instance,  had  rejected  “Sugar” 
because  another  multiracial  comic 
with  kids  —  Morrie  Turner’s  “Wee 
Pals”  —  was  already  around.  But  Dr. 
Gill  noted  that  comics  with  certain 
similarities  can  still  be  quite  different. 
And  he  said  there  doesn’t  seem  to  be  a 
quota  system  for  cat  comics,  dog 
comics,  and  other  cartoon  genres. 

Secondly,  Dr.  Gill  felt  there  was  an 
“invisible  man"  situation  going  on,  as 
author  Ralph  Ellison  might  have  put 
it.  Syndicate  editors  weren’t  “mali¬ 
ciously”  keeping  blacks  off  the  com¬ 
ics  page.  Dr.  Gill  believed,  they  just 
weren’t  thinking  about  the  matter  all 


that  much. 

The  solution  is  for  syndicates  to 
actively  search  for  black  cartoonists, 
said  Dr.  Gill,  who  observed  that  only 
a  relatively  small  number  of  blacks 
seek  out  comic  syndication.  This,  he 
explained,  is  because  some  would-be 
cartoonists  don’t  know  how  to 
approach  a  syndicate  while  others 
just  don’t  consider  comics  a  career 
option.  They  see  few  black-oriented 
strips  in  newspapers,  explained  Dr. 
Gill,  and  thus  don’t  have  role  models 
to  emulate. 

But  Dr.  Gill  said  he  is  finally  seeing 
some  hopeful  signs  this  year.  The 
Newspaper  Features  Council  will  be 
discussing  ways  of  increasing  minor¬ 
ity  representation  in  comics  at  its 
Sept.  30  meeting  in  New  York  City 
(see  E&P,  April  23).  And  Dr.  Gill 
cited  the  efforts  of  the  Detroit  Free 
Press  (also  E&P,  April  23),  which 
helped  the  fall  NFC  panel  come 
about. 

The  Free  Press,  added  Dr.  Gill,  is 
considering  the  possibility  of  carrying 
“Sugar.”  Marty  Claus,  the  paper’s 
managing  editor  for  features  and  busi¬ 
ness,  was  on  vacation  and  could  not 
be  reached  to  see  if  a  decision  had 
been  made. 

Dr.  Gill  said  he  would  be  willing  to 
serve  as  a  consultant  to  major  syndi¬ 
cates  in  finding  black  cartooning 
talent.  He  noted  that  he  knows  of  one 
specific  comic  creator  he  could  rec¬ 
ommend  immediately,  and  that  there 
are  others  who  can  be  discovered. 

“1  can  find  people  that  they  [major 
syndicates]  can’t  find,”  Dr.  Gill 
stated.  “You  have  to  know  where  to 
look.” 

Dr.  Gill  said  he  would  also  like  to 
join  with  other  minority-oriented  car¬ 
toonists  to  serve  as  mentors  to  young 
minority  comic  creators  honing  their 
skills.  He  recalled  that  former  Grand 
Rapids  Press  editor  David  Osborne 
did  this  for  him  when  he  was  develop¬ 
ing  “Sugar”  15  years  ago. 

The  positive  way  Osborne  and  cur¬ 
rent  Press  editor  Michael  Lloyd 
reacted  to  “Sugar,”  said  Dr.  Gill, 
makes  him  believe  that  other  newspa¬ 
per  editors  may  be  more  willing  to  run 
black-oriented  comics  than  syndi- 
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The  stars  tell  Sugar  what  to  do  with  her  molar  system. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ _ 

Company _ _ 

Nature  of  Business _ 


Address _ _  Ste./Apt - 

City _ State _ Zip _ 


Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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FOCUS  UPtWm  CMTRlBUTlONS 

.AMERICANS! 


He  knows  black  history  is  mode  a  dozen  months  a  year. 


cates  realize. 

A  number  of  editors,  noted  Dr.  Gill, 
believe  their  papers  should  reflect 
America’s  diverse  population.  And 
carrying  minority-oriented  comics 
makes  economic  sense,  he  added, 
because  new  adult  and  kid  minority 
readers  can  be  attracted. 

Dr.  Gill,  of  course,  is  very  inter¬ 
ested  in  children,  and  would  like  to 
expand  the  way  his  “Sugar”  comic 
reaches  them.  To  this  end,  he  is 
working  on  motivational  school  cur¬ 
riculum  materials  incorporating  the 
“Sugar”  characters.  And  Dr.  Gill 
would  like  to  see  stores  set  up 
“Sugarland”  sections  featuring  moti¬ 
vational  “Sugar”  pencils,  book¬ 
marks,  and  other  classroom  supplies. 

One  bookmark  Dr.  Gill  developed 
advises  students  to  “Be  on  Time,” 
“Be  Prepared,”  “Be  Respectful,” 
“Be  Involved,”  “Be  Enthusiastic,” 


“Be  Prepared  to  Help  Somebody,” 
and  “Be  Brilliant.”  Then  there  is  a 
quote,  above  a  drawing  of  Sugar,  that 
reads:  “I  Will  Achieve  in  School.” 
On  the  back  of  the  bookmark  is  a 
poem:  “Once  your  studying  has 
begun/Never  leave  it  till  it’s  done/ 
Whether  the  assignment  is  great  or 
small/Do  it  well  or  not  at  all!” 

Obviously,  Dr.  Gill  —  who  has  also 
created  “Sugardumplin’s”  dolls  —  is 
a  busy  man.  He  spends  25  to  30  hours 
on  the  “Sugar”  comic  and  about  50 
hours  a  week  as  Grand  Rapids’  assis¬ 
tant  superintendent  for  school 
improvement,  staff  development,  and 
affirmative  action. 

Dr.  Gill  has  also  held  various  other 
administrative  posts  in  the  Grand 
Rapids  school  district  since  1969.  And 
he  taught  for  seven  years  before  that. 

The  Tupelo,  Miss.,  native  came  to 
Michigan  when  he  was  two,  and  later 


studied  journalism  at  Grand  Rapids 
Junior  College,  commercial  art  and 
marketing  at  the  Kendall  School  of 
Design,  and  elementary  education, 
journalism,  and  education  adminis¬ 
tration  at  Michigan  State  University. 
Dr.  Gill  earned  his  Ed.D.  in  urban 
education  and  instruction/curriculum 
at  the  University  of  Massachusetts. 

Dr.  Gill  —  based  at  National  Fea¬ 
tures  Syndicate  (his  own  company), 
2359  Jefferson  Dr.,  S.E.,  Grand 
Rapids,  Mich.  49507  —  has  also 
worked  as  a  consultant,  served  on  the 
boards  of  various  organizations,  and 
written  numerous  articles  and  papers. 
And  his  “Sugar”  strip  appeared  in  the 
1986  Comic  Relief  collection  (Henry 
Holt)  that  raised  money  for  the  USA 
(Continued  on  page  50) 


Regan  book  offered 

Five  1,500-word  excerpts  from 
Donald  T.  Regan’s  controversial  new 
book  are  being  offered,  with  art,  by 
the  New  York  Times  Syndication  Sales 
Corporation. 

For  the  Record:  From  Wall  Street 
to  Washington  (Harcourt  Brace  Jova- 
novich)  is  the  book  that  reveals 
Nancy  Reagan’s  use  of  astrology  to 
help  steer  her  husband. 


DISCOVERY 


WE'VE  GOT  READERSHIP  DOWN  TO  A  SCIENCE. 


There  is  a  formula  to  increasing  readership  and  revenues  at 
the  same  time. 

You  start  with  Discovery,  our  new  science  infographic,  that 
helps  your  readers  picture  fascinating  facts.  Follow  it  with  Your 
Body,  the  intimate  infographic  everybody's  talking  about. 
Add  our  science  and  medical  features.  A  healthy  dose  of 


living-well  articles  from  Fitness  Forum.  And  the  interesting 
fillers  and  shorts  from  our  Lifewire  and  Science  Souffle. 

Then  call  toll-free  800-445-4555*  for  a  free  sample. 

Increasing  your  readership  and  revenues  will  be  elemen¬ 
tary  after  that.  Because  we've  experimented  enough  to  know 
exactly  what  you  need. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

‘Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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They're  getting  an  education  about  America's  priorities. 


Schulz  kidnap  attempt  reported 


(Continued  from  page  49) 
for  Africa  hunger  effort. 

In  his  small  amount  of  spare  time. 
Dr.  Gill  plays  tennis  and  reads  — 
including  material  on  history  and  the 
history  of  cartooning.  Dr.  Gill  said 
comics  he  has  admired  over  the  years 
include  “Li’l  Abner”  by  A1  Capp  and 
“Beetle  Bailey”  by  Mort  Walker, 
who  was  one  of  the  first  widely  syndi¬ 
cated  white  cartoonists  to  introduce  a 
black  character. 

On  Caniff  and  more 

Milton  Caitiffs  America:  Reflec¬ 
tions  of  a  Drawinghoard  Patriot  has 
been  published  by  Eclipse  Books  of 
Forestville,  Calif. 

The  book  is  a  collection  of  special 
strips  and  artwork  Caniff  did  during 
the  run  of  both  “Terry  and  the 
Pirates”  and  “Steve  Canyon."  It  was 
conceived  and  edited  by  Caniff  assis¬ 
tant  Shel  Dorf,  and  features  a  fore¬ 
word  by  James  Stewart. 

Also,  a  biography  of  the  late  car¬ 
toonist  called  Meanwhile  .  .  .  The 
Life  and  Art  of  Milton  Caniff  \s  being 
written  by  R.C.  Harvey. 

In  other  book  news.  Tribune  Media 
Services  columnist  and  former  Reagan 
administration  official  Patrick 
Buchanan  has  written  Right  from  the 
Beginning  (Little,  Brown). 

Another  recent  release  is  Joyce 
Lain  Kennedy's  Career  Book  by  the 
Sun  Features  Inc.  “Careers"  colum¬ 
nist.  Publisher  of  the  book,  which  was 
co-authored  by  Dr.  Darryl  Laramore, 
is  VGM  Career  Horizons  (a  division 
of  National  Textbook  Co.)  in  Lincoln- 
wood.  Ill. 

Bahy  Let’s  Eat  by  “Kitchen  Kids" 
columnist  Rena  Coyle  of  Copley  News 
.Service  has  been  released  by  Work¬ 
man  Publishing. 

And  John  T.  Molloy's  New  Dress 
for  Success  by  the  Los  Angeles  Times 
Syndicate  columnist  has  been  pub¬ 
lished  by  Warner  Books. 

Porter  finance  items 

Various  Sylvia  Porter  items  are 
available  as  promotion  premiums  to 
newspapers  carrying  the  financial 
writer’s  Los  Angeles  Times  Syndicate 
column. 

The  items  include  videos,  audio¬ 
cassettes,  computer  software,  and 
books  —  the  latest  of  which.  Your 
Financial  Security,  will  be  released 
by  William  Morrow  in  July. 

One  of  the  audiocassettes  was  a 
premium  on  three  million  boxes  of  a 
General  Mills  cereal. 


By  M.L.  Stein 

An  effort  by  the  sheriff  s  depart¬ 
ment  to  withhold  information  about  a 
reported  attempt  to  kidnap  “Pea¬ 
nuts”  creator  (Tharles  Schulz  was 
uncovered  by  the  Santa  Rosa  (Calif.) 
Press  Democrat,  which  published  the 
story  last  week. 

The  newspaper’s  editor,  Michael 
Parman,  told  E&P  that  Sonoma 
County  Sheriff  Dick  Michaelsen  had 
agreed  to  follow  Schulz’s  wishes  in 
keeping  the  incident  secret. 

Schulz  and  his  wife,  who  have  lived 
in  Santa  Rosa  for  several  years,  were 
reportedly  surprised  in  their  home  by 
two  armed  and  masked  men  but  both 
were  left  unharmed.  The  intruders 
fled  when  deputies  and  local  police 
arrived  in  response  to  a  call  from 
Schulz’s  daughter  Jill,  who  noticed 
something  wrong  as  she  was  returning 
home. 

Parman  said  the  Press  Democrat 
was  tipped  about  the  matter  and  con¬ 
firmed  it  through  various  sources. 
Only  when  confronted  with  the  news- 
paper’s  information  did  Sheriff 
Michaelsen  issue  a  press  release 
about  the  crime,  Parman  said.  The 
handout  said  the  intruders  had  talked 
about  kidnapping  Schulz  and  his  wife 
before  they  ran  into  the  woods  sur¬ 
rounding  the  United  Feature  Syndi¬ 
cate-distributed  cartoonist’s  home. 

Parman  also  said  that  what  seemed 
to  be  essential  parts  of  the  police 
department’s  log  of  the  investigation 
had  been  whited  out  when  the  New 
York  Times  Co. -owned  Press  Demo¬ 
crat  finally  obtained  a  copy. 


“The  sheriff  told  us  that  he  honors 
requests  of  crime  victims  to  keep  the 
news  out  of  the  paper,”  Parman 
related.  “It  makes  us  wonder  what 
else  has  happened  here  that  hasn’t 
been  reported.” 

According  to  the  editor,  official 
secrecy  prevails  elsewhere  in  Santa 
Rosa  in  the  form  of  closed  meetings 
and  withheld  records  in  violation  of 
state  laws.  The  paper  constantly  bat¬ 
tles  for  access,  he  added. 

“This  is  a  city  that  has  grown  from 
a  small  town  to  a  population  of 
108,000  but  there  are  officials  who 
stick  to  the  old  ways.  They  want  to 
keep  a  very  low  profile,”  Parman 
observed. 

The  editor  noted  that  many  of 
Schulz’s  neighbors  in  a  posh  subdivi¬ 
sion  also  were  against  publishing 
information  about  the  break-in  at  the 
cartoonist’s  home. 

Sheriff’s  Lt.  Jerry  White  confirmed 
that  the  department  has  a  standing 
policy  of  keeping  the  lid  on  crime 
reports  when  requested  by  victims. 
“It  doesn’t  make  any  difference  if  it’s 
Charles  Schulz  or  anyone  else,”  he 
stated. 

Said  Parman:  “If  you  have  two 
armed  men  running  around,  people 
should  know  about  it.” 

Following  the  disclosure,  Schulz 
invited  Carol  Benfell,  the  Press 
Democrat  reporter  who  wrote  the 
story,  to  lunch.  “He  didn’t  tell  her 
very  much,  except  that  he  liked  his 
privacy,”  Parman  recalled. 

In  an  unrelated  incident,  four  car¬ 
toons  by  John  DeSalvio,  an  editorial 
(Continued  on  next  page) 
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Copley  has  weekly  body  graphic 


WNAT:  The  trapezius  is  a  large 
muscle  shaped  like  a 
trapezoid.  Often  it  is 
considered  the  seat  of 
muscular  ter^sion  contributing 
to  headaches  arxl  other 
maladies. 

WHCRL’  The  trapezius  muscles  lie 
at  the  back  of  the  neck  artd 
upper  part  of  the  thorax  on 


collarbones  and  borws  of 
the  shoulders. 

FUNCTIONS:  Without  the  trapezius, 
you  would  not  be  able  to  raise 
your  shoulders  or  brace  them 
beck,  or  extend,  berxj  or  turn 
your  heed. 

TheM  muscles  also  determine  the 
position  of  the  shoulders  and 
may  indicate  a  person's 
ph^ical  corxMion.  For 
example,  drooping  shouldars 


A  weekly  “infographic”  that 
explains  body  parts  and  functions  has 
been  introduced  by  Copley  News  Ser¬ 
vice. 

“Your  Body”  discusses  the  brain, 
muscles,  bones,  and  more. 

The  feature  is  by  Asbury  Park 
(N.J.)  Press  staff  writer  Tova 
Navarra,  a  former  registered  nurse 
who  has  authored  four  books. 

Sentinel's  Academic  Achievers  Ban¬ 
quet  honoring  almost  300  high  school 
students. 

Ross,  who  gives  away  money  and 
gifts  in  his  column,  used  his  Knoxville 
stay  to  visit  area  residents  —  and 
present  some  of  them  with  money, 
bicycles,  a  hearing  aid,  a  sewing 
machine,  and  other  items. 


cate  columnist  Murray  Kempton  has 
received  the  George  Polk  Career 
Award  in  Journalism  from  Long 
Island  University. 

Another  LATS  writer,  Roger 
Simon  of  the  Baltimore  Sun,  has  won 
the  best  local  column  award  from  the 
Maryland-Delaware-District  of 
Columbia  Press  Association. 

LATS/Loi  Angeles  Times  business 
columnist  James  Flanigan  was  hon¬ 
ored  at  the  Times’  annual  Editorial 
Awards  Banquet  for  best  column  and 
best  team  effort  by  a  team  reporter. 

And  LATS  columnist  Alice  Kahn 
has  won  a  Greater  Los  Angeles  Press 
Club  feature  reporting  award  for  an 
article  in  the  Los  Angeles  Times 
Magazine. 

Speaking  of  magazines,  presiden¬ 
tial  candidate  caricatures  by  Taylor 
Jones  of  LATS  appeared  on  the  cov¬ 
ers  of  the  March  21  and  May  16  New 
Republic. 


(Continued  from  previous  page) 
cartoonist  for  the  weekly  Russian 
River  News,  were  banned  from  a 
Santa  Rosa  City  Hall  art  show 
because  they  might  have  offended 
City  Council  members. 

DeSalvio’s  cartoons  portrayed 
Santa  Rosa’s  sewage  disposal  prob¬ 
lems  in  an  unfriendly  light,  Susan 
Richter,  executive  director  of  the 
city-sponsored  arts  council,  told  the 
San  Francisco  Chronicle. 

Schulz’s  cartoons  and  those  of 
other  local  artists  were  featured  at  the 
show. 

“If  they’re  going  to  invite  political 
cartoonists,  then  they’d  better  be  pre¬ 
pared  to  have  political  cartoons,” 
commented  DeSalvio,  who  had  17  of 
his  other  entries  displayed  during  the 
event. 

More  Joe  Bob  on  tv 

Drive-in  movie  columnist  Joe  Bob 
Briggs  of  Creators  Syndicate  has 
taken  on  an  expanded  role  at  The 
Movie  Channel. 

Briggs  is  appearing  Saturday  night 
on  his  “Drive-In  Theater”  show,  Fri¬ 
day  on  an  “all-night  drive-in”  pro¬ 
gram,  and  on  other  days  introducing 
movies  and  offering  commentary. 

Also,  The  Movie  Channel  plans  to 
sponsor  and  promote  a  Briggs  concert 
tour  this  year. 


A  visit  to  Tennessee 

“Thanks  a  Million”  columnist 
Percy  Ross  of  Creators  Syndicate 
recently  spoke  at  the  Kno.xville  News- 
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King  offering  books  ^  Fiorida  exhibition 


Three  1,500-word  excerpts  from 
Hugh  O’Neill’s  Daddy  Cool  (Warner 
Books)  are  being  offered  to  mark 
Father’s  Day  by  King  Features 
Select. 

The  King  Features  Syndicate  divi¬ 
sion  is  also  distributing  three  1,200- 
word  excerpts  from  Christopher 
Simpson’s  Blowback  (Weidenfeld  & 
Simpson),  which  discusses  U.S. 
recruitment  of  Nazi  war  criminals 
after  World  War  II;  two  2,000-word 
excerpts  from  Dr.  Ken  Magid’s  and 
Carole  McKelvey’s  High  Risk:  Chil¬ 
dren  Without  a  Conscience  (Bantam); 
and  three  1,500-word  excerpts  from 
Bruce  Nash’s  and  Allan  Zullo’s  Base¬ 
ball  Confidential  (Pocket  Books). 

A  comic  convention 

Several  syndicated  cartoonists  are 
scheduled  to  appear  at  the  1 9th  annual 
San  Diego  Comic-Con  Aug.  4-7. 

They  include  “Ernie  Pook’s  Com- 
eek”  creator  Lynda  Barry  of  Acme 
Features  Syndicate,  “Drabble”  cre¬ 
ator  Kevin  Fagan  of  United  Feature 
Syndicate,  editorial  cartoonist  Jules 
Feiffer  of  Universal  Press  Syndicate, 
and  “Life  in  Hell”  creator  Matt 
Groening  of  Acme,  according  to  an 
article  in  Comic  Buyer’s  Guide. 

CBG  —  based  at  700  E.  State  St., 
lola,  Wis.  54990.  —  also  recently 
published  stories  about  comic  strips 
in  the  1930s. 


Some  LATS  winners 

NewsdayfLos  Angeles  Times  Syndi- 


“The  Middletons”  strips  and  edito¬ 
rial  cartoons  by  Dana  Summers  and 
Ralph  Dunagin  were  recently  show¬ 
cased  at  the  Crealde  Art  Gallery  in  a 
Winter  Park,  Fla.,  exhibit.  The  show 
was  sponsored  by  the  Orlando  Sen¬ 
tinel. 

“The  Middletons”  comic  is  distrib¬ 
uted  by  North  America  Syndicate, 
which  also  handles  “Dunagin’s  Peo¬ 
ple.”  Summers'  Sentinel  editorial 
cartoons  are  syndicated  by  the 
Washington  Post  Writers  Group. 

Caniff’s  widow  dies 

Esther  Parsons  Caniff,  81,  died  in 
New  York  City  on  May  1 1  —  less  than 
40  days  after  the  death  of  her  hus¬ 
band,  “Terry  and  the  Pirates”/ 
“Steve  Canyon”  creator  Milton 
Caniff.  She  was  said  to  be  the  inspira¬ 
tion  for  a  number  of  his  characters. 


KNOW  WHAT  ^ 
IVANA  TRUMP  WORE 
TO  THE  LATEST 
.HEW YORK  AFFAIR?. 


Read  all  about  it  in  Suzy.  Call 

Copley  News  Service  at 

(619)  293-1818  to  get  the  Suzy  scoop. 
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E&P  INMA  PROMOTION  CONTEST  WINNERS 


Category  12:  MULTI-MEDIA  PROMOTION 


Circulation 

Newspaper 

Circulation 

Newspaper 

Above  200,000 

Ceitificate 

Borida  Today 

First  Place 

Star  Tribune 

of  Merit 

Melbourne,  Ba. 

Minneapolis.  St.  Paul 

Certificate 

Portland  (Maine) 

Certificate 

Baltimore 

of  Merit 

Press  Herald 

of  Merit 

Sun 

Certificate 

Waco  (Tex.)  Tribune 

Certificate 

The  Ledger-Star 

of  Merit 

Herald 

of  Merit 

Norfolk.  Va. 

Certificate 

Baltimore 

of  Merit 

Sun 

Category  13: 

NEWSPAPER  RESEARCH 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

Harrisburg 

First  Place 

Marin  Independent 

Journal.  San  Rafael.  Calif. 

of  Merit 

(Pa.)  Patriot-News 

Above  200.000 

50.000-100.000 

First  Place 

San  Francisco 

First  Place 

The  Register- 
Guard,  Eugene,  Ore. 

Newspaper  Agency 

Certificate 

Houston 

100.000-200.000 

of  Merit 

Chronicle 

First  Place 

No  First  Place 

Certificate 

Newsday 

Certificate 

Greenville  (S.C.) 

of  Merit 

Long  Island.  N.Y. 

of  Merit 

News-Piedmont 

Certificate 

Arizona  Republic/ 

of  Merit 

Phoenix  Gazette 

Category  14:  ADVERTISING  SALES  PRESENTATIONS 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

Certificate 

Palm  Beach 

First  Place 

The  Advocate 

of  Merit 

Post,  W.  Palm  Beach.  Ba. 

Greenwich  Time. 

Stamford.  Conn. 

Certificate 

Glasgow  Herald/ 

of  Merit 

Evening  News,  Scotland 

Certificate 

Burlington  County 

of  Merit 

Times.  Willingboro,  N.J. 

Above  200,000 

First  Place 

Chicago 

50.000-100.000 

Tribune 

First  Place 

Lansing  (Mich.) 

State  Journal 

Certificate 

New  York 

of  Merit 

Times 

100.000-200.000 

First  Place 

Press-Telegram 

Certificate 

Plain  Dealer 

Long  Beach.  Calif. 

of  Merit 

Cleveland 

Certificate 

Chicago 

of  Merit 

Tribune 

Category  15:  PUBLIC  RELATIONS  PROGRAMS  &  EVENTS 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50.000 

Certificate 

The  Herald 

First  Place 

Marin  Independent 

Journal.  San  Rafael,  Calif. 

of  Merit 

Everett.  Wash. 

100.000-200,000 

Certificate 

Burlington  County 

First  Place 

The  Record 

of  Merit 

Times,  Willingboro,  N.J. 

Hackensack.  N.J. 

50.000-100.000 

Above  200.000 

First  Place 

Lowestoft  Journal/ 

First  Place 

Baltimore 

Eastern  Daily  Press. 
Norwich.  Norfolk.  England 

Sun 

Certificate 

Des  Moines 

of  Merit 

(Iowa)  Register 

Certificate 

Los  Angeles 

of  Merit 

Times 

EDITOR  &  PUBLISHER  for  May  21,  1988 


Category  16:  NEWSPAPER  IN  EDUCATION 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

Above  200,000 

First  Place 

The  Day 

First  Place 

Des  Moines 

New  London.  Conn. 

Register 

50,000-100.000 

Certificate 

Tidningama.s 

First  Place 

Lawrence  (Mass.) 

of  Merit 

Skoltjanst. 

Eagle-Tribune 

Stockholm.  Sweden 

100,000-200,000 

Certificate 

Baltimore 

First  Place 

Lexington  (Kent.) 

Herald-Leader 

of  Merit 

Sun 

Category  17:  INTERNAL  COMMUNICATIONS 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

100,000-200.000 

First  Place 

Pottsville 

First  Place 

Calgary  (Alberta) 

(Pa.)  Republican 

Herald 

Certificate 

Marin  Independent 

Certificate 

New  Haven  (Conn.) 

of  Merit 

Journal.  San  Rafael,  Calif. 

of  Merit 

Register 

50,000-100.000 

Above  200.000 

First  Place 

Zwolse  Courant 

First  Place 

Kansas  City 

The  Netherlands 

(Mo.)  Star  &  Times 

Certificate 

The  Leader-Post 

Certificate 

Arizona  Republic/ 

of  Merit 

Regina.  Sask. 

of  Merit 

The  Phoenix  Gazette 

Certificate 

St.  Petersburg 

of  Merit 

Times 

Category  18:  POTPOURRI 

Circulation 

Newspaper 

Circulation 

Newspaper 

Under  50,000 

100,000-200,000 

First  Place 

The  Daily  Reflector, 

First  Place 

Roanoke  (Va.)  Times 

Greenville.  N.C. 

&  World-News 

50.000-100,000 

Certificate 

The  Journal 

First  Place 

Bucks  County 

Courier  Times, 

of  Merit 

Gazette.  Fort  Wayne.  Ind. 

Levittown.  Pa. 

Above  200.000 

First  Place 

Star  Tribune 

Certificate 

Portland  (Maine) 

Minneapolis/St.  Paul 

of  Merit 

Press  Herald 

Certificate 

Washington 

of  Merit 

Post 

IM  RDIPF  _ _ _ 

IN  DniEr 

Gannett  Foundation 
grants  to  AIDS  fund 

The  Gannett  Foundation  has  made 
two  grants  totaling  $200,000  to  the 
National  AIDS  Network  (NAN)  to 
help  community  organizations  in 
major  cities  deal  with  the  AIDS  crisis. 

A  $100,000  grant  to  NAN  supports 
the  National  AIDS  Fund:  A  Philan¬ 
thropic  Partnership  for  Community 
Care  and  Preventive  Education.  The 
fund  was  started  by  a  $2-million  grant 
from  the  Ford  Foundation,  and  other 
inital  founders  include  the  Rocke¬ 
feller  Foundation,  the  Kaiser  Family 
Foundation  and  Xerox  Corp. 

The  fund,  formally  announced  in 
April,  will  focus  initially  on  helping 
nine  cities  grappling  with  the  AIDS 
crisis:  New  York,  Washington, 
Atlanta,  Los  Angeles,  Minneapolis/ 


St.  Paul,  San  Francisco,  Cleveland, 
El  Paso  and  Hartford. 

These  communities  will  assess 
local  funding  needs  for  AIDS  ser¬ 
vices,  preventive  education  and  plan¬ 
ning.  They  will  request  $l-for-$l 
matching  grants  from  the  National 
AIDS  Fund  to  target  these  needs. 
Community  foundations  in  those 
cities  will  raise  $  100,000  to  $500,000  in 
local  matching  funds. 


USA  Today  to  hold 
‘town  meetings’  at 
military  bases 

USA  Today  will  host  two  “town 
meetings”  in  May  and  July  at  U.S. 
military  installations  in  West  Ger¬ 
many  and  Japan. 


N.Y.  Times  hoids 
heaith  care  events 

The  New  York  Times  has  created  a 
merchandising  package  for  compa¬ 
nies  in  the  health  care  profession 
advertising  in  the  Good  Health  Maga¬ 
zine,  a  Part  2  of  the  paper's  Sunday 
magazine. 

Culminating  a  week  of  citywide 
festivals,  health  walks  and  forums, 
the  Times  brought  together  120  hospi¬ 
tals  and  health  care  companies  with 
2,000  potential  recruits  in  a  “Career 
Day”  held  April  22. 

All  of  the  companies  represented 
had  advertised  in  the  Good  Health 
Magazine  April  17.  They  interviewed 
prospective  nurses,  pharmacists,  lab¬ 
oratory  technicians,  radiologists, 
therapists  and  others  in  the  heaith 
care  field. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ CARTOONS _ 

SHOWBIZ  CARICATOON  with  trivia 
question  class  "A"  celebrity  caricature, 
perfect  for  entertainment  section. 
Gambill,  11000  Palm  Dr.,  Desert  Hot 
Springs,  CA  92240.  For  samples  (619) 
329-6484. 


DO-IT-YOURSELF 

BUILD  READERSHIP  with  camera 
ready  or  text  and  glossy  format  offering 
readers  wood  working  and  handy  craft 
projects.  Fortieth  year,  hundreds  of 
newspapers.  Features  free  and  pay  a 
25%  commission.  Call  collect  for 
samples.  U-Build,  PO  Box  2383,  Van 
Nuys,  CA  91409-2383.  (818) 
785-6368. 


_ FOOD _ 

KITCHEN  NOSTALGIA  COLUMN, 
$8/week,  samples.  Thompson,  Box 
111652,  Houston,  TX  77293. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((i&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


_ HUMOR _ 

“APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


_ MEDICAL _ 

NURSING  CAREER  COLUMN 
Ideal  recruitment  ad  fillers  newspapers 
can  use  to  create  special  sections. 
Available  13  times  a  year.  Write: 
M.E.R.I. 

414  Eagle  Rock  Ave. 

West  Orange,  NJ  07052 
(201)  325-2700 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ MUSIC _ 

THE  FINAL  MIX 

Innovative  record  review  column,  one 
hit  single  per  day.  Call  or  write  for 
samples  and  prices.  Tom,  344  Reed 
St.,  Covina,  CA  91723.  (818) 
339-5257. 


READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  tor  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGb  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

DOMINANT  SHOPPERS  in  Honolulu, 
Hawaii  for  zoned  weeklies.  Original 
publisher.  First-time  offer.  Manage¬ 
ment  in  place.  $1.2  million  gross  with 
cash  flow  of  $200,000.  One  of  the  last 
family-owned  major  market  shoppers 
available.  $1.2  million.  3036  Diamond 
Head,  Honolulu,  HI  96815  (808) 
922-4047. 


FLORIDA  WEEKLY.  Circulation  over 
4,500.  Fast  growth  area.  $350,000. 
Box  2976,  Editor  &  Publisher. 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  plus.  4-unit  web.  Profitable. 
DENVER  area  typesetting  business. 
$30,000  down. 

Hicks  Media  Service 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


Small  NEW  MEXICO  daily.  Ideal  mom 
and  pop  starter.  Highly  profitable. 

Bob  Houk  (602)  398-9112. 


TWO  NEW  JERSEY  WEEKLIES  both 
well-established  legal  publications  in 
non-competitive  situations.  Combined 
gross  approximately  200,000.  Serious 
principals  only.  Please  repond  to  Box 
2943,  Editor  &  Publisher. 


UNOPPOSED  WEEKLY.  Dynamic  North 
Texas  towns.  5,000  population  should 
triple  3-5  years  due  to  two  new  major 
industries.  Annual  sales  of  $130, OOO 
well  under  potential.  Write  PO  Box 
792001,  Dallas,  TX  75379. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MISSOURI  OZARK,  county  seat,  weekly 
&  shopper.  Gross  $500,000.  4-unit 
community  press.  Management  stay. 
Cash  and  terms. 

EAST  KENTUCKY,  counW  seat  weekly, 
serves  large  area.  Gross  $210,000. 
OKLAHOMA  DAILY,  shopper  exclusive, 
college  full  plant,  gross  $500,000, 
underdeveloped. 

IOWA  SEMI-WEEKLY,  gross  $1.6 
million,  county  seat,  full  plant  with  real 
estate  $1.8  million.  Terms. 

KANSAS  DAILY,  full  plant,  low  gross, 
needs  developments.  Terms. 

NEW  JERSEY  WEEKLY,  gross  projects 
in  '88  at  $850,000,  over  8,000  paid 
subs.  Preferred  cash. 

For  information  write 
ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.,  Su  lOO-A 
Fairway,  KS  66205 

SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
Owners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 

WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $200,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unoppsed  county  seat  week¬ 
ly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We’re  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,(100.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed.  Write  Box  2879, 
Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE  with  25  plus 
years  top-level  publishing/marketing/ 
group  corporate  experience  wants  to 
buy  small  daily  or  a  weekly  group  as 
basis  for  new  group  start-up  venture. 
Broker/venture  capital  inquiries 
welcome.  Write  Box  2964,  Editor  & 
Publisher. 


NO  ONE  LEFT  IN  THE  FAMILY? 

I  can’t  compete  with  the  chains  for  your 
daily,  and  if  that’s  what  you  want  to  do 
with  your  baby,  then  call  the  brokers. 
But,  maybe  we  can  find  a  way  to  assure 
your  retirement  $$$  while  keeping  the 
paper  in  the  hands  of  an  aggressive 
former  daily  editor  seeking  to  return  to 
his  first  love.  I’m  a  dreamer  who  still 
calls  himself  a  newspaperman.  Curi¬ 
ous?  Let’s  talk.  GJC,  Box  2263, 
Roswell,  6A  30077. 


PLANTS  FOR  SALE 

WEB  PLANT.  $1-1.5  million  sales. 
Profitable.  Metro  area.  Zone  6.  Priced 
$725,000  for  quick  sale.  Box  2955, 
Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

TWO  DYNAMIC  TRADE  MAGAZINES. 
Historically  over  20%  profit.  Sales 
under  $1  million,  but  great  potential. 
Zone  6.  Box  2956,  Editor  &  Publisher. 


ANNOUNCEMENTS 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

FREE  DISTRIBUTION  seasonal  tabloid 
on  Maryland’s  Eastern  Shore.  Published 
five  or  more  months  per  year.  Tremend¬ 
ous  growth  potential.  Excellent  mom 
and  pop  opportunity.  Call  (301) 
289-5889  after  6PM. 

MONTHLY  TABLOID  trade  journal.  New 
York  based.  20,000  circulation.  Nine 
years  old.  $750,000.  James  Martin  & 
Associates  (614)  889-9747. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  “We 
care"  because  we’ve  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELL!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


EDITORIAL  SERVICES 


WASHINGTON,  DC  based  information 
and  research  service  for  journalists  and 
writers,  specializing  in  defense  and 
Congressional  issues.  Reasonable  rates. 
(202)  244-7234. 


NEWSPAPER  CONSULTANTS 


TOP-NOTCH  PRO  AVAILABLE  for 
consulting.  Sales  training,  special 
editions  and  promos,  TMC  starts,  pub 
re-designs,  plain  paper  conversions. 
References  available.  (618)  435-3325. 


NEWSPAPER  SERVICES 


INDEXING  SERVICE  offered  by  profes¬ 
sional  indexer  with  16  years  experience 
as  editor  of  indexes  to  newspapers, 
including  the  Washington  Post  and  Los 
Angeles  Times,  and  trade  publications 
in  several  different  industries.  Joan  H. 
Schilling,  1386  Diller  Drive,  Wooster, 
OH  44691.  (216)  262-4556. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


INDUSTRY  SERVICES 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

8400  AUTOKON  II  Laser  Camera  w/ 
Autocal  Dial  a  Dot  Option.  First  12K 
takes  it.  Bob  (209)  383-1974. 

INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


1  -  Dymo  CPS  720  System  GRI  64K 

Memory 

Split  Disc  Controller 

2  -  50  Megabyte  CDC  Disc  Drives 
1  -  Dymo  CP3  64K  GRI  Memory 

Rack  and  Components 

1  -  50  Megabyte  CDC  Drive 
7  -  50  Megabyte  Discs 

8-  Model  51’  VDT’s 
31  -  Model  50’  VDT’s 

2  -  703  Centronic  Printers 

3  -  Mark  VIII  Typesetters 
1  -  Mark  VII  for  parts 

1  -  50  Megab^e  CDC  Disc  Drive 
1  -  Harris  2230  Display  Ad  System 

4  -  2230  Harris  VDT  Work  Stations 

Contact  Newman  Wills,  Production 
Director,  (919)  841-5700,  High  Point 
Enterprise,  High  Point,  NC  27261. 


C-TEXT  newspaper  classified/editorial 
system.  40  MB.  IBM  file  server  with  40 
MB  hot  backup.  6  Leading  Edge  termi¬ 
nals.  Can  be  interfaced  with  most 
typesetters.  A  real  bargain.  Call 
Publisher  Bill  Smith  (215)  547-4210. 


HAZARDOUS  WASTE  EQUIP. 


"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  SMARTSTAi,K  mailing 
system.  Hardly  used.  Selling  for  a  real 
bargain.  Complete  mailing  system. 
Cheshire  525/E  labeling  and  addressing 
machine  with  539  labeling  head  and 
Cheshire  counter/stacker.  Up  to 
15,000  pieces  per  hour  through  the 
stacker.  Built  for  high  volume  service 
and  printing,  newspaper  and  mailing 
operations.  Less  than  800  hours  on 
label. iig  head.  Less  than  100  hours  on 
stacker.  Call  Publisher  Bill  Smith  (215) 
547-4210. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


KANSA  320,  4  station  Inserter,  3  into 
1.  Has  single  sheet  attachment  plus 
spare  parts.  Machine  is  in  Mint  Condi¬ 
tion.  Call  Jimmy  Ruff  (205)  875-2110. 


MAILROOM 

We  have  all'  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  ell  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveypr  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1'4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


McCain  inserter,  6-pocket  unit  with 
stitch  and  trim.  Right  hand  delivery. 
Totally  recondition^,  very  reasonably 
priced.  T.  L.  Maxwell,  or  B.  McKay, 
(203)  435-9873. 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


STACKERS 

Hall  Monitor 
IDAB 

Sta-Hi  251  &  257 
Muller-Martini  259 

STRAPPERS 

Signode 

Ovalstrap  JP-80 

MISCELLANEOUS 
Pacers,  Stream  Aligners,  Conveyor 
Roller  Top,  Slip  Torque,  Belt 

Systemation,  Inc. 

(203)  675-9438  FAX  (203)  678-0437 


STEPPER  COLLATER  QUARTER 
folder.  6  pocket.  Model  76  QF-2.  Never 
used.  Collates  and  quarter  folds  up  to 
15,000  per  hour.  Addressing  head  can 
be  added.  Call  Publisher  Bill  Smith 
(215)  547-4210. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


ROLL  STRIPPERS 

Contact  C&K  Plastics,  2315  Ripple  St., 
Los  Angeles,  CA  90039.  (213) 
665-5288,  FAX  (213)  665-2003. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EDITOR  &  PUBLISHER  for  May  21,  1988 
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PHOTOTYPESETTING 

8400  AUTOKON  II  Laser  Camera  w/ 
Autocal  Dial  a  Dot  Option.  First  12K 
takes  it.  Bob  (209)  383-1974. 


RECONDITIONED  COMPUGRAPHIC 

typesetting  equipment 


□  Terminals  GRqpH'Xj 

•  n  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue  i 

Allenlown.  PA  18103 

ASSUME  LEASE 

CG  MCSIO,  2nd  floppy  drive,  ruling, 
advanced  communications,  10MB  disk, 
preview,  8400  typesetter,  8000  Z 
processor,  50  typefaces,  Agfa  2100 
Stat  camera.  Equiprnent  Ipcated  in  San 
Francisco  Financial  District.  Call 
Managing  Director,  (612)  893-1816. 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


_ PRESSES _ 

1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3;2  folder 
1  22-3/4”  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1 -year-old 

Lucius  Morse,  Owner 
(314)  961-9997 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

Windmoeller  Hoelscher  FLEXO  Press 

4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16"  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989.  Runs  and  looks  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  staler 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


SUBSCRIBE  TODAY! 
(212)  675-4380 
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PRESSES 


HARRIS 

-V-15D,  8  units,  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 

5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2" 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w/KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  W/KJ8  folder, 
upper  former  and  KJ6  folder  w/gluer 
and  autolobe 

6-Unit  News  King  W/KJ6  folder(1977) 

2- Unit  News  King  w/KJ4  folder  (1969) 
4-Unit  News  King  W/KJ6  folder  (1977) 
1-Color  King  KJ6  folder,  rebuilt,  witli 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2"  Atlas  press,  2yrs.  old 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1 -Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste,  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 

See  Us  At  The  ANPA  -  Booth  #3804. 


JF-7  folder/quarterfolder  for  V15  Harris 
press  in  excellent  condition  $12,500. 
Call  Bob  Vedder  (813)  484-2611. 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


NEWSPAPER  PRESSES 

22"  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


NEWSPAPER  PRESSES 

Two  Goss  Headliner  Mark  I  Presses  are 
presently  being  dismantled  for  removal. 
Included  are:  17  press  units,  8  color 
half  decks  and  2  single  delivery  3/2 
Goss  Imperial  Folders  on  A-80  frames 
(22-3/4”  cutoff).  Eight  Goss  Reels  with 
Advance  Graphic  System's  electronic 
update  remain.  Press  drives  are  Hurlet- 
ron  A(1  Flexitrol.  Several  Goss  two  page 
wide  (Micro  Metric)  color  ink  fountains  - 
Dayco  Color  separators,  Cooksey  trolley 
and  break  detector  system,  folder  dust 
collectors  included. 

Immediate  "cherry  picking"  of  this 
equipment  for  your  spare  parts  or  press 
additions/changes  is  available. 
CONTACT: 

Star  Tribune 
Special  Projects  Office 
Minneapolis,  Minnesota 
(612)  372-3885  (612)  372-4348 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


WANTED  TO  BUY 


GOSS  COMMUNITY  SC  printing  units 
1970’s  or  early  1980’s  vintage.  Six 
units  needed  or  six  stack  units.  Contact 
Ginny  l-(800)-843-6805.  CST. 


HELP 

WANTED 


ACADEMIC 


DIRECTOR 

SCHOOL  OF  JOURNALISM  AND 
MASS  COMMUNICATION 
THE  UNIVERSITY  OF  OKLAHOMA 

The  University  of  Oklahoma  seeks  a 
director  for  its  school  of  journalism  and 
mass  communication.  This  school 
offers  six  major  sequences  at  the  under¬ 
graduate  level: 

Radio  -  television  -  film,  public  rela¬ 
tions,  advertising,  news  communica¬ 
tion,  professional  writing  and  teacher 
certification.  The  graduate  program 
offers  the  Master  of  Arts  Degree. 

The  Director  is  responsible  for  effective, 
innovative  leadership,  administration 
and  mangement  of  the  largest  academic 
unit  in  the  College  of  Arts  and  Sciences, 
The  director  will  build  a  strong  sense  of 
community  within  the  program  and  will 
encourage  cooperation  with  journalism/ 
mass  communication  industries. 

Applicants  with  an  established  record  of 
achievement  are  sought  from  both 
professional  and  academic  fields  of 
journalism  and  mass  communication. 
Professional  applicants  should  have 
significant  executive  level  experience,  a 
record  of  leadership,  and  demonstrated 
interest  in  education.  Applicants  from 
journalism/mass  communication  should 
have  experience  in  administration, 
teaching,  and  contemporary  profession¬ 
al  activity. 

Salary,  rank,  tenure,  and  beginning 
date  are  open. 

Nominations  or  applications  are 
requested.  Applications  must  include  a 
letter  of  interest,  a  resume,  and  three 
letters  of  recommendation.  Letters  of 
recommendation,  like  nominations  and 
applications  should  be  sent  directly  by 
their  authors  tO: 

Professor  Don  E.  Kash,  Chair 
Search  Committee 
Director  of  School  of 
Journalism  and  Mass  Communication 
The  University  of  Oklahoma 
Office  Dean  of  Arts  and  Sciences 
601  Elm  Avenue,  Room  221 
Norman,  OK  73019 

Review  of  applications  will  begin 
August  1,  1988.  Applications  will 
continue  to  be  accepted  until  the  posi¬ 
tion  is  filled.  The  University  of  Oklaho¬ 
ma  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 

EDITOR  &  PUBLISHER  for  May  21,  1988 


HELP  WANTED 


ACADEMIC 


EXECUTIVE  EDITOR  for  M.A.  Journal¬ 
ism  Program  at  the  University  of  Michi¬ 
gan.  3-year,  non-tenure  lectureship.  To 
direct  and  teach  reporting  and  editing 
of  news  in  intensive  Fall-term  Workshop 
plus  specialized  reporting  in  Winter 
term.  Supervise  professional  intern¬ 
ships  for  15-20  M.A.  students.  Serve  as 
professional  liaison  with  journalism 
organizations.  Minimum  of  5  years  of 
reporting  and/or  editing  in  national 
news.  M.A.  preferred.  Some  teaching 
experience  desirable.  Send  resume  and 
three  recommendations,  one  from  an 
academic  and  two  from  professional 
people.  Submit  statement  of  teaching 
philosophy  and  reason  for  interest  in 
position.  Salary:  competitive.  Reply  to: 
Search  Committee,  Department  of 
Communication,  2030  Friese  Building, 
University  of  Michigan,  Ann  Arbor,  Ml 
48109.  Deadline:  June  1.  The  Univer¬ 
sity  of  Michigan  is  a  non-discriminatory, 
affirmative  action  employer. 


TCU  JOURNALISM/RADIO-TV-FILM 


HELP  WANTED 


ACCOUNTING 


CONTROLLER  for  fast-growing  group  of 
weeklies  in  Midwest  and  Southeast. 
Need  hands-on  expert  in  financial 
management,  data  processing,  who  can 
work  well  with  people.  Send  resume  and 
salary  requirements  to  our  K.C.  head¬ 
quarters,  Stephen  Rose,  Pres/Pub,  Sun 
Publications,  7373  W.  107  St.,  Over¬ 
land  Park,  KS  66212. 


Editor  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


ADMINISTRATIVE 


GENERAL  MANAGER 
In  return  for  bottom-line  responsibility, 
we  offer  complete  authority  to  run  two 
neighboring  small  Region  1  dailies, 
both  with  ample  editorial  budgets  and 
busy  commercial  printing  businesses. 
Reply  Box  2969,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


SHOPPER 

GENF.RAL  MANAGER 
Due  to  growth  ADD  Inc.,  the  weekly 
publication  division  of  journal  commu¬ 
nications,  Milwaukee,  Wl,  is  seeking 
experienced,  successful  shopper  gener¬ 
al  managers.  ADD  Inc.  currently  oper¬ 
ates  26  free  distribution  publications 
and  4  printing  plants  in  8  states.  If  you 
are  an  experienced  shopper  manager, 
with  a  solid  sales  background  and  are 
interested  in  joining  an  employee 
owned,  growing  corr.pany  please  send  a 
letter  and  resume  today.  Rewards 
include  above  average  salary  and  perfor¬ 
mance  bonuses,  incentive  compensa¬ 
tion  plan,  employee  stock  ownership 
plan,  auto  allowance,  pensions  plan, 
profit  sharing  plan,  401 K  plan,  health 
and  dental  plan.  Confidentiality  guaran¬ 
teed.  Reply  to:  Steve  Huhta,  ADD  Inc, 
PO  Box  267,  Waupaca,  Wl  54981. 


ADVERTISING  DIRECTOR 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  best  ad  manager  in  America  just 
became  a  publisher,  and  we’re  seeking 
his  replacement.  Apply  for  this  position 
if  you  are  very  good  and  very  hungry. 
Your  strengths  include  East  Coast 
contacts,  preprint  and  direct  mail  prog¬ 
rams,  analyzing  market  research,  creat¬ 
ing  marketing  materials,  and  sales 
training.  This  is  a  spotlight  position  at  a 
50,000  circulation  Zone  2  daily  in  a 
competitive  market.  Our  working  envi¬ 
ronment  is  perfect  for  the  risk-taker  and 
the  recognition-motivated,  and  you’ll  be 
part  of  the  biggest  and  best  communi¬ 
cations  company  in  the  world.  Rush 
resume  and  salary  history  to  Box  2953, 
Editor  &  Publisher. 


ADVERTISING  TRAINING  MANAGER 
Our  growing  organization  of  daily  and 
non-daily  newspapers  in  17  states  has  a 
current  opening  in  the  central  office  for 
an  experienced  ad  director  or  retail  ad 


DEPARTMENTS:  Renewable  non¬ 
tenure  track  lecturer.  Requires 
outstanding  teaching  capability, 
master’s  degree.  Prefer  7  years  profes¬ 
sional  experience,  2  at  managerial 
level.  Teach  such  courses  as:  media 
writing,  copyediting,  reporting,  broad¬ 
cast  news,  production.  Supervise 
student  radio  station  news  operations. 
Advising,  normal  departmental  duties. 
Salary  competitive.  Applications 
accepted  until  position  filled.  Begin 
August  15.  Minorities,  women  encour¬ 
aged  to  apply.  Chair,  Search  Commit¬ 
tee,  Journalism  Dept.,  Box  32930, 
Texas  Christian  University,  Fort  Worth, 
TX  76129.  TCU  is  an  EEO/AA 
employer. 

UNIVERSITY  OF  ALASKA  FAIRBANKS 
seeks  visiting  instructor  or  assistant 
professor  beginning  August  1988  to 
teach  magazine  journalism  and  produc¬ 
tion.  Ability  to  teach  mass  media  law, 
public  relations,  and/or  typography/ 
design  desirable.  Graduate  degree  and/ 
or  substantial  experience,  plus  universi¬ 
ty  teaching  experience  required. 
Minimum  $26,114  (Instructor)  or 
$30,747  (Asst.  Professor),  depending 
on  qualifications,  plus  transportation. 
AEJMC  accredited  program  with  news- 
editorial  and  broadcast  sequences,  in 
community  with  daily  weekly  papers, 
public  and  commercial  radio  and  TV, 
cable.  Send  cover  letter,  resume, 
copies  of  graduate  transcripts,  non- 
returnable  sample  of  professional  work, 
and  names,  addresses,  phone  numbers 
of  two  academic  and  two  professional 
references  tO:  Search  Committee, 
Department  of  Journalism  and  Broad¬ 
casting,  University  of  Alaska,  Fair¬ 
banks,  AK  99775-0940.  Materials 
must  be  received  by  5  PM,  May  30, 
1988.  The  University  of  Alaska  is  an 
EO/AA  employer  and  educational 
institution. 


WESTERN  WASHINGTON  UNIVERSI¬ 
TY’S  Department  of  Journalism  antici¬ 
pates  a  position  for  a  full-time  faculty 
member  to  teach  writing  and  reporting 
courses  and  to  advise  publications 
starting  Sept.  15,  1988.  Minimum  five 
years  professional  experience  and  M.A. 
or  Ph.D.  Candidates  should  show  a 
strong  willingness  to  work  closely  with 
undergraduates,  promise  of  profession¬ 
al  activity  and  interest  in  journalism 
research.  Additional  skills  of  special 
interest  for  the  department  are  those  in 
teaching  introduction  to  mass  media, 
electronic  editing,  photojournalism, 
advertising,  public  relations  and  news¬ 
paper  management.  Tenure-track  is 
pending  with  rank  open.  The  depart¬ 
ment  has  150  majors  concentrated 
entirely  in  news-editorial.  Write  to 
Search  Committee,  Journalism  Dept., 
Western  Washington  Univ.,  Belling¬ 
ham,  WA  98225.  (206)  676-3252. 
Search  closes  June  1,  or  when  position 


MAKE  THE  HEADLINES! 

Weekly  newspaper  seeks  creative  gener¬ 
al  manager  with  strong  financial  and 
interpersonal  skills  to  co-pilot  exciting 
70,000  circulation  tab  in  Detroit  area. 
Accounting,  computer,  personnel 
experience  a  must.  Production,  circula¬ 
tion,  glossy  magazine  experience  help¬ 
ful.  Rewarding  position  includes 
$40,000  and  grow  with  organization. 
Excellent  benefits.  Reply  to:  General 
Manager,  The  Metro  Times,  800  David 
Whitney  Bldg.,  Detroit,  Ml  48226. 

MARKETING  DIRECTOR 
An  exciting  new  company  based  in  Troy, 
New  York  is  seeking  a  self-starting  pro 
to  sell  a  desk  top  mapping  software 
product  to  media  nation-wide.  Success¬ 
ful  applicant  will  have  a  documented 
sales  career  preferably  dealing  with 
media  sales  in  computer  management. 
Telemarketing  skills  required.  Some 
travel.  New  firm  is  lead  by  nationally 
known  media  and  software  experts. 
Send  your  PROVEN  sales  record,  refer¬ 
ences,  salary  history  and  resume  tO:  P. 
B.  Flynn,  Media  Consultant,  4547 
Mentoria  Circle,  Pensacola,  FL  32504, 
by  May  29th. 

NEWSPAPER  MANAGERS 
COME  HOME 

Paper  in  weekly  group  in  lakes  and 
mountains  of  Maine  and  New  Hamp¬ 
shire  seeks  manager  trainee.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlan,  Box  269,  Nonway,  MA  04268. 


GENERAL  MANAGER 

REAL  ESTATE  JOURNAL 

Successful  weekly  trade 
paper  for  commercial/indus¬ 
trial  real  estate  industry 
seeks  experienced,  energe¬ 
tic  and  creative  person  for 
new  regional  edition  to  serve 
Mary  land/Vi  rg  ini  a/ D.C. 
Strong  sales  mgt.,  admin, 
and  production  knowledge 
req’d.  Excellent  salary/profit 
sharing.  Send  detailed 
resume  and  salary  history  in 
confidence  to; 

Richard  T.  Kanter,  Pres. 
Lionmark  Publications,  Inc. 
PO  Box  8588 
Cherry  Hill,  NJ  08002 


Major  North  Dakota  daily  seeking 
aggressive,  experienced  advertising 
director  to  motivate  a  staff  of  17  in  a 
competitive  market.  Five  years  manage¬ 
ment  experience  necessary.  Top  bene¬ 
fits,  chance  for  advancement  in  dynam¬ 
ic  newspaper  organization.  Send 
resume  and  salary  requirements  to  John 
Fenrich,  Daily  News,  PO  Box  1150, 
Minot,  ND  58702.  EOE. 


ADVERTISING  DIRECTOR 
Creative  mangement  team  member 
needed  to  guide  enthusiastic  newcom¬ 
ers  and  seasoned  pros  in  retail  and  clas¬ 
sified  for  11,000  circulation  daily. 
Contact  Ed  Darling,  The  Duncan 
Banner,  PO  Box  1268,  Duncan,  OK 
73534.  Or  call  (405)  255-5354. 


AD  SERVICES  MANAGER 
The  Modesto  Bee  is  a  quality  northern 
California  newspaper  with  an  increasing 
daily  circulation  of  80,000.  We  offer  an 
excellent  benefits  package,  competitive 
salaries  and  a  beautiful  area  offering  a 
variety  of  recreational  activities. 

The  Ad  Services  Manager  position  is 
responsible  for  overseeing  the  entire 
advertising  services  operation  includ¬ 
ing:  a  steady  and  accurate  flow  of  adver¬ 
tising  copy  to  the  pre-press  department, 
timely  delivery  and  pick  up  of  advertis¬ 
ing  proofs,  and  efficient  tearsheet  deliv¬ 
ery  sytem  and  effective  and  current 
advertising  art  system. 

Candidate  must  have  3  years  manage¬ 
ment  experience  and/or  3  years  news¬ 
paper  advertising,  dispatch  or  compos¬ 
ing  room  experience.  Basic  computer 
knowledge,  excellent  spelling,  gram¬ 
mar,  organizational  and  communication 
skills  required.  Must  have  valid  driver’s 
license  and  good  driving  record.  Send 
detailed  resume  along  with  your  depart¬ 
ment  of  motor  vehicles  printout  tO: 
Personnel,  The  Modesto  Bee,  PO  Box 
3928,  Modesto,  CA  95352.  EEO. 


ADVERTISING  DIRECTOR  -  Strong  on 
local  display  sales,  promotions  and  staff 
motivation  sought  by  3,000-paid  week¬ 
ly  with  20,000  shopper  in  a  lovely 
Marin  County  community.  Write  or  call 
Stan  Carter,  The  Record,  PO  Box  848, 
Mill  Valley,  CA  94942,  (415) 
388-3211. 


ADVERTISING  SALES  MANAGER 
Live  in  the  beautiful  Napa  Valley  and 
join  a  rapidly  expanding  weekly  news¬ 
paper  group  in  one  of  the  country’s 
fastest  growth  areas.  Outstanding  track 
record  in  sales  and  management  and 
staff  development  indispensable. 
Please  send  pertinent  information  to 
Yvonne  Frauenfelder,  Publisher,  The 
Napa  Valley  Times  Newspaper  Group, 
3188  Jefferson  St.,  Napa,  CA  94558. 


manager  who  has  had  classified  training 
as  well,  to  become  a  sales  trainer  for  our 
newspapers’  staffs.  If  you’ve  had  experi¬ 
ence  in  training  a  local  staff,  are  very 
strong  in  retail  promotion,  and  feel  you 
can  articulate  new  skills  and  ideas  both 
verbally  and  in  writing,  we  would  like  to 
talk  with  you.  Send  a  complete  resume 
and  cover  letter  to:  Michael  Bush,  Park 
Newspapers,  Inc.,  Terrace  Hill,  PO  Box 
550,  Ithaca,  NY  14850. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

If  you  are  an  energetic  and  creative 
individual  with  the  skills  to  manage 
people  in  a  high  energy  goal-oriented 
environment  where  you  have  the  poten¬ 
tial  to  earn  what  you  are  worth,  this  may 
be  just  the  opportunity  for  you. 

We  are  a  progressive,  150,LJ0-plus 
West  Coast  daily  with  a  reputation  for 
uncompromised  quality,  responsibility 
to  the  community  and  a  high  degree  of 
sensitivity  towards  our  staff.  As  a  result, 
an  unusually  large  ratio  of  our  employ¬ 
ees  has  remained  for  20  years  or  more. 
We’re  located  in  a  growing  market 
convenient  to  both  LA  and  San  Francis¬ 
co,  the  Pacific  Coast  and  the  mountains 
of  the  Sierra  Nevada  for  some  of  the 
finest  outdoor  recreation  in  the  land. 

The  successful  candidate  will  provide 
strong,  positive  leadership  to  four 
supervisors  and  a  telephone  sales  and 
support  staff  of  29  people,  analyze  data 
from  systems  and  sales  reports  and  take 
necessary  steps  to  assure  optimum 
sales  performance,  use  close  contact 
with  industry,  local  market  and  compet¬ 
ition  to  our  maximum  benefit,  coordi¬ 
nate  staff  training,  scheduling  and 
evaluation,  and  work  with  the  Classified 
Manager  to  develop  and  implement 
sales  strategies  and  promotions. 

Compensation  and  benefits  include 
salary  commensurate  with  experience 
plus  MBO,  fully  paid  medical  and 
dental  plans,  plus  excellent  savings  and 
retirement  programs  including  401K. 

Please  send  resume  and  salary 
history  to 

Personnel  Department 
THE  FRESNO  BEE 
1626  E  Street 
Fresno,  CA  93786 

An  Equal  Opportunity  Employer. 


SALES  -  Need  “top  gun"  space  sales¬ 
person,  one  year  daily  experience  with 
desire  to  have  my  job.  Great  paper, 
great  market,  great  rewards.  Send 
resume  in  confidence  tO:  Advertising 
Director,  THE  DAILY  TIMES-NEWS,  PO 
Box  481,  Burlington,  NC  27215. 
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THE  TREND  CONTINUES! 

If  you  are  considering  a  career  change, 
you  owe  it  to  yourself  to  get  in  touch  with  us. 

1988  is  even  stronger  than  our  record  year  of  1987. 

EXPLORE  YOUR  CAREER  ADVANCEMENT  OPPORTUNITIES  WITH  US  IN  1988. 


ADVERTISING 


Marketing  Dir  $80,000  4 

An  established  eastern  group  of 
suburban  papers  (daily/weekly), 
200,000  circulation  is  seeking  a 
marketing  director  to  direct  all 
advertising  sales  and  circulation 
departments  at  the  different  proper¬ 
ties.  A  very  competitive  environ¬ 
ment.  At  least  10  years  experience 
with  strengths  in  advertising  and 
promotions  is  needed.  Degree  is 
preferred. 

Marketing  VP  to  $60,000  + 

An  eastern  group  of  suburban, 
privately  held  weeklies  of  200,000 
circulation  is  seeking  a  strong- 
willed,  creative  director  of  sales. 
Direct  25  in  ad  department  at  vari¬ 
ous  offices.  Must  be  promotable  to 
general  manager.  Degree  preferred 
with  5  to  10  years  experience  and 
proven  track  record. 

Ad  Dir  $50,000  +  + 

A  dynamic  weekly  group  in  the 
northeast  is  seeking  to  replace  their 
ad  director.  Direct  a  staff  of  10,  $3 
million  in  sales,  in  an  ultra  competi¬ 
tive  market.  Only  the  strong  need 
apply. 

Ad  Dir  $50,000  + 

A  western  daily  of  30,000  circula¬ 
tion,  $8  million,  is  seeking  an  inno¬ 
vative  ad  director  to  motivate  a 
superb  sales  and  production  staff  of 
30.  Department  head  status  with 
heavy  emphasis  on  executive  team 
management  of  all  deparments. 

Ciass  Ad  Mgr  to  $50,000 

For  large  daily  located  in  the  south¬ 
eastern  United  States.  Degree 
preferred  with  minimum  of  5  years 
applicable  experience  in  competi¬ 
tive  markets.  Report  to  ad  director. 
Supervise  staff  of  20. 

Class  Ad  Mgr  $45,000 

An  eastern  daily  of  100,000  circula¬ 
tion  needs  a  classified  display 
manager  to  direct  an  outside  slaes 
staff  of  20  and  $5  million  in 
revenues.  Reports  to  the  classified 
ad  director.  Need  at  least  five  years 
experience  in  similar  position. 

Contact: 

Andrew  A.  Huntley 


CIRCULATION 

Asst  CIrc  Dir  to  $65,000 

A  major  metro  located  in  the  East¬ 
ern  United  States  is  looking  for  a  #2 
person  who  has  a  background  with 
unions.  Candidates  should  have  a 
degree.  Good  opportunity  for 
upward  mobility.  Strong  back¬ 
ground  in  both  home  delivery  and 
single  copy  sales  necessary. 
Marketing-driven  individual.  Excel¬ 
lent  compensation  package  plus 
benefits. 

Reg  CIrc  Mgr  to  $65,000 

A  West  Coast  major  metro  is  seek¬ 
ing  candidates  who  have  strong 
supervisory  skills  and  previous 
metro  experience.  Union  back¬ 
ground  required.  Field  type  of 
manager  desired.  Degree 
preferred.  Salary  plus  MBO  plus 
benefits. 

CIrc  Dir  to  $65,000 

A  major  metro  in  the  Southwestern 
United  States  is  seeking  someone 
who  is  strong  in  sales  and  promo¬ 
tions  plus  customer  service.  Proven 
performance  in  these  areas  is  criti¬ 
cal.  Experience  with  both  morning 
and  afternoon  products  a  plus. 
Multiple  market  experience 
required.  In  addition  to  salary,  an 
annual  bonus,  plus  automobile 
allowance  plus  hospitalization, 
surgical  insurance,  etc. 

CIrc  Mgr  to  $55,000 

A  major  metro  in  the  southwest  is 
seeking  to  fill  a  #2  slot.  Major  metro 
experience  and  a  degree  required. 
Supervisory  responsibility  for  150  + 
persons.  In  addition  to  base  salary, 
a  25%  MBO. 

CIrc  Dir  to  $35,000 

A  20,000  daily  in  the  southwestern 
United  States  is  seeking  a  strong 
sales  and  promotion-driven  candi¬ 
date  to  take  over  entire  circulation 
department,  35%  street  sales. 
Competitive  market  experience 
necessary. 

Zone  Mgrs  to  $35,000 

A  major  metro  on  the  East  Coast  is 
seeking  candidates  who  have 
experience  in  inner-city  and  working 
with  independent  contractors. 
Should  have  a  single  copy  sales 
background  plus  home  delivery 
knowledge. 

Contact: 

F.  Lincoln  Marx 


PRODUCTION 


Urgent. .  .A  ttention  ! 

Pressmen,  press  super¬ 
visors  and  production 
managers  are  needed 
NATIONWIDE. 

We  have  over  50  attractive 
career  opportunities  with 
major  independent  and  chain 
newspapers  who  seek  to  fill 
these  positions  NOW! 
Respond  today... 

Pressmen/Foreman 

Harris  V-15/25,  Urbanite, 
Community  and  others. 

Up  to  $32,000+  0/T 
(Caribbean,  FL,  CA,  KY,  NJ,  NC, 
IL,  VT,  OH,  PA,  TN,  lA,  +  +  ) 

Pressmen/Foremen 

Mann-Roland,  Harris  845/1650, 
TKS,  Hoe,  Metro  and  others 
(offset  and  letterpress). 

Up  to  $50,000  +  0/T 
(IL,  NY,  FL,  PA  ,  NJ,  NC, 

CA,  +  + ) 

Pressroom  Management 

(offset  and  letterpress) 

Up  to  $75,000  +  bonus 
(FL,  CA,  TX,  WV,  NH,  AL,  CT, 
PA,  IL,  IN,  NJ,  VA,  +  + ) 

Production  Management 

FL  $40,000  +  (all  phases) 

NC  $35,000  +  (all  phases) 


$35,000  + 
$40,000  + 
$55,000  + 
$65,000  + 
$75,000  + 


(pre-press) 

(press) 

(pre-press) 

(press) 

(press) 


Contact: 

Robert  C.  Bernard 


GENERAL 

MANAGEMENT 

Publisher  $70,000  + 

A  large  northern  group  of  suburban 
weeklies  is  seeking  a  publisher  to 
operate  a  rock  solid  facility  of  200 
employees,  $1 0  million  in  sales.  Must 
have  prior  sales  management  experi¬ 
ence  and  be  able  to  demonstrate  a 
sterling  fiscal  track  record. 
Contact:Andrew  A.  Huntley 

Gen  Mgr/Pub  $50,000  + 

A  midwestern  weekly  newspaper 
group  seeks  a  person  with  both 
newspaper  and  commercial  print 
experience  in  web  and  sheetfed 
operations.  The  successful  applicant 
will  take  charge  of  this  opportunity  in 
May  or  June.  Apply  now,  this  opening 
will  be  filled  in  short  order. 

Contact: Robert  C.  Bernard 

Gen  Mgrs/Pubs  $40-70,000  + 

Various  northeastern  organizations 
seek  persons  for  CEO/COO  posi¬ 
tions.  Requirements  vary  from 
production,  editorial  and  marketing. 
These  openings  must  be  filled  this 
quarter. 

Contact:Robert  C.  Bernard 

Gen  Mgr  to  $50,000 

A  group  of  weekly  newspapers 
located  on  the  East  Coast  is  seeking 
a  general  manager  to  oversee  the 
entire  operations  of  this  50,000  circul- 
tion  group.  Newspaper  advetising 
background  a  plus.  Degree  preferred. 
Proven  managerial  and  communica¬ 
tion  skills  requisite. 

Contact;Link  Marx 

Vice-President  to  $35,000 

A  group  of  weeklies  in  the  southeast¬ 
ern  United  States  is  looking  for  an 
individual  who  has  background  in 
weekly  newspapers  plus  is  know¬ 
ledgeable  in  commercial  printing 
operations.  A  college  degree  is 
required  plus  5  to  8  years  experience 
in  newspaper  management.  Some 
advertising  experience  expected.  In 
addition  to  a  base  salary  there  is  a 
bonus  that  could  go  as  high  as  25% 
and  a  company  car. 

Contact:Link  Marx 

Gen  Mgr  to  $30,000 

An  East  Coast  weekly  is  looking  for  a 
general  manager  who  has  some 
sales  background.  Aggressive  and 
marketing-driven  individual  who  also 
has  a  competitive  spirit.  This  is  a 
newly  created  position. 

ContactiLink  Marx 


(215)  565-0800  or  (800)  523-7112 
610  E.  Baltimore  Pike  •  Media,  PA  19063 


QordoiiWalils  *  ^xecutive^eaitli 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION 

HELP  WANTED 
EDITORIAL 


CLASSIFIED  AD  MANAGER 
For  Midwestern  weekly  group  of  four 
publications  with  combined  circulation 
of  120,000.  Will  be  working  with  a  new 
compugraphic  computerized  classified 
system  and  have  the  responsibility  for 
establishing  a  phone  room  to  take  care 
of  multiple  publications.  Classified/ 
telemarketing  experience  a  must,  multi¬ 
ple  office  administration  a  plus.  Send 
resume  and  salary  history  to  Box  2960, 
Editor  &  Publisher. 


CLASSIFIED  DIRECTOR 
Position  available  to  head  classified 
departmen,  at  200,000  circulation 
weekly.  Extensive  classified  sales, 
supervisory,  leadership,  management, 
training  and  classified  computer  opera¬ 
tive  skills  necessary.  Completely 
computerized.  Montgomery  County, 
Maryland.  Send  cover  letter,  resume, 
job  references  and  salary  history  to 
Classified  Director,  PO  Box  1050, 
Germantown,  MD  20874. 

NATIONAL  ADVERTISING  MANAGER 
The  Des  Moines  Register  has  an  excel¬ 
lent  opportunity  for  a  highly  motivated 
individual  to  direct  the  sales  and  service 
activity  of  our  national  advertising 
department.  Should  have  3  years  of 
newspaper  advertising  sales  experi¬ 
ence,  preferrably  in  national  or  major 
accounts.  Experience  in  sale  of  adver¬ 
tising  to  manufacturers  or  ad  agencies 
helpful.  Some  travel  required.  Supervis¬ 
ory  experience  a  plus.  We  offer  a  full 
benefit  package  and  opportunity  for 
advancement  within  the  Gannett  orga¬ 
nization,  the  nation’s  largest  newspaper 
group.  Send  resume  and  salary  history 
to  the  Employee  Relations  Department, 
The  Des  Moines  Register,  PO  Box  957, 
Des  Moines,  lA  50304.  EEO/AA _ 

NEWSPAPER  ADVERTISING 
LAYOUT  ARTIST 

The  Times  Publishing  Company  has 
an  opening  tor  an  experienced  news¬ 
paper  advertising  layout  artist. 

Necessary  talents  must  include  artis¬ 
tic  ability,  creative  imagination,  know¬ 
ledge  of  graphic  art  techniques,  letter¬ 
ing,  logo  design,  basic  layout  design 
and  the  ability  to  create  exceptional 
speculative  newspaper  advertising 
layouts.  Productivity  is  very  important. 

Leadership  qualities  could  lead  to  a 
senior  artist's  position. 

No  phone  calls,  please.  Interested 
artists  should  direct  a  resume  including 
salary  history  in  confidence  tO:  John 
Andersen,  Advertising  Director,  Times 
Publishing  Co.,  Times  Square,  Erie,  PA 
16534. 


REGIONAL/NATIONAL  ADVERTISING 
Salesperson.  Central  PA  daily  morning 
newspaper,  with  rapidly  growing  circu¬ 
lation  and  staff,  seeks  an  aggressive 
experienced  advertising  sales  profes¬ 
sional  to  sell  and  service  major  retail/ 
national  accounts  located  in  an  expand¬ 
ing  market  with  a  high  quality  standard 
of  living.  Initiative,  enthusiasm,  organi¬ 
zational  and  kind  management  skills  a 
must.  Excellent  written  and  verbal 
communications  necessary.  Good  bene¬ 
fits,  bonus  plan  and  salary  commensu¬ 
rate  with  experience.  Tell  us  why  you 
belong  on  our  team!  Forward  resume 
and  references  tO: 

Lori  A.  Witmer 
York  Daily  Record 
1750  Industrial  Highway 
York,  PA  17402 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 

EDITOR  &  PUBLISHER  for  May  J 


RETAIL  DIVISION  MANAGER 

One  of  America’s  best  metropolitan 
dalies  is  looking  for  a  division  manager, 
an  energetic,  creative  self-starter  to  give 
strong  leadership  and  direction  to  one 
of  our  retail  sales  teams.  To  insure 
success  in  this  position,  an  applicant 
should  first  have  a  strong  sales  back¬ 
ground  in  retail  advertising. 

As  division  manager  you  would  work 
closely  with  an  account  representative 
and  advertisers  to  achieve  a  strong 
revenue  performance.  Planning,  goal¬ 
setting  and  coordinating  the  sales  effort 
would  be  your  basic  responsibilities, 
but  you  would  also  need  to  perform 
basic  administrative  reponsibilities. 

Located  in  one  of  the  Sunbelt’s  most 
desirable  markets,  our  newspaper  is  an 
ethnical  employer.  The  position  carries 
a  good  salary  and  bonus  program.  Our 
superior  benefit  package  includes 
company  paid  pension  and  profit  shar¬ 
ing  plans,  group  life  and  major  medical 
insurance,  liberal  paid  vacations,  holi¬ 
days  and  more.  EOE/M/F.  Send  resume 
and  saiary  history  to  Box  2962,  Editor  & 
Publisher. 


ARTIGRAPHICS _ 

GRAPHICS  DIRECTOR  for  growing 
southeast  daily.  Skills  must  include 
photography,  Macintosh  computer  use, 
color  separations,  half-tone  reproduc¬ 
tions,  page  layout  and  design.  Send 
resume,  including  references,  and 
samples  of  work  to  Box  2926,  Editor  & 
Publisher. 


STAFF  ARTIST  wanted.  The  Bakersfield 
Californian  is  looking  for  an  artist  exper¬ 
ienced  in  Macintosh  infographics  and 
illustration.  Competitive  salary,  well 
equipped  department,  new  emphasis 
on  graphics.  Respond  promptly  tO:  Ron 
Cioffi,  Assistant  Managing  Editor,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  WANTED. 
Send  resume  to:  The  Atlantic  News,  4 
High  Street,  Hampton,  NH  03842. 
Attention:  Howard  McGee. 


CIRCULATION  MANAGER 
An  expanding  group  of  community 
newspapers  is  seeking  a  professional 
circulation  manager  responsible  for 
overseeing  and  augmenting  sales, 
promotion,  single  copy  and  distribution. 
Should  have  a  basic  understanding  of 
computerized  circulation,  while  being 
well  versed  in  ABC,  and/or  postal 
matters.  This  position  reports  to  the 
circulation  director.  This  is  not  a  trainee 
position.  Candidates  must  be  hands-on 
management  material.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2936,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Use  your  distribution  ability  at 
community  newspaper  operation  in 
Zone  5.  You  may  be  #2,  #3,  or  #4  at 
your  current  newspaper  but  ready  for 
more  variety  and  responsibility.  Send 
resume  and  salary  history  to  William 
Pringle,  236  Route  173,  Antioch,  IL 
60002. 


CIRCULATION  DIRECTOR  for  Zone  2 
mid-size  daily.  Challenging  growth 
opportunity  for  self  motivated  individual 
with  a  successful  track  record  in  circu¬ 
lation  management.  Qualifications 
include  strong  leadership  skills,  compe¬ 
titive  market  experience,  with  TMC  and 
circulation  system  knowledge  helpful. 
Minimum  6  years  circulation  manage¬ 
ment  experience.  Send  resume  includ¬ 
ing  salary  requirements  to  Box  2933, 
Editor  &  Publisher. 

I,  1988 


CIRCULATION  DIRECTOR 
Our  current  Circulation  Director  is  being 
promoted  to  Publisher.  We  are  now 
looking  for  a  circulation  professional  to 
fill  his  shoes  and  maintain  the  growth 
trend  which  he  has  established.  We  are 
a  14,500  circulation,  6-day  evening 
newspaper  group  which  offers  unlimited 
potential  for  advancement.  Send 
resume  and  salary  history  to  Box  2974, 
Editor  &  Publisher. 


FAST  GROWING  NEWSPAPER  needs 
an  experienced  circulation  person  to 
direct  its  sales  department.  Must  have 
five  years  telemarketing  and  crew  exper¬ 
ience,  be  a  strong  recruiter,  trainer  and 
motivator.  Creativity  and  marketing 
skills  also  required.  Excellent  career 
opportunity  for  the  right  person.  Send 
resume  and  salary  requirements  tO: 
Tribune  Newspapers,  Att.  L.  Sheldone, 
PO  Box  1547,  Mesa,  AZ  85211. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


DATA  PROCESSING 

BUSINESS  SYSTEMS  MANAGER 
This  daily/Sunday  newspaper  located  in 
Zone  2  is  seeking  an  experienced 
energetic  individual  to  run  all  phases  of 
our  business  systems.  We  run  with  a  Vax 
750  and  Vax  780  and  are  in  the  process 
of  converting  to  Coliier-Jackson  soft¬ 
ware.  Send  resume  with  salary  require¬ 
ments  to  Box  2959,  Editor  &  Publisher. 


INTEGRATED 

NEWSPAPER 

SYSTEMS 

Is  seeking  individuals  to  staff  its 
Kansas  City  Headquarters.  We 
currently  have  openings  in  the 
following  areas: 

•  Composition  C  Program¬ 
mer, 'Analyst 

•  System  38  Programmers 

•  Software  Installation  Team 

•  Client  Services-Training 

Integrated  Newspaper  Systems 
offers: 

•  Competitive  Salaries 

•  Company  Paid  Health  and 
Life  Insurance 

•  401 K  Retirement  Plan 

•  Paid  Vacations  and 
Holidays 

•  Relocation  Assistance 

•  Office  Park  Facility 

Send  Resume  and  Salary 
requirements  to: 

Personnel  Office 
Integrated  Newspaper 
Systems 

1 2  Corporate  Woods-Suite  400 
10975  Benson  Drive 
Overland  Park,  KS  6621 0 

INS 


ANCHORAGE  DAILY  NEWS  plans  to 
expand  its  features, entertainment 
coverage  and  seeks  an  editor  to  lead  the 
effort.  The  successful  candidate  will 
value  good  writing  and  creative 
approaches,  will  have  a  strong  sense  of 
the  popular  arts,  be  a  good  people 
manager,  and  work  well  with  a  graphics 
staff.  The  Daily  News  is  a  55,000  AM 
circulation  paper,  winner  of  numerous 
national  prizes  including  IRE  and  ASNE 
awards.  Send  resumes,  salary  history  ad 
work  samples  to:  Anchorage  Daily 
News,  Att;  Personnel  Manager,  PO  Box 
149001,  Anchorage,  AK  99514-9001. 
Or  call  Rosemary  Shinohara  at  (907) 
257-4309.  EEO. 


ARKANSAS  OZARK  DAILY  needs  a 
managing  editor  with  leadership  skills 
and  emphasis  on  quality  writing  and 
photography.  Staff  of  nine  is  backed  by 
largest  newsroom  budget  of  any  Arkan¬ 
sas  daily  its  size.  Local  news  is  gospel. 
Good  salary,  profit  sharing  and  stock 
option.  Write  to  Steve  Trolinger, 
Publisher,  Benton  County  Daily  Demo¬ 
crat,  Box  1049,  Bentonville,  AR 
72712. 


BUSINESS  WRITER/COLUMNIST 
Portland,  Maine,  PRESS  HERALD  is 
searching  for  a  business  reporter/ 
columnist.  Looking  for  thorough  report¬ 
ing,  lively  writing.  Send  clips,  resumes 
to  Personnel  Dept.,  Guy  Gannett 
Publishing  Co.,  PO  Box  1460,  Port¬ 
land,  ME  04104.  EOE. 


BUSINESS  REPORTER 
Reporter  for  award-winning  weekly  busi¬ 
ness  journal.  2  years  of  experience 
covering  business  or  government.  Seek¬ 
ing  aggressive  journalist  who  wants  to 
join  nation’s  largest  chain  of  business 
weeklies.  Send  resume,  3  clips,  3  refer¬ 
ences  by  May  27  to  Editor,  Wichita 
Business  Journal,  138  Ida,  Wichita,  KS 
67211. 


BUSINESS  REPORTER 
The  Fairbanks  (Alaska)  Daily  News- 
Miner  is  looking  for  a  seasoned  profes¬ 
sional  to  cover  oil  and  gas,  tourism, 
mining  and  other  business  issues  tied  to 
the  Alaska  economy.  Applicants  should 
have  strong  writing  skills  and  an  ability 
to  clearly  explain  complex  issues.  We’re 
looking  for  a  writer  who  can  tell  a  story 
through  people,  not  statistics.  Send 
resume,  writing  samples  and  reference 
list  to  Dan  Joling,  Managing  Editor, 
Fairbanks  Daily  News-Miner,  PO  Box 
710,  Fairbanks,  AK  99707. 

BUSINESS  EDITOR 
The  Morning  Call  seeks  a  business 
editor  to  direct  business  news  coverage 
for  daily  and  Sunday  editions.  Tile 
successful  candidate  should  have  a 
background  In  newspapers  and 
management,  as  well  as  a  keen  interest 
in  business,  economics  and  finance. 
Duties  include  writing  a  local  business 
column,  supervising  three  reporters,  a 
copy  layout  editor,  and  a  news  assis¬ 
tant.  Take  over  all  editorial  responsibi- 
lites  for  the  100  page  annual  Economic 
"Outlook"  section  produced  by  the 
entire  editorial  staff  in  February.  If 
you’re  interested  in  applying,  please 
submit  a  cover  letter  and  a  resume  or 
outline  of  your  work  history  to  Emp^yee 
Relations,  The  Morning  Call,  101  N. 
6th  St.,  PO  Box  1260,  Allentown,  PA 
18105.  We  are  an  Equal  Opportunity 
Employer.  M/F 

Experience  has  shown, 
and  a  true  philosophy 
will  always  show,  that 
a  vast,  perhaps  the 
larger,  portion  of  the 
truth  arises  from  the 
seemingly  irrelevant. 
Edgar  Allan  Poe 
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HELP  WANTED 


EDITORIAL 


Business  Editor 
Features  Editor 
Graphics  Editor 
News  Editor/Graphics 
An  East  Coast  daily  is  looking  for  an 
experienced  business  editor.  A  New 
Jersey  daily  needs  a  feature  editor  with 
top  management  skills.  Small  dailies  in 
the  East  and  Midwest  want  graphics 
editors  to  run  small  art  departments, 
and  a  major  metro  in  the  East  is  lookirig 
for  a  news  editor  with  hands-on  graphic 
experience.  If  you  are  qualified  for 
these  positions,  send  your  resume  to 
JOB  BANK,  2615  River  Rd.,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  director 
Jenny  Woestendiek  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


CITY  EDITOR  -  The  Odessa  (Texas) 
American,  winner  of  the  1988  Pulitzer 
Prize  for  spot  news  photography,  is 
promoting  its  city  editor  to  projects 
editor.  That  means  we  are  looking  for 
another  proven  professional  who  can 
carry  on  The  American’s  tradition  of 
sharp  editing  and  management  skills 
that  can  effectively  lead  a  staff  of  eight 
cityside  reporters.  The  American, 
(31,000  daily,  41,000  Sunday)  takes 
an  aggressive  approach  to  covering  the 
news,  always  looking  below  the  surface 
for  the  real  story.  The  city  editor  is 
responsible  for  assigning  reporters  to 
those  stories,  editing  their  copy  and 
participation  in  overall  direction  of 
coverage.  Applicants  should  have 
proven  experience  in  newsroom 
management  and  editing.  Send 
resume,  samples  of  work  and  references 
to  M.  Olaf  Frandsen,  Managing  Editor, 
The  Odessa  American,  Box  2952, 
Odessa,  TX  79760.  No  phone  calls. 


COPY  EDITOR 

Excellent  career  opportunity  available 
for  an  individual  with  5-years  newspap¬ 
er  copy  editing  experience  including 
exposure  to  daily/weekly  newspapers. 
Candidate  should  have  excellent  Engl¬ 
ish  language  skills  and  great  communi¬ 
cation  and  organizational  skills. 

We  offer  an  excellent  salary/benefits 
and  the  opportunity  to  work  in  one  of 
the  best  companies  in  the  publishing 
business.  Send  resume  with  salary 
requirements  to: 

E.  PURELIS-CE 
VARIETY 

CAHNERS  PUBLISHING 
475  Park  Avenue  So,  NY  10016 
Equal  Opportunity  Employer  M/F 


NEED  A  JOB? 

Then  you  need  MedlaLine. 
MediaLlne  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers,  editors,  photograph¬ 
ers,  or  circulation  managers. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  Into  high  gear. 

800-237-8073 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  for  Chicago  suburban 
daily.  Minimum  2  years  experience. 
Send  resume  and  salary  requirements 
to:  Box  2951,  Editor  &  Publisher. 


COPY  EDITOR 
BUSINESS  WRITER 

THE  NEW  HAVEN  REGISTER,  a 
140,000  Sunday  and  morning  daily, 
seeks  an  experienced  desk  person  with 
strong  editing  and  headline  writing 
skills.  That  person  should  be  able  to 
backup  the  copy  desk  chief  and  wire 
editor.  We  are  also  looking  for  an  exper¬ 
ienced  business  writer  to  cover  manu¬ 
facturing,  including  Science  Park,  the 
largest  high-tech  incubator  industrial 
park  in  the  country.  Our  creative  and 
aggressive  staff  produces  a  lively  and 
exciting  newspaper  from  the  most 
modern  plant  in  New  England.  Our 
community,  home  of  Yale,  is  diverse 
and  culturally  active.  Minority  candi¬ 
dates  are  encouraged  to  apply  for  these 
impossible  future  positions.  Resume, 
clips,  references  tO:  Dave  Butler, 
Executive  Editor,  New  Haven  Register, 
40  Sargent  Dr.,  New  Haven,  CT  06511. 


COURT  REPORTER 
If  you  are  energetic  and  on  the  way  up  in 
this  business,  consider  the  Fayetteville 
Times.  It  is  an  award-winning, 
stepping-stone  newspaper  in  southeast¬ 
ern  North  Carolina.  It  needs  a  good 
court  reporter,  one  with  3-4  years  exper¬ 
ience  who  can  focus  on  people  as  well 
as  the  routine.  Do  your  job  well  here, 
and  you’re  on  your  way  up.  Send  resume 
with  references  and  clips  to  Luke  West, 
City  Editor,  The  Times,  PO  Box  849, 
Fayetteville,  NC  28302. 

EDITOR  -  26,000  circulation  communi¬ 
ty  weekly  in  university  town  located  on 
Maryland’s  picturesque  eastern  shore  is 
looking  for  hands-on  editor  who’s  will¬ 
ing  to  do  it  all.  Reporting,  writing,  edit¬ 
ing,  photography  and  layout  skills 
required.  Manage  editorial  staff  of 
three.  Great  opportunity  for  professional 
wanting  to  engage  with  an  active,  thriv¬ 
ing  and  supportive  community.  Send 
clips  and  cover  letter  to  Personnel,  PO 
Box  4278,  Salisbury,  MD  21801. 


EDITOR 

Growing  Warren  County  weekly  news¬ 
paper  is  accepting  applications  for  the 
position  of  managing  editor.  The 
successful  applicant  must  be  able  to 
schedule  and  direct  a  staff  of  six  full¬ 
time  reporters,  three  part-time  office 
personnel  and  several  correspondents. 
Full  editorial  department  responsibility 
for  content,  hiring  and  training  of  staff 
and  long-range  planning  for  continued 
circulation  growth.  Competitive  salary 
and  benefits.  Contact  Barbara  Gallagh¬ 
er,  The  Star-Gazette,  PO  Box  500, 
Hackettstown,  NJ  07840.  (201) 
852-1212. 


EDITOR/WRITER  -newsroom  generalist- 
for  small-staff,  5500-circulation  weekly 
in  charming  western  Oregon  communi¬ 
ty.  Responsible  for  assignments,  over¬ 
seeing  other  full-time  writers  plus 
correspondents.  Assist  with  layout  for 
composing  at  central  plant.  Strong  writ¬ 
ing,  computer  familiarity  essential; 
camera  skills  helpful.  Good  salary, 
benefits,  superb  recreation  area  in 
exchange  for  diligence  and  hard  work. 
Clips,  resume,  references  to  Bill 
Woodall,  PO  Box  400,  Stayton,  OR 
97383.  EOE 


EDITOR  needed  for  Monday  business 
supplement  in  southeastern  market  of 
500,000-plus.  Work  with  a  staff  eager 
for  improvement  and  feedback. 
Management,  editing  experience  and 
business  knowledge  required.  Send 
resume,  clips,  salary  requirements  and 
references  to  Box  2945,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

AddroM 

City 

StatA 

7ip 

Phnna 

Classification _ 

Authori2ed  Signature. 
Copy - 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

tt  West  tern  Street,  NY.  NY  toott.  (212)  675-4380. 
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HELP  WANTED 


EDITORIAL 


EDITOR  with  general  management 
potential  wanted  for  newsmagazine  of 
the  international  Arabian  horse 
community.  Responsible  for  content 
and  design  of  magazine  with  circulation 
in  U.S.  and  28  foreign  countries. 
Opportunity  for  best  of  both  worlds:  live 
in  midwest  town  of  15,000  (near  cities) 
and  travel  to  Arabian  horse  centers 
throughout  the  U.S.  For  interview,  send 
resume  to  WCM  Corporation,  2005 
Industrial  Dr..  Altus,  OK  73521. 


EXPANDING.  COMPETITIVE,  QUALITY 
weekly  group  seeks  experienced 
community  editors  and  reporters.  Zone 
2  experience  preferred.  Write  Ed 
Carroll,  Executive  Editor,  Somerset 
Press  Newspapers,  A  Division  of 
Forbes  Inc.,  P.O.  Box  699,  Somerville, 
NJ  08876. 


EXPERIENCED  JOURNALIST 
With  copy  editing,  page  layout,  and 
graphic  design.  Although  page  design 
and  layout  editing  important,  some 
other  hands-on  journalism  opportuni¬ 
ties  included.  Great  opportunity  with 
last  of  Arizona's  locally-published, 
family-owned  daily  newspapers.  Atex 
system  latest  technology.  Good  salary, 
benefits.  Write  stating  salary  require¬ 
ments,  resume,  references.  Donovan  M. 
Kramer  Sr.,  Casa  Grande  Valley  News¬ 
papers  Inc.,  P.O.  Box  639,  Casa 
Grande,  AZ  85222. 


EXPERIENCED  MEDICAL 
EDITOR-WRITER 

Major  southeastern  medical  center 
seeking  highly  creative  writer-editor  to 
launch  and  produce  high  quality 
consumer  and  physician-oriented 
magazine.  Experience  in  medical  field 
essential.  Send  resume,  salary  require¬ 
ments,  and  samples  to  Box  2970, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  -  National 
boating  newspaper  with  regional 
editions  seeks  reporter  with  newspaper 
experience.  Must  turn  out  clear, 
concise  copy  and  be  ready  to  work 
closely  with  editors.  Some  pleasure 
boat  knowledge  preferred.  Send  letter, 
resume,  and  non-returnable  clips  to 
Editorial  Director,  Soundings,  Essex, 
CT  06426. 


I F  YOU  AR E  the  best  copy  editor  on  your 
staff,  if  you  know  how  to  dig  out  the  lead 
n  the  story,  and  if  you  care  about  the 
work  you  do,  there's  a  place  for  you  at 
The  Register.  This  6-day-a-week  paper 
in  Shrewsbury,  NJ,  is  offering  a  compe¬ 
titive  salary  and  an  excellent  benefit 
package.  You  must  be  familiar  with 
VDTs  and  the  AP  Stylebook.  We  will  tain 
you  to  paginate.  A  sense  of  humor  is  an 
asset.  Call  Judy  Klein,  managing  editor, 
at  (201)  542-4000  for  an  appointment, 
or  send  a  resume  to  One  Register  Plaza, 
Shrewsbury,  NJ  07702. 


HELP  WANTED 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
wanted  for  small  but  aggressive  daily  of 
13,000  circulation.  Experience  a  plus. 
Send  resumes  to  PO  Box  596,  Bridge- 
ton,  NJ  08302. 


HEADLINE  WRITER 
Fast,  accurate,  experienced  on  news¬ 
papers.  For  group  of  newspapers  for 
physicians.  Medical  knowledge  would 
be  helpful,  but  if  you're  smart  and  a 
good  head  writer  you  could  pick  that  up. 
Competitive,  full-time  salary  for  working 
just  3  weeks  a  month,  4  days  a  week. 
Excellent  benefits.  Resume,  salary 
history  to  Editor,  12230  Wilkins 
Avenue,  Rockville,  MD  20852. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


KNIGHT-RIDDER  daily  in  university 
town  seeks  bright,  energetic  reporter 
and  copy  editor  with  good  language 
skills.  Will  consider  recent  graduates  for 
reporter's  position.  2  years  experience 
preferred  for  copy  editor.  Send  resume 
and  sampling  of  clips  tO:  Bob  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
PO  Box  89,  State  College,  PA  16804. 

LIFESTYLE  EDITOR 
The  Charlotte  Observer,  a  Knight- 
Ridder  newspaper  with  a  220,000  daily 
circulation,  seeks  an  experienced  editor 
to  assist  in  leading  our  features  depart¬ 
ment.  The  department  produces  eleven 
regular  sections  a  week,  including  three 
on  Sunday.  Must  be  skilled  at  organiz¬ 
ing  lively  contents  and  directing  exper¬ 
ienced  reporters.  If  you  are  committed 
to  lifestyle/entertainment  coverage  and 
have  a  proven  track  record,  send  a 
resume  with  references,  examples  of 
your  section,  and  a  1-page  cover  letter 
why  you're  the  ideal  candiate  tO:  Tom 
Tozer,  Features  Editor,  The  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232.  No  calls,  please.  EOE/M/F 

LIFESTYLES  EDITOR 
Award-winning  Midwest  daily  of 
15,800  seeking  candidates  for  Lifes¬ 
tyles  editor.  We're  looking  for  a  hard 
worker  who  can  develop,  assign  and  edit 
solid,  exciting  lifestyles  stories  and  then 
come  up  with  compelling  section-front 
designs  to  grab  reader.  Other  copy  edit¬ 
ing  duties  also  included.  Recent  grads 
welcome.  We're  part  of  Gannett,  so 
there's  plenty  of  room  for  advancement. 
Send  resume  and  clips  -  quickly  -  to 
Managing  Editor,  Marvin  Jones,  Chilli- 
cothe  Gazette,  50  W.  Main  St.,  Chilli- 
cothe,  OH  45601. 


LOS  ANGELES  DAILY  LEGAL  NEWS¬ 
PAPER  seeks  experienced  editor  to 
supervise  staff  of  20.  Legal  education 
experience  helpful  but  not  necessary. 
Publisher,  Box  54026,  Los  Angeles,  CA 
90054. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  Zone  5  subur¬ 
ban  daily  (50,000+  and  growing  fast) 
in  highly  competitive  metro  market.  A 
good  opportunity  for  an  editor  currently 
in  a  smaller  market  to  step  up,  or  for  a 
#2  in  a  larger  market  to  become  #1. 
We  seek  an  individual  to  run  our  news 
operation  who  has  strong,  proven  jour¬ 
nalistic  and  management  skills  who  can 
teach  and  lead  a  staff  of  80  + .  Must  be 
able  to  contribute  to  redesigning  the 
paper  and  overseeing  staff  expansion. 
Please  send  resume,  salary  require¬ 
ments  and  2  complete  issues  of  your 
current  paper  to:  Box  2950,  Editor  & 
Publisher. 


MANAGING  EDITOR  18,500-circ. 
weekly  seeks  curious,  persistent,  credi¬ 
ble  and  personable  managing  editor  to 
inspire  and  edit  free-lance  and  staff. 
Family-owned  paper  in  New  England. 
Clips  and  resume  by  June  7  to  PO  Box 
95,  Williamstown,  MA  01267, 


MINORITY  AFFAIRS  DIRECTOR 
National  Association  in  Reston,  VA, 
seeks  news  professional  to  staff  minori¬ 
ty  recruitment  program  focusing  on 
newsroom.  Minimum  5-years  daily 
newspaper  work,  plus  experience  in 
minority  issues  required.  Send  resume 
and  salary  requirements  to  Executive 
Director,  PO  Box  17004,  Washington, 
DC  20041. 


PAGE  DESIGNER 

Join  the  creative  team  on  our  universal 
design  desk.  Fully  paginated  130,000 
circulation  daily  in  southern  California 
needs  a  news/sports  designer.  Layout 
experience  a  must.  Pagination  experi¬ 
ence  helpful.  Send  resume,  clips  to 
Vicki  Wigginton,  Pagination  Editor, 
Long  Beach  Press  Telegram,  604  Pine 
Ave.,  Long  Beach,  CA  90844. 

'  reporter 

A  gifted  writer;  a  determined  reporter;  a 
seasoned,  dedicated  professional... we 
are  an  award-winning,  30,000  circula¬ 
tion,  7-day  AM  with  a  commitment  to 
excellence  and  a  history  of  leadership 
looking  for  one  outstanding  reporter 
(who  can  fill  those  qualities.)  We  offer 
an  excellent  salary  and  a  fast  track  to 
advancement  tor  the  right  candidate. 
Send  resume,  clips  and  references  to 
Terrence  Brennan,  Editor,  The  Mercury, 
Hanover  &  King  Sts.,  Pottstown,  PA 
19464. 


REPORTER  SOUGHT  BY  respected 
weekly  business  newspaper  in  upscale 
market.  Zone  2.  Applicants  nust  have 
daily  experience,  strong  news  and 
feature  writing  skills.  Good  pay,  bene¬ 
fits.  Box  2965,  Editor  &  Publisher. 


REPORTER 

Weekly  entertainment  newspaper  seeks 
an  individual  with  2-3  years  experience 
reporting  for  trade  papers;  specifically 
in  the  area  of  cable  TV-Television,  We 
offer  an  excellent  salary/benefits  and  a 
great  opportunity  for  an  energetic, 
resourceful  individual  to  become  part  of 
our  expanding  publication.  Please  send 
resume  with  salary  requirements  to: 

E.  PURELIS-RP 
VARIETY 

CAHNERS  PUBLISHING 
475  Park  Avenue  So,  NY  10016 
Equal  Opportunity  Employer  M/F 

REPORTER 

We  need  a  motivated,  talented  reporter- 
with  a  deft  writing  touch  to  cover  two 
state  universities  and  to  write  about  the 
rural  life  in  the  beautiful  Palouse  coun¬ 
try  of  Washington  and  Idaho.  Send 
resume  and  clips  to  Phil  Gruis,  Deputy 
Managing  Editor,  Spokesman-Review, 
And  Spokane  Chronicle,  PO  Box  2160, 

Spokane.  WA  99210. _ 

REPORTER  for  20,000  circulation 
weekly  in  beautiful  white  mountains  of 
Arizona.  Send  resume  and  clips  to 
Falcon,  PO  Box  1690,  Lakeside,  AZ 
85929.  Photo  experience  helpful. 


:  E&P  Classified  : 

•(I  ♦ 

♦  A  News  Center  * 

t  in  its  own  right  ...  ♦ 


*  ♦ 

*  when  you  want  to  reach  the  newspaper  trade,  ♦ 

*  E&P  is  your  most  efficient  medium!  * 

*  * 

*  * 

♦  (212)  675-4380  ♦ 

♦ 
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HELP  WANTED 


EDITORIAL 


ROCK  AROUND  THE  CLOCK 
Seeking  experienced  writer  to  possibly 
report  and  travel  with  artists  on  an  inter¬ 
national  rock  concert  tour  this  fall.  We 
require  a  creative  and  resourceful 
professional  who  has  the  ability  to  take 
direction.  Strong  entertainment  portfo¬ 
lio,  travel  flexibility,  and  national  media 
contacts  a  must. 

Tour  expenses  paid.  Salary  negotiable. 
Send  resume  and  writing  samples  to 
Lynn  Dann,  Cone  Communications,  90 
Canal  St.,  Boston,  MA  021 14-No  calls 
please. 


SHOEBOX  GREETINGS 
(A  tiny  little  division  of  Hallmark)  is 
looking  for  humor  writers.  If  you  can 
channel  your  sense  of  humor  into  inno¬ 
vative  greeting  cards  that  represent  a 
fresh  alternative  to  traditional  humor 
cards,  then  we  have  a  place  for  you. 
Shoebox  offers  a  competitive  salary,  a 
stimulating,  creative  environment  and 
one  of  the  finest  benefits  programs 
available.  Just  write  ten  humorous 
greeting  card  ideas  on  a  single  sheet  of 
paper  and  send  them  along  with  your 
resume  and  a  self  addressed  stamped 
envelope  to: 

Editorial  Manager 
Shoebox  Greetings 
Maildrop  No.  2()0 
Hallmark  Cards,  Inc. 

PO  Box  419580 
Kansas  City,  MO  64141-6580 
SPORTS  COPY  EDITOR 
Sharp  copy  editor  sought  for 
45,000-circulation  Montana  AM  daily. 
Experienced  in  editing  copy,  writing 
headlines  and  laying  out  pages 
required.  Paginating  skills  helpful. 
Competitive  salary  and  benefits.  Must 
be  willing  to  work  nights  and  weekends. 
Send  resume  to:  George  Geise,  Sports 
Editor,  Great  Falls  Tribune,  PO  Box 
5468,  Great  Falls,  MT  59403. 

SPORTS  COPY  EDITOR 
If  you  rate  yourself  as  one  of  the  best 
sports  desk  people  around,  we  may  have 
the  job  you're  looking  for.  The  Billings 
Gazette,  the  largest  daily  newspaper  in 
Montana  is  filling  a  key  position  on  its 
sports  staff  and  we're  after  that  special 
talent  who  can  design  colorful,  drama¬ 
tic,  sports  sections,  write  eye-catching 
headlines,  and  put  that  extra  bit  of 
polish  on  fine  sports  writing.  We  require 
a  minimum  of  three  years  full-time 
experience  on  a  daily  newspaper.  We 
are  a  60,000  circulation  morning  with 
four  editions.  Send  your  letter  of  appli¬ 
cation,  resume,  references,  salary 
history  best  tearsheets  and  clips  to 
Lorretta  Breslin,  Human  Resources 
Director,  Billings  Gazette.  PO  Box 
36300,  Billings,  MT  59107-6300. 
Resumes  must  be  received  on  or  before 
Monday,  June  6.  EOE  M/F. 

SPORTS  EDITOR  NEEDED 
For  new  publication.  Boston  area. 
3-5-years'  experience  preferred.  Send 
resume  and  salary  history  to  Bill 
Haslam,  PNPC,  470  Boston  Post  Rd., 

Weston,  MA  02193. _ 

SR.  EDITOR 

Do  you  have  the  "write"  stuff  to  cover 
the  communications  industry?  If  so, 
here's  an  oppty  to  join  a  leader  in  the 
publishing  business.  Must  have  strong 
background  in  telecommunications  and 
data  communications.  2  +  yrs.  editorial 
exp.  required.  Rush  resume,  clips,  sal. 
history  to:  Recruiter  G,  CMP,  600 
Community  Drive,  Manhasset,  NY 
11030. 

CMP  Publications 
Equal  Opportunity  Employer 

I  owe  all  my  success  in 
life  to  having  always 
been  a  quarter  of  an 
hour  beforehand. 

Horatio  Nelson 
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HELP  WANTED 


SPORTSWRITER  needed  for  progres¬ 
sive  Indiana  daily.  Some  general  assign¬ 
ment  work  required.  Competitive  salary 
and  benefit  package.  Prefer  1  or  2  years 
experience.  Send  resume  to  Box  2967 
Editor  &  Publisher. 


SUNDAY  EDITOR 

Our  6-day  daily  plans  to  launch  a 
Sunday  edition  in  October  and  we  need 
an  editor  to  play  a  key  role  in  bringing 
this  about.  This  editor  will  plan  and 
coordinate  coverage  for  each  Sunday 
issue,  and  will  be  responsible  for  super¬ 
vising  the  Saturday  night  shift,  for  deve¬ 
loping  strong  local  enterprise  on  all 
section  fronts  and  an  interesting  mix  of 
news  and  features  inside  the  paper. 
Ideal  candidate  has  a  varied  back¬ 
ground  in  all  aspects  of  reporting,  edit¬ 
ing,  page  design,  and  supervision;  a 
minimum  of  3-5  years  experience  on  a 
daily  newspaper.  A  college  degree  in 
journalism  or  a  related  field  is 
preferred.  Send  clips,  resume  to  John 
Moore,  Managing  Editor,  The  Daily 
Item,  PO  Box  607,  Sunbury,  PA 
17801. 


THE  MODESTO  BEE 
A  McClatchy  Paper 
Needs  a  Copy  Editor 

We  are  a  quality  northern  California 
newspaper  with  an  increasing  daily 
circulation  of  80,000.  We  offer  compe¬ 
titive  salaries  ($407-$682),  excellent 
benefits  and  a  beautiful  area  offering  a 
variety  of  recreational  activities. 

Duties  include  editing,  selecting  and 
preparing  news  copy  for  publication. 
Will  writhe  headlines,  prepare  page 
dummies,  and  coordinate  with  pri^uc- 
tion.  Must  be  excellent  and  experienced 
at  page  layout  and  design. 

Candidates  must  have  a  college  degree 
or  equivalent  professional  experience, 
daily  newMwper  copy  desk  experience; 
and  good  English  language,  editing  and 
communications  skills.  Must  be  able  to 
work  well  under  pressure  and  meet 
deadlines.  Night  and  weekend  work 
required. 

Send  resume  with  professional  refer¬ 
ences  to:  Personnel,  The  Modesto  Bee, 
PO  Box  3928,  Modesto,  CA  95352. 
Women  and  minority  applicants  are 
encouraged  to  apply. 


HELP  WANTED 


WRITER/ANALYST 

Premiere  service  monitoring  terrorism 
and  political  stability  risks  for  U.S. 
multinationals  abroad  seeks  seasoned 
professional,  preferably  an  ex-foreign 
correspondent,  with  excellent  writing 
and  analytical  skills.  We  do  not  want 
trainees.  Poets,  children’s  book  authors 
and  PR  types  need  not  apply.  We  are 
looking  for  someone  with  more  than  10 
years  experience  worth  an  annual  salary 
of  $50-60K.  Send  resume  and  writing 
samples  to  PO  Box  41-4177,  Miami 
Beach,  FL  33141. 


WRITING  COACH 

THE  ORANGE  COUNTY  REGISTER, 
now  among  the  nation's  25  largest  dail¬ 
ies,  seeks  a  full-time  writing  coach  to 
help  add  even  more  sparkle  to  Southern 
California's  most  colorful  newspaper. 
We’re  looking  for  someone  to  work  with 
both  writers  and  editors  to  improve  our 
technique,  content  and  style. 

The  person  we’re  seeking  is  or  has  been 
a  newspaper  journalist  and  has  dealt 
with  deadline  and  non-deadline  writing. 
Consideration  also  will  be  given  to 
whether  the  person  has  done  other  writ¬ 
ing  (magazine  articles,  books,  screenp¬ 
lays,  etc.).  Teaching  experience  is  help¬ 
ful,  but  not  mandatory. 

Please  send  a  resume  with  references 
along  with  examples  of  your  published 
work  and  a  letter  detailing  why  you  think 
you’re  right  for  this  job  to  timothy  M. 
Kelly,  Managing  Editor,  The  Orange 
County  Register,  625  N.  Grand  Ave., 
Santa  Ana,  CA  92701. 


VERMONT’S  largest  daily  has  openings 
for  copy  desk  chief  and  copy  editors  in 
news  and  features.  Solid  editing  skills 
and  the  ability  to  write  crisp  headlines 
are  essential.  An  eye  for  graphics  and 
attractive  page  design  are  a  plus.  Join 
the  team  at  New  England’s  fastest  grow¬ 
ing  morning  newspaper.  Excellent 
benefits,  extremely  attractive  location. 
Send  resume  and  work  samples  to:  Jim 
Welch,  Executive  Editor,  The  Burling¬ 
ton  Free  Press,  191  College  St., 
Burlington,  VT  05402. 


Classified  Advertising 
(212)  675-4380 


MARKETING 


HELP  WANTED 


MARKETING 


Marketing 

Senior  Vice  President 

UNITED  PRESS  INTERNATIONAL,  the  international  newswire  and 
information  company,  is  seeking  an  innovative  professional  to  fill  this 
challenging  Washington.  D  C. .-based  position.  This  individual  will  have  a 
critical  role  on  the  team  charged  with  the  turnaround  of  this  venerable 
organization,  and  will  report  directly  to  the  president 
Responsibilities  include  development  of  marketing  plans  and  leadership  of 
all  marketing  activities.  Hands-on  responsibilities  include  product 
packaging,  pricing,  positioning,  new  product  development,  and  market 
research  Supervisory  activities  include  product  and  corporate  advertising, 
promotional  and  sales  materials 

The  candidate  we  seek  must  have:  seven-plus  years  of  proven,  successful 
marketing  of  intangible  products  and/or  services:  experience  in  the  news 
and/or  information  industries:  entrepreneurial  management  skills,  and  P/L 
experience  Newspaper,  television,  and/or  radio  market  experience  and 
turnaround  or  start-up  company  experience  is  preferred 
We  offer  a  competitive  compensation  and  benefits  package 
Absolutely  no  phone  calls  will  be  accepted 
All  responses  will  be  kept  in  confidence  Please  send  your  resume  and  a 
letter  (including  salary  history)  that  highlights  the  factors  that  make  you  an 
ideal  candidate  to: 

A.  Gordon 

United  Press  Intenationaf 
1400  EYE  Street,  N.W. 

Washington,  D.C.  20005 


MARKETING 

MANAGER 

Excellent  growth  opportunity 
with  top  newspaper  group  for 
ambitious  executive  with 
proven  track  record  in  news¬ 
paper  advertising  and  circu¬ 
lation  sales.  Reply  with  full 
details  in  complete  confi¬ 
dence  to  Box  2958,  Editor  & 
Publisher. 


PHOTOGRAPHY 


1988  PULITZER  PRIZE  WINNING 
newspaper  (spot  news  photography) 
looking  for  a  professional  to  complete  a 
4-person  staff  on  a  41,000  circulation 
paper.  Send  color  and  B&W  slide  pages, 
resume,  and  references  to  Mark  Rogers, 
Chief  Photographer,  The  Odessa  Ameri¬ 
can,  222  East  4th  St.,  Odessa,  TX 
79761.  No  phone  calls. 


PRODUCTION 


ASSISTANT  PRODUCTION 
SUPERINTENDENT 
For  second  shift  in  busy  newspaper 
printing  plant  with  three  Urbanite  press 
lines.  Must  have  proven  management 
skills,  with  ability  to  maintain  high 
quality,  meet  deadlines,  and  keep  the 
bottom  line  in  mind.  Zone  2.  Excellent 
Salary  and  benefits  package.  Outstand¬ 
ing  growth  opportunity.  Foward  resume 
with  cover  letter  and  salary  require¬ 
ments  to  Box  2963,  Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER 
for  Zone  5  weekly  g’oup  with  100,000 
plus  circulation.  Responsibilities  for 
ensuring  deadlines  are  met  for  our  4 
publications  in  numerous  commercial 
jobs  while  maintaining  a  high  level  of 
quality.  Will  be  working  with  two  shifts 
involving  20  people  in  the  latest 
typesetting  equipment  available.  Send 
resume  and  salary  history  to  Box  2966, 
Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Fast-growing  95K  daily/Sunday  in  Zone 
2  is  seeking  a  strong  individual  with  3-5 
years  supervisory  experience  to  take 
charge  of  the  composing  day  shift. 
Responsible  for  advertising  and  editor¬ 
ial  paste-up,  Harris  8300  ad  composi¬ 
tion  system  and  input,  scheduling  and 
training  approximately  30  full-  and 
part-time  staff,  and  planning  and 
budgeting  while  assisting  in  the  transi¬ 
tion  to  4-color  reproduction  on  a  daily 
basis.  Excellent  people/planning  skills  a 
must  -  this  is  a  great  opportunity  for  an 
individual  who  seeks  a  challenge  to 
shine.  We  offer  an  excellent  compensa¬ 
tion  and  benefit  package.  Send  resume 
and  salary  requirements  to:  Debra  A. 
Sherman,  Personnel  Director,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940.  An  equal 
opportunity  employer  M/F/V/H. 


COMPOSING  SUPERVISOR  for  group  of 
weeklies  on  Florida’s  coast. 

Fred  Disapio,  (904)  249-9033. 


Equip  SIs/Zone  5 

To  $100K 

Equip  SIs/Zone  6 

To$100K-f 

PD/Zone  2 

To  $50K 

PD/Zone  2 

To$40K-(- 

Prs  Frmn/Zone  2 

To  $40K 

Urb  Supt/Zone  5 

To  $35K 

Pressmen 

To  $25K 

AD/Zone  1 

To$70K-i- 

Tele  Mgr/Zone  5 

To  $50K 

Ad  Sis  Mgr/Zone  6 

To  $45K 

Promo  Mgr/Zone  2 

To  $35K 

CM/Zone  2 

To  $30K 

CM/Zone  5 

To  $30  K 

CZM 

To  $25K 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square.  PA  19073 

215  359-1234 
800  342-1777 


PRODUCT  MANAGER 

L.l.  based  sales/service  organization  of  leading  graphic  arts 
machinery  manufacturer  has  immediate  opening  for  a 
dynamic  individual  as  PRODUCT  MANAGER  in  our  NEWS¬ 
PAPER  EQUIPMENT  and  COMMERCIAL  SYSTEMS 
DIVISION. 

Qualified  candidates  must  have  engineering  degree  and 
several  years  of  experience.  Some  responsibilities  include: 

•  Technical  support  to  sales  force  (proposals, 
quotations,  layouts) 

•  Technical  approval  of  orders,  machine 
configurations 

•  Technical  specifications  for  sales,  service, 
and  marketing 

Nationwide  travel  required. 

For  consideration,  please  send  your  resume,  including 
salary  history,  in  confidence,  to  (NO  CALLS,  PLEASE): 

MULLER  MARTINI  CORP. 

Attn:  Personnel 
PO  Box  3360 
Smithtown,  NY  11787 
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HELP  WANTED 


PRODUCTION 


GROWING  SUN  BELT  Publishing 
Company  interviewing  for  production 
management  position.  Successful  appl¬ 
icant  will  play  an  integral  role  in  assur¬ 
ing  quality  control,  production  efficien¬ 
cy,  planning.  Will  report  directly  to 
operation  director.  Successful  applic¬ 
ant  will  possess  minimum  of  A. A.  in 
printing  technology  or  related  field  and/ 
or  minimum  of  3  years  hands-on  experi¬ 
ence  in  web  offset  printing,  ability  to 
work  with  supervisors  to  achieve 
common  goals,  willingness  to  work 
nights;  off  Friday/Saturday.  If  you  are 
"self-starter"  and  are  interested  in  play¬ 
ing  a  major  role  in  our  growing  firm, 
send  resume  to  Box  2968,  Editor  & 
Publisher. 


PRESSROOM  SUPERINTENDENT 
Seeking  an  individual  with  a  minimum 
of  5  years  supervisory  experience. 
Knowledge  of  letterpress  and  offset  in  a 
union  environment  a  plus.  We  require 
strong  mechanical  skills,  people  skills 
and  record  keeping  ability.  Position 
offers  unlimited  opportunity  to  grow  and 
advance  at  a  thriving,  7-day  morning 
daily  in  Zone  2.  Send  resume  including 
salary  requirements  to  Box  2921, 
Editor  &  Publisher.  EOE  M/F. 


PHOTO-PLATE  FOREMAN 
EXCELLENT  OPPORTUNITY  with  a 
growing  medium-sized  offset  daily  in 
Zone  2.  Proven  ability  to  produce  a 
quality  product.  Color  scanner  experi¬ 
ence  a  plus.  Union  atmosphere.  Excel¬ 
lent  pay  and  benefits.  Send  resume 
including  salary  history  to  Box  2961, 
Editor  &  Publisher. 


PRINTER 

Experienced  to  take  charge  of  Web 
newspaper  pressroom.  Must  be  highly 
dependable  and  able  to  supervise 
people.  Responsibilities  include 
running  web  press,  over-seeing  bindery 
and  mailroom  as  well  as  small  job  shop. 
Call  (314)  583-2545  and  ask  for  Ed. 


PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,00(1  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


_ TECHNICIAN _ 

FIELD  SERVICE  ENGINEER  needed  to 
install  and  service  auxiliary  press  equip¬ 
ment.  Electro/mechanical  experience 
necessary.  Extensive  travel  involved. 
Desired  residency  to  be  in  Zones  1,  2, 
3,  4  or  5.  Box  2930,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER 

If  you  need  an  experienced  publisher 
who  is  a  hands-on  leader,  top  bottom 
line  producer,  and  a  record  to  prove  it, 
let’s  talk.  I  thrive  on  challenge,  produc¬ 
ing  a  fine  newspaper  efficiently,  and 
exceeding  objectives-both  yours  and 
mine.  Solid  background  in  various  size 
newspapers.  Top  references.  Any  area; 
available  on  short  notice.  Box  2972, 
Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EFFICIENT  NEWSROOM  MANAGER 
who’ll  make  sure  your  coverage  is  fair 
and  thorough.  I’m  dedicated  to  the 
reader’s  right  to  complete  and  pertinent 
information  presented  in  a  friendly 
format.  Currently  a  small  daily  ME  seek¬ 
ing  a  growth  opportunity.  Box  2926, 
Editor  &  Publisher. 


PUBLISHER/GM 

Outstanding  publisher/GM  available. 
Proven  record  as  a  results-builder. 
Came  up  through  the  advertising  side 
but  has  an  editorial  degree.  Strengths 
include  budgeting,  production  expertise 
and  business  computers  are  his  special¬ 
ty.  Builds  a  strong  internal  team. 

Last  position  was  publisher  of  a  small 
daily  with  a  large  commercial  printing 
operation.  In  less  than  1  year  he  turned 
this  company  from  a  losing  trend  to 
profitability.  Present  salary  require¬ 
ments:  $40’s. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  position  with 
daily.  If  you  are  looking  for  a  director 
with  experience  in  promotions  and  can 
motivate  your  staff,  write  to  Box  2942, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  with  13 
years  experience  at  two  top- 10  competi¬ 
tive  market  newspapers,  seeks  an 
opportunity  where  a  results-oriented 
manager  with  a  successful  record  in 
sales  management,  strong  administra¬ 
tive  skills  and  a  desire  to  excel  can 
make  a  difference.  Box  2938,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Motivated,  enthusiastic  advertising 
director  seeks  advertising  director’s 
position  with  potential  for  GM/ 
Publisher.  Track  record  demonstrates 
strong  classified,  retail,  co-op,  produc¬ 
tion  and  commercial  printing  back¬ 
ground.  Good  leadership,  training,  orga¬ 
nizational  and  people  skills.  Two  API 
seminars.  Gannett-trained  in  both  clas¬ 
sified  and  retail.  College  degree. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


_ CARTOONIST _ 

NATIONALLY  SYNDICATED  Editorial 
Cartoonist/Caricaturist  seeks  to 
enhance  Metro  Daily  with  mature  style. 
Full-time  position.  Call  William  Marvin 
(503)  382-5861. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR,  10  years  in 
large/small  competitive  markets  with 
adults  and  Little  Merchants  seeks  chal¬ 
lenging  position  in  Zones  3,4,6. 
Degree.  TMC,  ABC,  MBO,  budget, 
training,  conversion  experience. 
Results-oriented.  Dave  Tyler  (409) 
722-3366. 


LET  ME  WORK  WITH  YOU  to  build  the 
best  department  in  the  business.  Exper¬ 
ienced  and  knowledgeable  in  all  phases 
incuding  service,  sales,  budgeting, 
ABC,  CIS  and  promotion.  If  you  are 
ready  for  a  proven  manager,  let  me 
know.  Box  2940,  Editor  &  Publisher. 


POSITIONS  WANTED 


_ CIRCULATION _ 

YOUNG,  AGGRESSIVE,  professional 
Circ.  Director  seeks  new  challenges 
with  progressive  organization.  Diversi¬ 
fied  experience,  forte  in  motivation, 
marketing.  Very  people-oriented  with 
accent  on  detail  and  service.  Extensive 
sales  background  as  well  as  budgeting, 
ABC,  incentive  and  retention  programs. 
Dedicated,  positive,  team  player.  Box 
2888,  Editor  &  Publisher. 


COUNTRY  CIRCULATION  JOB  wanted. 
Will  travel.  Experience  with  Kansas, 
North  Dakota  and  Oklahoma  dailies. 
Gene  E.  Springer  (701)  572-3119. 


_ EDITORIAL 

CENTRAL  AMERICA  close  up.  Panama- 
based  journalist  will  string  for  you.  Spot 
news,  features,  background  plus  photos 
faxed  direct  to  your  news  desk.  Box 
2941,  Editor  &  Publisher. 


COOL  WRITER,  HOT  CLIPS.  G.A.  repor¬ 
ter  -  magazine/feature  writer  with  color¬ 
ful,  compelling  writing  style.  Eight 
years  exp.,  including  city  mag/biz  mag 
background  and  stint  as  film  and  rock 
reviewer.  If  you’re  a  medium-to-large 
daily  or  city  mag.  I’d  like  to  set  your 
columns  afire.  Call  Kevin  (313) 
283-6235. 


COPY  EDITOR  POSITION  WANTED. 
May  graduate  of  University  of  Colorado. 
Have  experience  at  2  dailies  and  was 
managing  editor  of  college  paper.  For 
resume,  work  samples  Karen  Grogan, 
165  Fordham  St  ,  Colorado  Springs,  CO 
80911.  (719)  392-5579. 


DAILY  EXEC.  EDITOR  seeks  position 
near  lake  or  mountains.  Tough  adm; 
former  J-school  teacher;  excel,  writing, 
graphics.  Can  direct  budget,  personnel. 
Call  (313)  372-9081. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
college  paper.  Monthly  newspaper  job, 
January  1988,  company-wide  budget 
cuts.  Cheryl  A.  Spencer,  718  N.  32nd 
Ave.,  Hollywood,  FL  33021. 

SENIOR  LEVEL  Sportswriter  anxious  to 
leave  paper  facing  bleak  future.  Boss 
will  furnish  top  reference.  Box  2949, 
Editor  &  Publisher. 


SPORTSWRITER  for  whom  top  colum¬ 
nist  in  country  recommends:  “His 
coverage  and  inside  work  are  absolutely 
outstanding  in  every  regard.  He’ll  be  a 
big  plus  tor  any  staff.”  Box  2939, 
Editor  &  Publisher. 


POSITIONS  WANTED 


_ EDITORIAL _ 

NEED  EXTRA  reporting,  newswriting, 
editing,  production  assistance  but  don’t 
want  to  hire  additional  staff  members? 
Veteran  journalist  in  Zone  2  with  15 
years  experience,  who  is  looking  for 
regular  freelance  situation,  may  be  the 
solution  to  your  dilemma.  Send  inquir¬ 
ies  to  Box  2947,  Editor  &  Publisher. 


OUTSTANDING  SKILLS,  experience 
(from  writing  to  editing  to  managing 
editor  of  three  daily  newspapers).  Anxi¬ 
ous  to  locate  in  Seattle  area.  It  can  be 
anything  from  a  daily  newspaper  to  a 
house  organ  ~  whatever  it  is.  I’ll  a  make 
it  better.  Strong  people  person.  Al: 
(206)  329-7080. 


SLOT  MAN  at  award-winning  36,000 
PM  Daily,  with  experience  writing  preps 
to  pros,  wants  full-time  writing  job 
again.  Will  travel.  Box  2971,  Editor  & 
Publisher. 


SPORTS  WRITER/REPORTER.  Exper¬ 
ienced  all  levels  of  sports.  Some  govern¬ 
ment.  Wishes  to  relocate  to  mid- 
Atlantic  or  Southeast.  Tired  of  exile 
bush-leagues.  Want  back  in  big  time. 
Excellent  clips,  references.  Box  2923, 
Editor  &  Publisher. 


PHOTOGRAPHY 

IMAGINATIVE  PHOTOGRAPHER  with 
an  abundance  of  energy  seeks  position 
with  medium-size  daily  in  Zones  8  or  9, 
possibly  7.  Strong  black  and  white  skills 
coupled  with  color  and  freelance  experi¬ 
ence.  Box  2954,  Editor  &  Publisher. 

INDUSTRIOUS,  HARD-WORKING, 
photographer  seeking  management- 
oriented  position  on  a  medium-sized 
daily.  Single,  responsible,  good  with 
budgets.  Will  move  to  any  zone.  Box 
2973,  Editor  &  Publisher. 

PHOTOGRAPHER-WRITER,  exper- 
ienced  in  all  aspects  of  news  photogra¬ 
phy,  available  to  provide  your  daily  with 
quality  you  can  depend  on.  Full-time 
position  only.  Please  call  (716) 
372-6246. _ _ 


_ PRODUCTION _ 

PRODUCTION  EXECUTIVE.  20  years  of 
results-oriented  experience  in  manag¬ 
ing  all  phases  of  production  in  small  to 
large  newspapers.  Costs  cutting,  labor 
relations  and  budgeting  strengths.  Call 
(413)  448-8187  for  further  details. 

I  am  of  the  opinion 
that  my  life  belongs  to 
the  whole  community,  and 
as  long  as  I  live  it  is 
my  privilege  to  do  for 
it  whatever  I  can. 

George  Bernard  Shaw 
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SHOP  TALK  AT  THIRTY 


Newspapers  in  the  year  2000  —  an  ad  director’s  perspective 


By  Roger  H.  Clapp 

It  has  been  said  that  “The  future  is 
now.” 

For  ad  directors  and  others 
involved  in  newspaper  management, 
this  is  very  true.  I  know  most  of  our 
daily  routines  consist  of  putting  out 
fires,  attending  endless  meetings  and 
assuring  our  publishers  that  the  linage 
picture  is  not  as  bad  as  it  looks  on  our 
P  and  L. 

We  only  have  a  small  part  of  our 
time  to  devote  to  the  future  and  the 
majority  of  that  means  yearly  budget 
forecasts,  but  a  lack  of  time  is  not  the 
only  reason  the  future  is  low  on  our 
priority  lists. 

In  many  respects,  attention  to  the 
future  implies  a  lot  of  “blue  skying," 
daydreaming  or  flights  of  fantasy 
about  technological  marvels  such  as 
intergalactic  space  travel. 

Furthermore,  we  are  inclined  to 
feel  that  conditions  affecting  the 
future  are  beyond  our  control  —  that 


(Clapp  is  advertising  director  for 
Richmond  Newspapers  Inc.  and  presi¬ 
dent  of  the  International  Newspaper 
Advertising  and  Marketing  Associa¬ 
tion.  The  above  article  is  exerpted  from 
a  recent  speech  he  made  to  the  Old 
Dominion  Advertising  Conference  in 
Roanoke,  Va.) 


it’s  hard  to  predict  the  future  —  and 
just  as  difficult  to  see  any  relationship 
between  it  and  our  current  jobs. 

Although  it  is  not  an  easy  task,  I 
believe  we  must  concern  ourselves 
with  the  future  —  because  we  have  to 
spend  the  rest  of  our  lives  there.  If  we 
don’t  think  about  the  future,  we  can’t 
have  one. 

I  .  .  .  solicited  the  input  of  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  members  in 
the  Southeast  through  a  survey  last 
year.  That  survey  sought  to  examine 
trends  in  many  critical  areas. 


“Competition  wiii 
aiways  find  someone 
trying  to  do  it  better, 
quicker  or  cheaper.” 


Thanks  to  their  participation  and 
valuable  insights,  we  now  have  a  pic¬ 
ture  of  how  your  counterparts  view 
the  future  of  our  business.  .  .  .  Let’s 
just  assume  their  predictions  come 
true,  and  take  a  trip  with  me  now  into 
the  future,  to  the  year  2(X)0,  and  see 
the  changes  we  envision  in  newspaper 
advertising. 

*  *  * 

The  trend  toward  more  preprints  at 


the  expense  of  ROP  has  continued. 
Advertisers  still  perceive  value  in  pre¬ 
prints  but,  as  expected,  the  level  of 
preprints  has  been  reduced  due  to  six 
major  factors; 

1 .  More  realistic  pricing  of  ROP  by 
newspapers; 

2.  Satellite  transmission  of  adver¬ 
tising,  reducing  lead  times  for  produc¬ 
tion; 

3.  Improved  color  capabilities  at 
newspapers; 

4.  Increased  newsprint  costs 
affecting  preprints; 

5.  Practical  limits  on  how  many 
preprints  a  major  advertiser  can  run  in 
a  given  year; 

6.  Decreased  readership  of  pre¬ 
prints  as  volume  increases. 

The  quality  of  ROP  color  has  greatly 
improved.  Thanks  to  improved  tech¬ 
nology  and  better  trained  employees; 
computerization  on  press  units,  along 
with  more  conversions  to  offset  and 
new  presses,  and  quality  ink  that  dries 
faster  and  won’t  rub  off. 

The  relative  quality  of  our  salespeo¬ 
ple  compared  with  our  competition  has 
improved.  Due  to  your  foresight, 
most  newspapers  have  continued  to 
upgrade  sales  training,  at  least  since 
the  1980s.  Many  have  hired  full-time 
sales  trainers,  some  have  worked 
more  closely  with  colleges  to  help 
position  newspaper  sales  as  a  viable 
career  choice.  Others  have  upgraded 
pay  scales  to  ensure  we  get  a  crack  at 
the  best  candidates.  Finally,  better 
training  of  our  sales  managers  has 
ultimately  developed  topflight  news¬ 
paper  salespeople. 

The  traditional  separation  of  adver¬ 
tising  departments  into  retail,  national 
and  classified  has  started  to  dissolve. 
This  trend  was  triggered  in  part  by 
rising  costs,  travel  time  and  desire  for 
increased  productivity  —  and  further 
affected  by  greater  standardization  of 
rates  and  the  narrowing  of  rate  differ¬ 
entials  between  national  and  retail. 
The  major  shift  has  involved  the  com¬ 
bining  of  national  and  retail,  while 
classified  is  changing  mainly  with 
respect  to  outside  sales. 

Newspaper  networking  has  become 
much  more  common.  Networking  is 
another  way  in  which  newspapers 
have  become  more  affordable  and 
easier  to  buy,  through  one-order,  one- 
bill.  As  more  regional  advertisers 
have  closed  local  advertising  offices 
and  created  more  central  locations, 
networking  has  become  more  impor- 
(Continued  on  page  44) 
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Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


TOP  COVERAGE 
for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
for  carriers  18  and  older. 

The  cost?  Just  pennies 
a  day.  Call  for  details. 

Ask  about  Carrier  and 
Dealer  Bonding,  too. 

Originator:  Carrier  Accident 
Insurance,  Newspaper  Independent 
Contractor  Bond 


DEANE 

WEINffiRG 

INSURANCE  AGENCY,  INC. 
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Maxwell  dispenses 
with  red  tape. 

Editorial  wants  major  changes  right  up  to  dead¬ 
line.  Advertising  demands  later  closings  to  sell  more 
pages.  Advertisers  ask  for  an  upgrade  in  repro  qual¬ 
ity.  And  Management  says  get  it  done  with  improved 
bottom-line  results.  The  hassles  start. 

Maxwell  gives  you  the  edge  to  cut  through  red 
tape  hassles  to  find  innovative  solutions  to  Sunday 
magazine  problems.  Maxwell  provides  timely,  inci¬ 
sive  answers  without  getting  you  tangled  in  a  thicket 
of  policies  and  procedures. 

You  work  directly  with  experienced  Maxwell 
printing  professionals  from  top  management 
through  every  part  of  our  organization.  They’re 
printing  people  who  always  put  customer  needs  first. 
They  have  the  knowledge  and  authority  to  give  you 
prompt  replies  and  firm  decisions. 

When  you  have  specialized  equipment  needs, 
tough  scheduling  problems  or  any  breakthrough 
production  challenge,  call  Maxwell  first.  We’re  re¬ 
sponsive.  We’re  flexible.  We’re  concerned  about  your 
needs.  It’s  Maxwell’s  style  of  doing  business. 

Maxwell  provides  quality  offset  and  gravure  pro¬ 
duction  in  a  dependable,  nationwide  manufacturing 
network  of  high-capacity  plants.  You  get  outstand¬ 
ing,  full-spectrum  service  with  prepress,  press,  bind¬ 
ery  and  distribution  capabilities  that  are  on  the  cut¬ 
ting  edge  of  printing  technology. 

Maxwell’s  printing  professionals  are  ready  now  to 
help  you  find  the  solutions  to  your  production  prob¬ 
lems.  For  the  number  of  your  nearest  Maxwell  sales 
office,  call  (800)  367-6299. 

MANUFACTURING  CENTERS: 

Ariington  Heights.  IL;  Atgicn,  PA;  Broadview,  IL;  Cary.  NC;  Dallas,  TX;  Dickson, 

TN;  Fridley,  MN;  Glen  Bumie,  MD;  Hollywood,  CA;  Memphis.  TN;  Mt.  Morris,  IL; 

Orlando,  FL;  Providence.  Rl;  Richmond,  VA;  St.  Cloud,  MN;  St.  Paul,  MN. 


Maxwell  Communication  Corporation 

111  West  Putnam  Avenue 
Greenwich,  CT  06830 


VoUanan  and  Vickie  Lewis. 


A  STQRYOF  UNDERSTANDING 


Sage  Volkman  was  burned  beyond 
recognition  in  1986  when  her  family’s 
camper  caught  fire.  Now  at  age  7,  when 
most  children’s  days  are  filled  with  bicy¬ 
cles  and  ballgames,  Sage  deals  with  the 
pain  of  therapy  and  the  anguish  of  facing 
the  public. 

At  The  Albuquerque  Thbune,  reporter 
Julie  Klein  and  photographer  Vickie  Lewis 
set  out  to  help  people  see  a  child’s  courage 
instead  of  simply  her  scars.  "The  Story  of 
Sage,’’  a  12-page  section,  explained  her 
gmeling  battle. 

The  sensitive  presentation  drew 
praise  for  the  Thbune  and  thousands  of 
dollars  for  Sage’s  medical  treatment.  And, 


perhaps  even  more  important,  teachers 
and  parents  started  talking  v\hth  children 
about  what  it  means  to  be  different. 

For  this,  'The  Albuquerque  Thbune  won 
a  National  Headliner  Award  and  a  Scripps 
Howard  Foundation  Roy  Howard  Award 
for  Public  Service.  The  Roy  Howard 
judges  said  the  project  made  "aU  of  us 
aware  that  our  humanity  is  not  depend¬ 
ent  on  appearance.  This  story  made  Al¬ 
buquerque  a  better,  more  compassionate 
community." 

gSS  SCRIPPS  HOWARD 
ill  NEWSPAPERS 

COMMITTED  TO  EXCELLENCE 
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